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Siled inti Rati 





Aitkin-Kynett Company, 1328 Walnut street, 
bes ag Placing orders with newspapers 
r G. H. P. Cigar Company, “El Producto” 
gar, Philadelphia. 


Barton, Durstine & Osborn, 25 
treet, New York. 
ipers that have 
Collier & Son, 
rk. 


West 45th 
Placing orders with news 
magazine sections for P. 
I 416 West 13th street, New 
Yo 

Barton, Durstine & Osborn, 
Ruffalo. Has secured 
pany, oatmeal, Buffalo. 


Bott Advertising Agency, Southern 
Bidg., Little Rock, Ark Reported planning 
ivertising in Southern newspapers for Busi- 
Men's League of Hot Springs, Ark 


Collins Kirk, Inc., Wrigley Bldg., Chicago 
ending out copy on Murine account. 


Ellicott Square, 
account otf H-O Com 


Trust 


_ Wendell P. Colton Company, 165 Broadway, 


‘ew York Placing orders in cities where 
salesmen will visit for Durham Duplex Razor 
Company, Jersey City, J 

Critchfield & Co., Brooks Bidg Chicago. 
This agency placed advertising of both Fire 
stone and Oldfield Tires. Latter account was 
rroneously credited June 10 to Gardner- 
Glen Buck Agency, St. Louis, M: 

Crosby-Chicago, Inc., 29 Quincy street, 
Chicago. Placing some newspaper copy in 


elected sections for Nati mal Lumber Manu 


facturers’ Association, “Cypress,” Chicago 
Dauchy Company, 9 Murray street, New 
York. Reported will make up list of news 


papers during July 
pany, “Parker’s 
Nn. 3 


for Hiscox ( Themic al Com 
Hair Balsam,” Patchogue, 


Dunlap-Ward Advertising Company, Union 
National Bank Bldg., Cleveland. Agi uin re 


newing newspaper contracts for Chz andier 
Motor Car Company, Cleveland. 

Fonda-Haupt Company, 286 5th avenue, New 
York. Placing account of — Lawrence 
Company, “Cross Patch” knitted sports 
fabric, Poughkeepsie, N. Y. 

Fuller & Smith, 1,501 Euclid avenue, Cleve 
land. Reported will make up list of news- 


papers, for American Multi 
graph East 40th street and 
Kelley Cleveland. 
Grandin-Dorrance-S ullivan, 
Wabash avenue, Chicago. 
count of Orange Smash Company, Chatta- 
nooga, Tenn., and is placing 6,300-line con- 
tracts with newspapers in cities where com- 
pany has bottling connections. List is being 
increased eight to ten new cities a week. 
Grandin-Dorrance-Sullivan, Inc., 130 West 
42d street, New York. Reported making 
additions to list of newspaners for Stude- 
baker automobile account. Contracts are now 
being made covering 5,000 to 10,000 lines. 
List now includes about 2,000 newsnapers, to 
which will be added between 500 to 700 papers; 
reported will use newspapers in Northern 
New Jersey, Hudson Valley and Connecticut 
and Rhode Island early in July for Sanitas 


etc., during July 
Sales Company, 
avenue, 
Inc., 5 South 
Has secured ac- 


Company, Inc., ““Pineglow Shampoo,” 33 Keap 
street, Brooklyn. 

Gray Advertising Company, Gray Bldg., 
Kansas City, Mo. Placing 75-line, 6-time 


orders with newsnapers for Alexander Labora- 
tories; again making contracts with news 
papers for Barbo Mannfacturing Company, 
toilet articles, Kansas City. 

Green-Fulton-Cunningham, Free Press Bldg., 
Detroit. Placing vearly contracts with news- 
papers for Nash Motors. 

J. R. Hamilton Advertising 
West Madison street, Chicago. Reporte 
handling account of Puhl-Webb Company, 
“Thomas J. Webb Coffee,” Chicago. 

E. W. Hellwig Company, 29 Madison 
avenue, New York. Placing newspaper copy 
for Corn Products Refining Company, “Linit” 
for starching, New York. 

Henri, Hurst & McDonald, 58 East. Wash- 
ington street, Chicago. Placing various in- 
sertions of 300-line copy in farm papers for 
B. F. Avery & Sons. 

Hewitt Gannon & Co., 52 Vanderbilt avenue, 
New York. Placing account of Sun_ River 


Agency, = 


Company, “Sun River Ointment,” 1914 Broad- 
way, New York. 
ge Service, Inc., 116 West 32d street, 
New York. Has secured account of the Asher 


laundry machinery 
secured accounts of 


M; anufacturing Comnany, 
Irvington, N. J., has 
Hanes Rubber Company, Winston-Salem, N. 
C.; Fairfacts Company, bathroom fixtures, 
234 West 14th street, New York, and Bob 


white Chemical Corporation, fiykiller, 39 
Broadway, New York. 

International Harvester Company, Chicago. 
Placing two-time insertions in farm papers 


direct. 

Martin V. Kelley Company, Second National 
Bank Bldg., Toledo. Reports will make up 
lists during Julv for Lexington Motor Com- 


pany, Connorsville, Ind. 

Kirtland-Engel Company, 14 East Jackson 
Bivd., Chicago. Placing copy on Clinton 
Radiophone Company. 

Lamport & MacDonald Company, J. M. S. 
Bidg., South Bend., Ind. Reported has se 


cured account of Kalamazoo Corset Company, 
Kalamazoo, Mich. 

H. E. Lesan Advertising Agency, Republic 
Bidg., Chicago. Placing one-year contracts 
in newspapers for Union Pacific Railroad. 


Long-Costello, Inc., Mallers Bidg., Chicago. 


Editor & Publisher 


Using various insertions of 60-line copy in 
newspapers for National Refining Company 


Lord & Thomas, 366 Madison avenue, New 
York. Has secured account of Rubberset 
Manufacturing Company, “Alberite Tocth 
Brush,” Newark, N. J 

Lord & Thomas, Wrigley Bldg.. Chicago 
Issuing copy on Palm Olive Soap; prep 


ring 
copy for use in Chicago papers for Illinois 


Molding Company. 


Chicag 


Medical 


Sam Lowe Advertising Agency, 
Using Eastern papers tor Chicago 
Company. 


McCutcheon-Gerson Service, 64 West Rar 
dolph street, Chicago. Planning newspaper 
impaign for National Retail Coal Merchant 
Association, to educate public on coal indus 
try, has started national schedule for A 
Brandwein & Co., Chicago, sestvenees and 

bedding 

Mumm-Romer Company, 314 East Pr 
street, Columbus, Ohio Reported will mak 
up list of farm papers, etc., during july 


Roderic Lean Manufacturing Compar 

farm implements, Mansfield, Ohio 
O’Connell- ‘~~ Advertaing Agency, 

Court street, Bo Using newspapers 

New England for Vertes Carburetor Compar 

— w England; placing general newspa 

udve sing for Antiques, a new publicat 
r ol ctors and dealers. 


Dae: 1 emmy, Advertising Company, Gate 


Kansas City Reporte wi new «< 
paper space for Peet Bre thers + len tame th 
Company, “Creme Oil” toilet soap, Kar 
Cit 

William H. Rankin Company, 1 West 37t 
street. New York Using 1,00) lines in one 
year for National Carb« Compar 

Redfield Advertising Agency, 4 West 
street, ew York Handling a unt 
Magnavox Company, New York, and Oakland 
Cal 

Redfield, Fisher & Wallace, 105 West 40t 
street, New Yor Handling account of Pis 
Company cough reme: dy, Warren, Pa 


Richardson-Briggs Sumpnet Payne avenue 
and 2Ist street, C Reported has 
secured account of r B Ste: urns 
automobiles, Cleveland. 


Ruthrauff & Ryan, 404 4th avenue, New 
York. Placing yearly contracts ir -” wspapers 
for Ironized Yeast Company Steroline 
Company; placing account of , A. Re 
search Society, 43 West 16th street, New York: 


has secured account of Frank E. Davis Fis! 
Company, Gloucester, Mass 

L. A. Sandlass, 217 West Saratoga street 
Baltimore. Placing 1-year renew ‘hy contract 
in newspapers for Resinol Chemical Com pan 

Schiele Advertising Company, Central Na 
tional Bank Bldg., St. Louis Reported will 
make up list during July for Simon Summer 
field & Co., furs and wools, 312 North Mair 
street, St. Louis. 

Scott & Bowne, “Scott's Emulsion” and 
“Kimoids,.” Watsessing Station, Bloomfield 
N. J. Generally make up their lists during 
July and August. 


Russel M. Seeds, 330 North Meridian street, 
Indianapolis. Placing one-year contracts wit! 
newspapers for Pinex Company. 


Sehl Advertising Agency, 139 North Clark 
street, Chicago. Renewing contracts on Calu 
met Baking Powder. 

Simpson Advertising Service Company, 
Syndicate Trust Bidg., St. Louis Placing 
orders in selected sections for Emerson Elec 
tric Manufacturing Company, ‘Emerson 
Fans,” St. Louis. 

Stack Advertising Agency, 2 
son street, Chicago. 
Swift & Co., Chicago. 

David C. Thomas, 165 East Erie street, 
Chicago. Using a few Utah papers for Cast 
Iron Pipe Publicity Bureau. 


East Madi 
Renewing contracts for 


J. Walter son Company, 242 Madison 
avenue, New York. Has secured account of 
Phenix Cheese Company, 345 Greenwich 
street, New York. 
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Wisconsin 


SENDS THIS MESSAGE 


Wisconsin grows great 


facture of machinery 
ments to make such 
possible. 


Wisconsin is the Home-Owning 
territory, more than three-fifths 
of the families own their own 


homes. 


Out of a total of 595,316 families, 


371,822 
their own home. 


for ideal homes. 


Home 
readers. 


owners are 


An announcement in these papers 
will carry the story of your prod- 
uct to these prosperous home- 
You must use 
these dailies to reach the buying 


owning families. 


class. - 


Crops; 
banks huge incomes and leads al! 
the states except one in the manu- 
and imple- 
agriculture 


are recorded as owning 
These are the 
people who want every comfort 


newspaper 








OE sc itecteatersnbengudenn (E) 
*Eau Claire Leader-Telegram........(M&E) 
~~, «a... Grrr (E) 
Ce EY df cee dds cedecoeeseess (E) 
*Madison (Wis.) State Journal......(E&S) 

Milwaukee Journal ............... ...(E) 

I IED odie cece dcccccdoaes (S) 

Milwaukee Sentinel .............. (M&E) 

Milwaukee Sentinel ................- (S) 
*Superior Telegram ............-++-- (E) 
Superior (Wis.) Sunday Times ........ (S) 


Government Statements, April 1, 1922. 


*A. B. C. Publishers’ Statement, April 1, 


+Publishers’ Statement. 


Circulation 


8,769 
8,586 
6,326 
7,306 
17,392 
114,676 
89,857 
78,973 
62,548 
18,332 
8,000 


1922. 


Rate for 
5,000 Lines 


.045 
.035 
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Editor 








WHAT OUR READERS SAY 








The Survey of Japan 


New York, June 18, 1922. 

To Epitror & PusBiisuer: I congratulate you 
upon the special supplement relating to Japan 
in the current number of Epitor & PuBLisuer. 
To me, its chief value lies not so much in the 
information that it contains respecting news- 
paper and advertising matters in that Empire, 
as in the general effect that it cannot fail to 
produce in the way of emphasizing the real im- 
portance of the Japan of today. 


Not so long ago, we Americans,—and, indeed, 
many others,—were in the habit "of speaking ot 
the Japanese as “little brown men,” with an 
air of half-amused and half-contemptuous super- 
iority. It is an extremely beneficial thing for 
us all now to be made aware of the actual abil- 
ity of the Japanese people in each of the great 
arenas of human effort 


Ignerance has long been, and indeed still is, 


the curse of the world. Nations know far too 
little of one another, and the deplorable result 
in respect to our own well-loved America, is 


clearly brought out in the Eprror & PUBLISHER’s 
editorial, likewise in your current issue, on 
“World News Needs.’ 

of the most valuable 

topic was the one 


One articles on this very 
published in your columns 
some three months ago by Mr. Kendall B. 
Cressey, an article so informing and so soundly 
based, that it deserves to be reprinted in 
pamphlet form and placed on the desk of every 
editor and every publicist in the country. 

Great events are impending. Russia’s govern- 
mental stability cannot now be long delayed. 
[hen will follow an era of such development 
of that vast country, fully three times the size 
of the United States, be it remembered, such as 
the world has never seen. The mind cannot 
realize what this is destined to mean to us all. 

And then there is China,—yes, and India! 

The task of making the world what it is 
capable of becoming is only just beginning. We 
ire barely at the threshold. 


ARTHUR ELLIOT SPROUL. 


A Real Service 


New York, June 19, 1922. 
To Epiror & PusLisHer: I have just received 


this week’s issue of Eviror & PUBLISHER, with 
its splendid supplement devoted to the possi- 
bilities of the Japanese market. This is an ex- 
cellent piece of work and, in prodt icing it, you 


are rendering a great ser vice by t 
attention of the people of 


bringing to the 
this country the op 


portunities that await them on the other side 
of the Facific. This is the first time I have 
ever seen such large group of vernacular 
newspapers advertised in a forcign publication. 
JOSEPH P. BARRY, 
American representat and general manager, 
lapat rtiser, ‘Trat s-Pacific Magazine 





1 News Service 


A Complaint from Wisconsin 
Wis., June 19, 1922. 

lo F k & PUBLISHER I ant to call yout 
ntien t what, as I view it, is an almost 
i part of your 
vith the printing cf 
advertising data, comparing 1913 








nnection 


es from each state. 





s y include newspapers with 
low as about 9,000. Therefore, 
1 that you did not draw the line on 
basis, but sought rather to use 
presentative newspapers. In some 


only one city represented. In 
f a dozen or more. I note 
isconsin classed with the group 





only one city listed. 
I feel that this listing, if it gains considera- 
tion at all, would have the effect of creating 
a ver definite impreesion: as to the importance 
»f cities and papers in the various states from 
the ! vertiser and distributor. 





ndpoint “of the ad 
‘ listing is 
idvertisers are not 


this run as news matter, 


entitled to dictate 





what you 


should run. ; 
As a matter of fairness in such an article, 
however, do you believe that you are justified 
in not giving “all the news’? By this, I do 


not mean that you should have been expected 


to list all cities in all states, but I do feel 

that you were in fairness bound to carry out 

a definite policy that could not mislead your 
ac rs. 

y Wisconsin outside of Milwaukee, we have 

a number cities with greater po>ulation 

than some that are included in your list. Fur- 


thermore, these cities are highly important from 
the standpoint of distribution and advertising. 
Reference to your own advertising columns in- 
deed would be sufficient to indicate that such 
an oversight had been committed. 

You doubtless know that several members of 
the Wisconsin Daily League (which, by the 
way, is perhaps the most effective organization 
of state daily papers in the country), have 
been among those that for some years past 
have constantly kept the Wisconsin field before 
your readers. I know that the Superior Tele- 
gram has been in this list for several years, 
and I believe that reference to your records 
will show that for a long time the advert sing 

was maintained without the assistance of the 

Milwaukee papers. 

Of course, whatever harm such a slight can 
do, has been done. I do not know that any 
correction could be expected or effectively given. 
I hope in the future, however, that whoever 
presumes to give accurate and expert informa- 
tion alone these lines will not assume that the 


state of Wisconsin consists of Milwaukee when 
newspapers are being considered. 
fHE SUPERIOR TELEGRAM, 
, By Clough Gates. 
* 

Epitor1aL Note—Mr. Gates’ complaint would 
be well founded if Epitor & PusiisHer had 
presented its comparison of 1913 and 1922 cir- 
culations and rates on the basis he assumes, 
That comparison was not made with the idea 
of giving advertisers groups of papers that 
could be considered as covering the market of 
any state, but was based solely on the papers 
listed by Senator Rees of the Illinois State 
Register in 1913, which were the only news- 
papers for which a 1913 compilation of circula- 
tions and rates was available. This list was 
also selected because the papers it included had 
about two-thirds of the total circulation of 
American daily newspapers, and because these 
circulations and rates had been checked by 
their author several times as an insurance of 
accuracy. 

Inclusion of other newspapers was judged 
impessible on the basis of Epitor & PuBLisx- 
ER'S experience in research on rates and circu- 
lations of 10 years ago, and for other com- 
paratively remote periods. The information 
was often non-existent, and where it was 
available, was often not compiled according 
to present-day standards of accuracy, and it 
was felt that inclusion of material extraneous 
to Senator Rees’ tabulation was liable to 
vitiate the value of the comparison. Ten 
years from now, those who seek newspapet 
statistics that can be interpreted and com- 
pared, will find them readily available, thanks 
to the enlightened spirit of frankness that is 
growing in the newspaper business when cir- 
culations and rates are concerned, and to the 
enterprise of Epiror & PusLisHeR and other 
organizations in gathering and presenting this 
data during the past five years. Comparisons 


of present conditions with those of the days 
before the A. B. C. and accurate tables of 
newspaper rates are not possible on a nation- 


wide scale, and compilations must be presented 
and read with this in mind. The tabulation on 
pages 7, 8 and 9 of the June 10 issue was 
only an indication of the growth of the news- 
paper business and the evolution of its adver- 
tising rates, and was published with that pre 
mise plainly stated. 


Ad Rates, 1913-1922 


Wasuincton, D. C., 
To Eprtor & 


June 13, 1922. 


PUBLISHER: We are very 


much interested in the article appearing in the 
Jt ine 10 issue of your publication he aded 
‘Newspapers Not Prolianesien on Ad Rates. 

e are naturally very much interested, as 
shown in The Washington Star. Your total 
hows our rate for 1913 as 10 cents per line 
ind for this year as 20 cents per line, which 
ndicates a 100 per cent increase. 

As a matter of fact our rate in 1913 was 10 
cents per line for the Sunday Star, but 15 
cents per line for the Evening Star, and > 





elieve your figures for circulation and rate 
licated are for the 





Evening Star, inasmuch 

i his is indicated by the small ‘‘e’’. on the 
> line. You can readily see that this would 

a great difference, as fAr as the Star is 


neerned, if the rate for 1913 was shown 


cents instead of 10 cents, because we would 
ot only show a considerable less increase in 
ite, but it would be correct, which is natu 


ally the great thing 
LEROY W. HERRON, 
Advertising Manager, The Evenir St 


Add 84,454 to Alberta 


EpMONTON, ALBERTA, CAN., June 16, 1922. 

To Epitor & PubLisHer: Re page 39, issue 
of June 10, 1922: 

Please note that the population of Alberta, 





according to the 1921 census of the Federal 
overnment is 588,454. You used the figures 


of that census for the populatic m of the different 


cities in Alberta but gave the population of 
the province, as a whole, as 500,006. An extra 
88,454 would not mean much if added to the 
population of the United States, but it means a 
whele lot in connection with the population of 
a province like Alberta. 

JOHN M. IMRIE, 


Managing Director, Edmonton Journal 


President or Editor? 


Rep Bank, N. J., June 10, 1922 


To Epitor & PusiisHeR: I have just read 
the editorial “President or Editor?” in issuc 
of June 10. 

This is the kind of editorial I like to see in 


Epitor & PwuBLISHER. Well written, wel 
pointed. A punch in it, Saying something 
that was needed to be said. Except— 


That I feel sure a good many of your clients 
would like it better if a little blue penciling 
had been used in the first paragraph. As it is 
printed, it carries a sting of criticism of the 
Presidept. I mean that the criticism is not 
quite idicial, and I think that a good many 
Republicans will accuse you of partisanship. 
The words of the paragraph beginning “when 
President Harding cast aside,” and ending with 
“standpoint,” carry an assertion that cannot 
be easily proved. Personally, I think this 
portion of your paragraph is supererogatory 
This thought is repeated in the next to last 
paragraph, and the latter paragraph carries a 
much clearer and juster criticism of the Presi- 
dent, which will not be denied even by friends 


of the President. 
In the early days of Eptror & PusLisHeER it 
Bryan, 


did not like W. J. and several edito- 


& Publisher for 


June 24, 1922 


rials expressed dislike (politically) of that 
statesman. ey were bitterly resented by 
several editors, who wrote and spoke to me 


about the matter, and I doubt not that many 
others objected to Epitor & PUBLISHER going 


in for political criticism. Of course, this 
editorial is not “political,” nevertheless, edit- 
ors and owners are mighty touchy about their 


favorite political herces. 

I am inclined to think that many newspaper 
men, including many Washington correspond- 
ents, especially those who might be classed 
among the intellectuals, or the “intellegencia,’ 
are woefully underrating President Harding’s 
ability and popularity. 

Excepting the part of the first paragraph | 
have referred to, I regard the editorial as 
one of the best I have seen in Epitor & Pus- 


LISHER in a good while. 
P. R. DILLON. 


Challenged 

Wetcn, W. Va., 

Epitor & PUBLISHER: 
“President or Editor” in your issue of June 19. 
evidently presupposes that the American press 
can do no wrong; that it is a critic that no 
president and ipso facto, no one else should 
criticise. I challenge you to examine critically 
the first big city daily that comes to your 
notice, and then ask yourself if it is not time 
for the country’s leaders to protest against the 
sort of publicity, as well as the vast volume 


June 12, 1922. 


The editorial entitled 


of publicity accorded cheap criminals, idlers 
and nincompoops. 
“SQUIRE” MAUCK, 
Welch (W. Va.) Publishing Co. 
The I. E. A. 
Mapison, Wis., June 6, 1922. 


To Epitor & PusBtisner: I attended the 
annual convention of the International Editorial 
\ssociation in Chicago, and I have followed 
the work of the organization by attending its 
meetings almost every year since it began as 


the National City Editors’ Association in In- 
dianapolis in 1915 with its present president, 
Hassal T. Sullivan, as the prime worker in the 
first organization. At the recent meeting in 


Chicago a membership campaign by states was 
begun with a good deal of enthusiasm and the 
secretary, Charles W. Grant, has just written 
me that the first state chairman to report has 
already secured 200 new members. 

Mr. Sullivan is a thoroughly reliable news- 
paper man of high ideals who believes that an 
organization like the I. E. A. can be of as- 
sistance to newspaper men on smaller city 
papers and who has shaped the proceedings of 
the organization largely in that direction. The 


\ssociation, I am told, is solvent and is pro- 
ceeding on a sound financial basis. 
Except for the year when Clyde Steen was 


in control, the association, I believe, has been 
one worthy of the support of those who believe 
that a national organization of newspaper 
writers and editors particularly of those out 
side the metropolitan centers is an important 
step forward. It is on this basis of encourag 
ing a legitimate effort to organize the profes 
sion and establish professional standards that I 
have devoted time and money to attending the 
soe even when Mr. Stee was obliveusly 
ading it in the wrong direction. 

[he new national organization of 
formed at the A. N. P. A. meeting in 
York is certainly an important step in the 
right direction, but inasmuch as it limits its 
membership to news executives in_ cities over 


editors 


100,000 there still remains room for such an 
organization as the I, E. ; 
You did good work in exposing the misman- 


gement of _ I. E. A. when it got into the 


rong hands; but I believe that you can safely 
lend your support to it again. 
WILLARD,;GROSVENOR BLEYER, 
Director, Course in Journalism, University of 
Wiscon. 


Seventy, but His Ideas Are Young 


Mich, June 12, 
To Epitor & Pusrtisuer: I am enclosing you 
y check for $4 in payment for your publica- 
tion for one year. Whether or not I can get 


LINDEN, 1922. 


the worth of the money is a problem, as my 
paper is a very small one, a s.x cc.umn fol\ 

in a village of 700, and I note the bulk of 
your matter is for the dailies and larger 
weeklies. However, it may be in browsing on 
that kind of fodder my vision may become en- 
larged and may be inspired to explore some 
new channels of adventure even though I am 
verging onto 70. Old only in years, for I have 
outunioned the Union by averaging from 10 
to 16 hours a day. Fraternally yours, 

J. E. McMULLEN, 


Publisher Linden Leader. 


Preaches Square Deal to Firestone 


GREENVILLE, S. C., May 24, 1922. 
To Epitor & Pusiisuer: I am sending you 
the copy of a letter which deals with a_ subject 


of vital importance in the making of news- 
papers. have not succeeded in saying any- 
thin 


new on this much discussed subject, but 
I believe I have succeeded in putting the square 
deal argument in singularly compact, yet com- 
prehensive, form. Long drawn out arguments 
do not go home with the force of those that 
have the virtue of brevity. 

GEORGE R. KOESTER, 
Publisher Greenville Piedmont. 


* * * 


Firestone Tire & Rubber Co., 
Akron, Ohio. 


Gentlemen:—I have read very carefully your 
letter in which you ask that we allow upon 
your advertising, which you place direct, the 
15 per cent commission we would allow an 
agency, if the advertising were placed through 
it. _We receive many such letters. Yours is 
cne of the best I have read. You present very 
strongly your side of the case. Let me present 
the other side. 

our basic misapprehension is a conception 
that the papers allow that 15 per cent because 
of what the agency does for the advertiser and 
that, when the advertiser does that for himself 
the commission should be allowed him. The 
papers allow that commission in recognition of 
what the agencies do for them. 

Practically all of the agents handling worth- 
while business are men of character and ability, 
thoroughly trained in the newspaper business. 
They are everlastingly at the game of preaching 
the value of advertising, seeking to develop 
new advertisers or to get old ones to invest 
more heavily in newspaper space. That is how 
they stay in business and make their business 
grow in volume and in profit. It would be im 
possible to over-estimate the value to newspapers 
of the co operation of this body of alert men, 
who are masters of advertising from every 
angle. But for them, I feel sure, national ad- 
vertising in newspapers would not have had 
the marvelous growth it has enjoyed. If they 
went out of business, either the volume of na- 
tional advertising in newspapers would drop 
very greatly or it could only be kept up at a 
cost to the papers far in excess of the 15 per 
cent they allow agencies upon advertising placed 
through them. 

think every time a newspaper allows the 
agency commission to a direct advertiser it 
helps kill a goose that lays golden eggs for it. 
Newspapers that only look at dollars they may 
get may overlook the ethics or the probability 
that the dollars gotten now at the expense of 
the advertising agents will prove very dear to 
them in the long run if all papers follow suit 
and by a general allowance to direct advertisers 
of the commission that should be the sole per- 
quisite of the agent drive him out of business. 
| hope 1 have made by position clear. The 
Piedmont wants all the legitimate business it 
can get, but it has standards of doing business 
and it is not going to depart from those stan‘ 
ards any more than Firestone is going to take 
the quality out of its tires to make a tem- 
perary killing out of people who buy them at 
full price, thinking the old quality is there. 

We lose some business by our policy of being 
square with the advertising agents who build 
up national advertising for us, but we know 
that we are right and so just go ahead. Trust- 
ing that you will appreciate our point of vie 
and send us your advertising, I am 


GEORGE R. KOESTER, 
Publisher Greenville Piedmont 








Signed wire or 


St. Louis Globe Democrat 
Los Angeles Express 
Pittsburgh Dispatch 
Philadelphia North American 


San Francisco Examiner 


52 Vanderbilt Avenue 








CoRNELIUS VANDERBILT, JR.’S 


mail 
published in the following newspapers: 


Released through 
C-V NeEwspPAPER SERVICE 


General Business Offices 


1731 L Street N.W., Washington, D. C. 


articles are being 


Buffalo Courier 
Vancouver (B. C.) Province 
Harrisburg (Pa.) Telegraph 


Riverside (Cal.) Enterprise 
Santa Rosa (Cal.) Press Democrat 


New York City 
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Editor & Publisher 


NEWSPAPERS CAN SHOW SELVES BEST 
EXAMPLES OF SPACE BUYERS 





Classified Advertising Promotion Especially, Gives Them Splen- 
did Opportunities—Rate Not Always the Issue— 
Suggestions for New Headings 





By C. L. PERKINS 


Executive Secretary 


THE Brooklyn Eagle recently pub- 

lished a full page advertisement 
promoting its classified department and, 
particularly, the service rendered by its 
telephone department. The heading of the 
page was “At Your Service.” Under 
this was a half tone illustration of the 
telephone department. Following 
this text: 


“When 


was 


you jangle the hook of 


your tele- 


phone, what are you jangling for? Service. 
When you stand on the street corner cooling 
your heels waiting for a car, what are you 


waiting for? Service. 

“When you have occasion to use any public 
utility, what do you like to get? Service. 
Service. That is what the telephone advertis- 
ing room of the Brooklyn Eagle, shown above, 
is ready to give to you when you have occasion 
to use a Want-ad. 

“To facilitate handling the large volume of 
telephone business the Eagle transacts, 
has been designed and equipped to give 
ers paramount serv.ce. The tables accommodate 
24 ad-takers, and are designed to give each the 
privacy of a telephone booth. A _ supervisor’s 
board assures prompt and efficient service. 

“This is just one of the many changes made 
to keep the Eagle’s classified service abreast 
of the steady growth of business. 

“Last year the Eagle published 
classified ads, a gain of 167,302, or 
million lines more than any other evening or 
Sunday paper in New York City. On this 
gain has been heaped others, So far this year 
the Eagle has increased its classified business 
28 per cent over last year. Consistent gains 
such as these can be brought about by only one 
thing—RESULTS.” 


a room 
advertis 


651,802 
almost a 


The balance of the page contained sev- 
eral dozen testimonials from advertisers 
who had secured results through the use 
of Eagle Want-ads. 

The number of papers consistently de- 
voting space to classified promotion is 
increasing. Should this development con- 
tinue publishers, as a class, will arrive 
at a point where they are the best ex- 
amples of efficient, consistent space buy- 
ers. 

a oe 


THE writer recently published an ad- 
vertisement in the “Farm Land for 
Sale’ columns of several newspapers. 
As a result he has received letters from 
other publications soliciting the adver- 
tisement. One was from a company 
publishing both an evening and morning 
paper. One paragraph of its soliciting 
letter is as follows: 
“The cost is slight, for this ad only 
for TWO SUCCESSIVE TIMES 
papers.” 


25 cents 
in both 


This advertisement contains four lines, 
which makes the rate per paper per in- 
sertion 1.56 cents per line. 

In other words, for 1.56 cents per line 
this publisher can afford, by first class 

mail, to solicit this advertisement, print 
it and send four checking copies of the 
paper to the advertiser. 

The publisher would, no doubt, charge 
more for his advertising if he believed 
he could secure it. That he can secure 
more is proven by the fact that most 
papers do secure a much higher rate—in 
fact, most papers could. If the adver- 
tiser wants to sell a $6,000-farm whether 
the advertisement costs 25c or 50c hardly 
comes into consideration. He uses the 
paper or papers he thinks will produce 
results, and a cent or two a line does not 
prevent him from using those mediums 
which he determines best for his needs. 


- « * 
THE a News, of which 
H. C. Barringer is classified adver- 


tising aan has established a classifi- 
cation entitled “Building Propositions.” 
Contractors, builders and firms, who 
finance home building, place their ad- 
vertisements under this classification, 
which without any specialized sales or 


Association of Newspaper Classified 


Advertising Managers 
promotion effort is averaging between a 
quarter and a half column daily. 

During the past several years there has 
been practically no home-building but 
now, with building material at lower 
prices and a greater desire to fight high 
rents by home building, advertisers in 
practically any city will secure results 
under a similar classification. This con- 
dition makes it possible not only to sell 
this class of advertisers but to keep them 
sold on the value of classified. 


e #8 
N ORE and more interest is being 

shown in the question of standard- 
ized classifications. Here is another letter 
on the subject received by the executive 
secretary of the Association of News- 
paper Classified Advertising Managers 
from Arthur E, Ball, classified advertis- 
ing manager of the Springfield ( Mass.) 
Republican and Daily News: 

“IT think it would be a wonderful 
standardize the classifications for all 
papers throughout the country. 

“T should suggest that in doing this, com- 
mon sense should be used in preference to 
someone’s successful experience for a number 
of years past. 

“I feel that an absolute alphabetical arrange 
ment of both sub-heads and group-heads would 
allow the classifications to be used from one 
coast to the other and would be a great help t 
classified advertising in general.” 


idea to 
news- 


* *« * 


HE New Orleans Item recently con- 
ducted an energetic promotion 
campaign to secure Want-ads through 


neighborhood stores. In one issue a 


page was devoted to explaining the ease 
with which the citizens of New Orleans 
can “Itemize Your Wants” by placing 
Want-ads in the Item through neighbor- 


he 1 «l stores. 


Names Benjamin & Kentnor 
The Winston-Salem (N. C.) Journal 
has appointed Benjamin & Kentnor Com- 
pany as its national advertising represen- 
tative, 
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Why 


every 


not tell 
papers the merits and advantages 
your goods. 
messengers 


day. 


lumber 


them 


gas, 


wealth, 


in 


GOOD ALL OVER 


WEST VIRGINA 


Nature has endowed West Virginia 
beyond ordinary comparisons. 


Minerals, 


water power, 


petroleum, 
a rich soil and excellent 
transportation facilities reveals the fact 
that West Virginia, mile for mile, com- 
favorably with any locality in the 
United States 
power and resources. 


purchasing 


The people of West Virginia have 
more money to spend than double their 
numbers in many of the more congested 
sections. 


their daily 


of 


These newspapers are the 


which 


lications the manufacturer 
create immediate demand. 


reach the 


people 


Through the columns of these pub- 


is able to 








Bluefield 
tTelegraph ..... (M) 
Charleston 
*Gazette .....-. (M) 
*Gazette .......-- (S) 
Clarksburg 
+Exponent (M&S) 
“Telegram ...... (E) 
*Telegram (S) 
Fairmont 
*West Virginian.(E) 
“Times .....++++- (M) 
Huntington 
tAdvertiser ..... (E) 
*Herald-Dispatch 
(M) 
*Herald-Dispatch 
(S) 





Circul- 
lation 


18,777 
22,359 


7,879 
7,822 
10,042 


4,959 
6,881 


10,635 


12,523 


12,559 


Rate 


5,000 
lines 


625 


035 


035 





Martinsburg 
tJournal ..(E) 
Morgantown 
ttPost . (E) 
Parkersburg 
tNews (M) 
+News (S) 
*Sentinel (E) 
Wheeling 
*Intelligencer ..(M) 
"News ., (E) 
*News (S) 





tGovernment Statement, 


1922. 


Rate 
for 
Circu- 5,000 
lation lines 
4,086 03 
4,500 021 
5,568 025 
6,366 025 
6,419 024 
11,536 6325 
13,569 05 
17,314 87 
April 1, 


*A. B. C. Report, April 1, 1922. 
+ttPublishers’ Statement. 
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ADVERTISE TRADE MARKS AND PRICES 


~ RADUALLY—oh, so gradually—old fashioned, 
trade-marked goods are coming back to gen- 
eneral use. We are, however, giving our 
loyalty grdugingly, and years and years of good will 
which was built up before the war—and ruthlessly 
dispelled during the war—is now open for reclama- 
tion, either by the old standbys, or by new ones 
which may come and woo us away from our old 
loves. 

There never has been so fertile a field for insti- 
tutional advertising, for good will advertising, as 
there is now. There are very few trade-marks to- 
day that are worth ten cents on the dollar that 
they cost to establish. They have been thrown to 
the winds; the good will they once had has gone; 
it is looking for another place to locate, and the 
man with new trade-marks and with vision and fore- 
sight can capitalize the blighted faith of the buying 
public if he will try—and he will not have to try 
e9 very hard, either. 

During the high-price season, that season which 
brought on the buyer’s strike, the manufacturers of 
the country unhesitatingly and unreservedly blamed 
the retailers, saying that retailers were profiteering. 
There probably was something to this—leastwise the 
buying public believed it, or part of it, and today 
few retailers are free from the taint of profiteering. 

However, that is all built on surmise, because 
manufacturers, or most of them, while they tell 
us that we should use their merchandise, do not tell 
us what we should pay for their merchandise—they 
do not give us a gauge by which we are to judge 
retailers’ profiteering propensities—and we are still 
in the dark. 

Now, let us suppose for argument’s sake, that 
manufacturers are anxious to have their merchandise 
sold to us by reputable and reliable retailers. They 
want us to know that in buying goods from their 
customers we are placing our faith where it should 
be. 

Why, then, don’t manufacturers tell us what we 
should pay for their goods? Why don’t they finish 
their advertisement, and let us know about their 
product and what it should cost us? Why do they 
leave it to the retailer, whom they accuse of profi- 
teering, to put it over on us again? 

There is a big, big field for advertising today, 
perhaps the greatest, most open field of all time— 
for people are educated to read advertising—but, 
mark this well, people are educated to read adver- 
tising intelligently nowadays, and the advertisement 
that is so “strong” that it claims everything, or the 
advertisement that is so “clever” that it tells every- 
thing except the story of the merchandise, or the 
advertising that is so “blind” that it leaves most 
everything to inference will not pull any more. 

Concrete illustration of this situation might be 
sighted ad lib.—but it would be unfair to name 
names, because the situation is almost universal, and 
it would take too much space to name them all. 

Camouflaging the real names, however, there is a 
clothing store in New York that has been adver- 
tising rather heavily, selling a “Special Value” in 
“BROWN’S SUITS” at $35. Now, if Mr. Brown, 
the manufacturer, had placed the RETAIL price in 
those suits, so that WE could know what HE figured 
those suits worth, we could tell whether they ARE 
special, or whether they are just the ordinary $35 
suits that Brown turns out. Brown, as a manu- 
facturer, told us, a couple of years ago that the 
retailer was profiteering, and we still think so. 


It is that way with a great deal of trade-marked — 


merchandise. We know what the retailer tells us, 
of course, but the manufacturer has told us that the 
retailer has been a profiteer, and the manufacturer 
will not protect us against the retailer, so that, no 
matter how honest the INTENTION is, this profi- 
teering retailer stands between us and the HONEST’ 
manufacturer, and our faith is shattered. 

So, if manufacturers, by and large, wish to either 
establish or re-establish good will, they can do so 
by telling us, in their advertising, not only how 
good their merchandise is, but what we should pay 
for it, so that we can know that we are getting 
the square deal all the way through. 

We know, when we buy a Douglas or a Regal 
shoe, or Interwoven socks, or Arrow collars, or a 
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AN AMERICAN’S CREED 


CoMPILED BY CHARLES W. MILLER, 
Vicksburg (Miss.) Herald 


ET the lying lips be put to silence; which 

speak grievous things proudly and contempt- 
uously against the righteous—(Ps. xxxi:18). 
Therefore now amend your ways and your 
doings, and obey the voice of the Lord your 
God; and the Lord will repent Him of the evil 
that He hath pronounced against you—(Jer. 
#xvi:13). The woman shall not wear that 
which pertaincth unto a man, neither shall a 
man put on a woman's garments: for all that 
do so are abomination unto the Lord thy God— 
(Deut. xxii:5). Rebuke not an elder, but in- 
treat him as a father; and the younger men as 
brethren; the elder women as mothers; the 
younger as sisters, with all purity. Honour 
widow's that are widows indeed—(I. Tim. 
v:1-3). He that reproveth a scorner getteth to 
himself shame: and he that rebuketh a wicked 
man getieth himself a blot—(Prov. ix:7-10) 











number of things that we are getting what we 
should get—but when we buy a suit of clothes, or 
a shirt, or any number of things which we do NOT 
buy unless we are absolutely destitute for them, we 
do not know how much we are being overcharged, 
and we are skeptical. 

An advertisement that does not tell us the price 
which we should pay for an article is only a part 
time advertisement, and only part-time effective. 





COSTLY ERRORS IN MERCHANDISING 


BiG New York City merchant recently 

ran into an interesting situation. He had an 

opportunity to make an extremely advan- 
tageous purchase of an extensive stock of high grade 
furniture at a very advantageous price. : 

It was not “sale” furniture, in any sense of the 
word. It was standard merchandise, but, owing to 
his very happy situation, he being practically sold 
out of goods and having a greatly increased floor 
space, he owned this merchandise at much less than 
competitiors owned similar goods. 

Here was an opportunity to tutn a pretty penny, 
and he called in an advertising man, explained the 
entire situation to him, and asked for a plan to 
stage a big sale and put the thing over. 

The advertising man could not figure it out. Ad- 
vertising had killed the possibility of such a thing 
being a success, for, after millions of dollars have 
been spent by the furniture dealers of the country 
in propaganda, it has generally become known that 
it is foolish, yes, and extravagant, for one to buy 
furniture except in February and August. 

No matter how reasonable the price in June, the 
reader of the advertisement, if he believed any 
advertising, would instinctively say: “Cheap, per- 
haps, but I will wait until August, for then ALL 
prices will be reduced from ten to fifty per cent.” 

This condition prevails in furniture, it prevails 
in clothing, it prevails in linens, in shoes, in prac- 
tically everything. It is an unhealthy condition; it 
is a condition that has been created, first, by the 
lack of any standardization of prices, and second by 
the advertising campaigns which have educated peo- 
ple to this way of thinking. 

The very fact that there are exceptions to this 
rule proves that the rule is wrong, that there is a 
market, and a good market for standard merchandise, 
for standard prices, for standard practices—but the 
manufacturers are the ones who will have to es- 
tablish such standards if they are ever established. 
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INADEQUATE GOVERNMENT FIGURES 


USINESS men have long complained, and Secre- 

tary Hoover is witness to the justice of their 

plaint, that Government statistics on the na- 
tion’s industry and commerce are so old when they 
appear as to be practically useless. , 

This charge and another can be brought with 
fairness by newspaper executives and advertisers when 
they delve into the latest reports of the Census Bu- 
reau, on Manufactures for 1919, in search of vital 
facts about the business of newspaper publishing. 
Such statistics do not exist in any form that permits 
of intelligent use. 

Newspapers, be they daily, weekly, semi-weekly, or 
tri-weekly, are lumped together, not as a separate 
group, but in the same classification with the farm 
press, trade and technical papers, religious publica- 
tions and general magazines—all in the line, “Print- 
ing and Publishing, Newspapers and Periodicals.” 
On its face, that title is sufficient to stamp the tables 
as of little use to the man seeking definite data on 
the number of newspapers, capital invested, taxes 
paid, number of employes, total salary and wage pay- 
ments and other business facts. 

Further analysis, made possible by another table 
which will be published shortly, indicates that news- 
papers produced 70 per cent of the total value of 
all regularly issued publications for 1919, that their 
total production of wealth far surpasses that of the 
book and job branch, which is given separate listing 
and that it is several hundred per cent greater than 
that of the music publishing business, which enjoys 
a line to itself in the tabulations. 

The time would thus appear to be right for a 
change in the statistical methods of the Census Bu- 
reau. The newspaper business, of which the dailies 
form no inconsiderable proportion, ranks among the 
first twenty manufacturing industries of the United 
States in value of products, in capital investment, in 
payment of salaries and wages, in number of em- 
ployes and in other essential particulars. There are 
few lines of business whose development is of more 
interest to the American business man, whether he 
be reader or advertiser, but he cannot get the in- 
formation he needs from present-day compilations. 

The information is now in Washington. The ex- 
pense of publishing it in usable form is trifling when 
the additional measure of service is weighed. Mr. 
Hoover, who is always on the alert for ways to im- 
prove the service rendered by the Department of 
Commerce, is welcome to the use of this idea, and 
it 1s to be hoped that he can secure action upon it 
before the 1919 statistics become wholly obsolescent. 





A PROMISING PROGRAM 


OUND thinking is evidenced by Louis E. Hol- 
land, the new president of the Associated Ad- 
vertising Clubs of the World, in the program 

for the coming year that he outlined to Epiror & 
PUBLISHER this week. Knowledge of advertising 
must be made more intensive within the craft and 
more extensive among the general public, if it is to 
fulfill its mission. That is the foundation on which 
he builds. Then, with the facts in hand, the next 
step is to insure that they will not be perverted by 
error or fraud. 

There is a field for the Associated Clubs in both 
of these activities, which can be carried on better 
through the local advertising organizations that make 
the national body than through’ any other agency, 
and Mr. Holland’s plan for field men from the na- 
tional office to encourage and co-ordinate the educa- 
tional labors of the local groups should develop this 
work on a scale that has never been possible. His 
projected intensified campaign to eliminate fraud in 
advertising goes back to first principles. 

Both activities that Mr. Holland has in mind can 
be carried on without unhealthy and expensive growth 
of the national headquarters force. The A. A. C. 
W. can function best when the officers who determine 
and execute its general policies are in personal con- 
tact with the clubs and with individual advertising 
men. Mr. Holland is thoroughly conversant with 
the needs and under his command, the association 
may be expected to resume the position it held be- 
fore the war in the first rank of effective business 
organizations. 
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M H. pEYOUNG, publisher of the San 

* Francisco Chronicle, returned from 
Europe June 17, completing his 40th 
transatlantic trip. 


Sir Campbell Stuart, managing director 
of the London Times, was in Montreal 
for a few days recently. He refused to 
give any newspaper interviews. 


Crombie Allen, president of the South- 
ern California Associated Dailies, pre- 
sided at a dinner given in honor of visit- 
ing newspaper men attending the Inter- 
national Rotary convention in Los An- 
geles at the City Club June 7. Mr. Allen 
is president of the Rotary Club and was 
assisted in entertaining the newspaper 
men by Paul W. Moore, manager of the 
Redlands Facts and a member of the 
Redlands Rotary Club. 


Cadet Robin Pape of West Point Mili- 
tary Academy is visiting at the home of 
his parents, Mr. and Mrs. William J. 
Pape, Waterbury, Conn., where his 
father is publisher of the Republican and 
American. 


Col. C. B. Blethen, owner of the Seat- 
tle Times, returned from Europe on the 
Olympic June 21. 

Gilbert M. Hitchcock, United States 
senator from Nebraska and owner of the 
Omaha World-Herald, has filed papers 
for renomination and E. B. Gaddis, as- 
sistant publisher of the World-Herald, is 
in charge of the campaign. 

Frank Starbuck, editor-in-chief of the 
Racine Journal News, is spending the 
summer in California. 

Hobart Pillsbury, former receiver for 
the Manchester (N. H.) Mirror and 
deputy secretary of state for New Hamp- 
shire, has been endorsed as the successor 
to Congressman Sherman E. Burroughs, 
who is not a candidate for re-election, 
by the Manchester Republican City Com- 
mittee. 


Fred W. Enwright, publisher of the 
Boston Telegram and Lynn (Mass.) 
Telegram, and Mrs. Enwright spent the 
past week in Chicago as the guests of 
friends. 

Frank I, Cobb, editor-in-chief of the 
New York World, is on a month’s vaca- 
tion in Maine. 

Prof. John O. Simmons of the Depart- 
ment of Journalism at Syracuse Univer- 
sity is spending the summer at Camp 
Weetamoo, New London, N. H., as man- 
about-camp. Mrs. Simmons is music 
counsellor at the same camp. 

Stephen Bolles, editor of the Janes- 
ville (Wis.) Gazette, is manager for 
William J. Morgan, Attorney General of 
Wisconsin, in his campaign for the Re- 
publican nomination for governor. 

E. W. Booth, editor and general man- 
ager of the Grand Rapids (Mich.) 
Press, spoke at the meeting of the League 
of Michigan Municipalities’ annual con- 
vention held in Holland, Mich., recently, 
upon “The Daily Newspaper and City 
Government.” 

W. C. Dowd, general manager of the 
Charlotte (N. C.) Observer and A. W. 
Burch, business manager, spoke upon 
newspapers at the Newspaper Day of the 
Charlotte Rotary Club June 14. 

John P. McManus, formerly publisher 
of the Pilot Rock (Ore.) Record, and 
later of the Pendleton Tribune, is now 
farming in Wyoming. Mrs. McManus 
is in Honolulu visiting a daughter. 

Ralph Cronise, editor of the Albany 
(Ore.) Daily Democrat, and his wife 
have been spending a few weeks at the 
seashore. 

Charles L. Knight, publisher of the 
Akron (Ohio) Beacon, part owner of 
the Springfield (Ohio) Sun, and mem- 
ber of Congress from Ohio, is seeking 
the Republican nomination for governor 
of the state and has appointed George H. 
Bender, who has resigned as advertising 
manager of a Cleveland store, his pre- 
primary manager. 


W. S. Goodland, editor-in-chief of the 
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Racine Times-Call, is in the northern 
part of the state on a fishing trip. 


ohn Kaiser, publisher of the Marietta 
(Ohio) Register Leader, has been re- 
elected chairman of the board of trustees, 
Ohio State University, Columbus, Ohio. 

Col. Roy Bourne, former editor-in- 
chief of the Salt Lake City Deseret News 
and of late manager of the L. S. Gillham 
Advertising Agency, has been placed in 
command of Utah National Guard ar- 
tillery units. 


E. E, Brodie, president of the National 
Editorial Association and United States 
Minister to Siam, recently delivered the 
graduation address at Bangkok Christian 
College. 

Hon, Alice Graham, daughter of Lord 
Atholstan, sailed from New York this 
week on the Berengaria on her way to 
Paris. She will visit in France and Eng- 
land until September. 


J. Thomson Willing, artist and author, 
who is well known among American 
newspaper men, has been elected president 
of the American Institute of Graphic 
Arts, succeeding Frederic W. Goudy. 
Mr. Willing is editor of the Gravure 
Service Corporation. For fifteen years he 
was art director of the Associated Sun- 
day Magazines. ~ 





IN THE EDITORIAL ROOMS 


ARRY T. BLACK and Henry B. 

Crozier, editor and assistant manag- 
ing editor, respectively, of the St. Paul 
Dispatch-Pioneer Press, are members of 
a state commission appointed by Gov. 
Preus to consider the most effectual 
means of dealing with crime in Min- 
nesota. 


Clifford Smyth, of The New York 
Times Book Review and Magazine, 
spoke before the Publishers’ Ad Club on 
June 8. 


Bill Moon, reporter and feature writer 
of the St. Paul Daily News, interviewed 
Admiral W. Fullam, who visited the 
Twin Cities recently in the interest of 
aviation. ‘Twenty-two years ago Moon 
was a sailor before the mast on the VU, 
S. S. Lancaster under Admiral Fullam, 
then second lieutenant. 

Phil Bronson, formerly with the New 
York American, has joined the sports 
department of the St. Paul Dispatch- 
Pioneer Press. 


E. A. Manley, formerly of New York, 
has resigned as copy reader for the St. 
Paul Dispatch-Pioneer Press. 

Harold Cassill, formerly assistant city 
editor of the Spokane Daily Chronicle, 
is now city editor. Loring V. Overman, 
copy editor, succeeds him. Harvey 
Partridge, for 3 years police court re- 
porter, is now copy editor. Charles Mc- 
Neel, formerly of the Spokane Press, 
is now covering police courts for the 
Daily Chronicle. 

O. S. Woodrich, who covered the 
Texas capitol at Austin for the Asso- 
ciated Press, has been made Arkansas 
state correspondent with headquarters at 
Little Rock. 


R. E. Swing has resigned as head of 
the Berlin (Germany) bureau of the 
Universal Service. 

Frank Lovell, managing editor of the 
Racine Times-Call, and Mrs, Lovell are 
the parents of a son born June 8. 

Bill Cluxton, formerly sports editor on 
the Trenton (N. J.) Evening Times, is 
now on the Trenton State Gazette con- 
ducting “Sporting X-Rays,” a column of 
comment on local sporting events. 

Harry V. Ross, formerly of the Mil- 
waukee Sentinel, is now doing special 
work on the Madison (Wis.) State 
Journal. 

Miss Lucile Saunders, a former Port- 
land (Ore.) newspaper woman, who has 
been in South America as a free-lance 
and connected with the Buenos Aires bu- 
reau of the United Press, has been as- 
signed to the Washington bureau of this 
news service. 

George R. Cleveland, formerly of the 
editorial department of Associated Edi- 
tors, is now on the copy desk of the 
Chicago Herald & Examiner. 


Carl W. Wise has succeeded J. Ben- 
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FOLKS WORTH KNOWING 








ORMAN R. HOOVER, formerly as- 
sistant circulation manager of the St. 
Louis Post-Dispatch, has been appointed 
supervisor of cir- 
culation of all edi- 
tions of the New 
York World. He 
was with the 
Post - Dispatch 
for 7 years, hav- 
ing previously 
been with the 
Philadel- 
phia North 
American, Rid- 
ways Weekly, 
the Boston 
Transcript, and 
for the last few 
years has been 
eastern sales 
manager of the American Chicle Co. 
No other changes in the World’s cir- 
culation department are announced. 
James McKernan, who for the past 16 
years has been manager of the circula- 
tion department, will continue as the 
manager of the department. 














NorMan R. Hoover 





jamin Rumbf on the local staff of the 
Wilmington (Del.) Every Evening. 

H. P. Fetter, of the local staff of the 
Wilmington (Del.) Every Evening, has 
returned from his vacation, spent in New 
Jersey. 

Walter C. Whiffen, Peking corre- 
spondent for the Associated Press, who 
is on leave in the United States, was 
a visitor in Washington recently. 

F. A. McMaster, former Sioux City 
(lowa) newspaper man, is now on the 
Spokane Spokesman-Review city desk. 

L. B. Rowland, formerly of the St. 
Paul Pioneer-Dispatch, is now with the 
\ssociated Press bureau staff in Seattle. 

Frank J, Taylor has resigned as Wash- 
ington correspondent for the New York 
Globe to join the Washington staff of 
the Newspaper Enterprise Association. 

Raymond W. Horn, formerly man- 
aging editor of the Sioux Falls (S. D.) 
Argus-Leader, is now telegraph editor 
of the Aberdeen (S, D.) Journal. 

Harry F. Busey has resigned as man- 
aging editor of the Springfield (Ohio) 
Morning Sun to join the Scripps-McRae 
league headquarters in Cleveland, and 
Curtis Clay, city editor of the Sun, is 
temporarily in charge. 

A. C. Gill, city editor of the Wash- 
ington Times, has arrived in Los An- 
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delegates who crossed the country by 
automobiles as their press agent and 
also covering the trip for his paper. 


Esther C, Hansen is now on the re- 
write and feature desk of the Racine 
Times-Call., 


Theodore P. Hinckley, Jr., a former 
member of the county staff of the Wor- 
cester (Mass.) Telegram, is on his way 
to Elliott Creek, Alaska. ; 
_ Gus Partridge, former reporter on the 
Tacoma (Wash.) News-Tribune, is now 
on the staff of the Aberdeen \W ashing- 
tonian, 

James Grant, former Seattle Post-In- 
telligencer staff representative in Ta- 
coma, 1s now on the Aberdeen World. 

G. E. Simmons, formerly telegraph 
editor on the Nashville Tennessean. has 
joined the Tampa Tribune staff,’ suc- 
ceeding Gilbert Freeman, who has pur- 
chased the Highlands County Pilot and 
the Sebring Messenger. 

_. Raymond B. Nixon, formerly of the 
Tampa Times staff, but lately a student 
in the University of Georgia, has re- 
joined the Times staff and is writing 
editorials during the absence of C C 
Worthington. Get 

R. W. Bentley, managing editor of 
the Tampa Tribune, is on his vacation 
at Anna Maria Key. 

Billy De Beck, cartoonist and creator 
of Barney Google, of the King Fea- 
tures, Inc., has returned from a two- 
month trip to Europe. 
_David Coleman has returned to the 
Salt Lake City Telegram from the Los 
Angeles Examiner to do special assign- 
ments, 

_Lieut. F. S. Mallen of the New York 
Globe and F. W. Tompkins, war corre- 
spondent of the Baltimore Sun in the 
World War, accompanied the 4th Bri- 
gade of Marines on the hike from Wash- 
ington to Gettysburg, Pa.. where ma- 
nettvers will be held. Captain Craige, 
aide of Maj. Gen. Lejeune, command- 
ant of the Marine Corps, arranged air- 
plane service with the troops to enable 
the correspondents to get their news out. 

Luther Hangen, a former reporter and 
copy reader on the Kansas City Star, 
and Wichita (Kan.) Beacon, will sub- 
stitute for H. E. Birdsong, who has been 
granted a leave of absence from the 
journalism department of the Kansas 
State Normal School. 

David Kirk, formerly instructor in 
journalism at the Lewis and Clark High 
School, Spokane, Wash., has been ap- 
pointed assistant to Henry Rising, man- 
aging editor of the Spokane Daily 
Chronicle. 


John Wolcott Stewart of the Spokane 
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proud father of his first infant, a daugh- 
ter. 

R. F. Schaffer, member of the Spokane 
Daily Chronicle staff for several years, 
is now radio editor of that paper. 


Harris E. Drew, telegraph editor of 
the Janesville (Wis.) Gazette, recently 
attended the annual alumni reunion of 
Lawrence College. 

Mrs. Dick Henderson, editor of the 
Coronado (Cal.) Strand, is on a month’s 
trip to Honolulu and other points in the 
Hawaiian Islands. 


Miss Dorcas Miller, social editor of 
the Racine Times-Call, and Lucius 
Boardman, of Chicago, were married re- 
cently. 

Burl Engleman, formerly with the De- 
catur (Ill.} Herald, is a new street re- 
porter on the Racine Times-Call staff. 

Stuart Corbett, of Marquette Univer- 
sity, is now county editor of the Racine 
Times-Call. 

Emerson Reck has joined the staff of 
the Springfield (Ohio) Daily News, on 
general assignment work, 

Capt. Frank Raymond, formerly of 
the Easton Free Press, and Albert J. 
Cardinan, have joined the Elizabeth (N. 
J.) Journal reporting staff. 

Frederic Schrader, Jr., reporter on 
the Mexican Post, Mexico City, until 
April 30, when that paper ceased pub- 
lication, and formerly connected with 
the Houston Post, Houston Press, Gal- 
veston News, Atlanta Constitution, New 
York Dramatic Mirror and other papers, 
has joined the El Paso Herald, as re- 
porter and Mexican feature writer. 

Morrow Krum, aviation editor of the 
Chicago Tribune, went to Canada to 
establish an air service line for the ac- 
commodation of Tribune employes in the 
forest region. 

H. D. Garritson, Indianapolis manager 
of the International News Service, is 
taking a vacation. While he is away 
Harry Flory, of New York, is sitting in. 

j. F. Irmeter has left the copy desk 
of the Chicago Evening American to 
become Chicago news manager of the 
Cosmopolitan News Service. 

J. R. Haydon, staff writer on the Chi- 
Daily Journal, is seriously ill at 
his home in Lombard, III. 

Rennie Taylor, of Sioux City, Ia., will 
join the staff of the Great Falls ( Mont.) 
Tribune on July 1. 

Clark McAdams, of 
Post-Dispatch, spoke at 


cago 


the St. Louis 
last Tuesday’s 


meeting of the Lion’s Club of East St. 
Louis, Ill 
D. J. Greenwell, managing editor of 


the Ogden (Utah) Standard-Examiner, 
has begun the construction of a home. 

Miss Gussie Toombs is the new society 
editor for the Ogden (Utah) Standard- 
Examiner, succeeding Miss Rose Astill, 
who has gone to Boston. Miss Toombs 
leaves the business office. 

Raymond G. Hall, editor of the Wood- 
field (Ohio) Republican, has disposed 
of his interest and will do editorial work 
for the Marion Star, President Hard- 
ing’s paper. Frank M. Martin, of Col- 
umbus, former editor, will take charge 
of the Republican. 

Edward M. Collins, for the past three 
years city editor of the Hornell (N. Y.) 
Tribune-Times, has resigned to become 
a feature writer on the staff of the 
Providence Journal. 

William Harris, assistant sporting 
editor of the Buffalo Evening News, 
has been granted a leave of absence to 
spend an extended vacation on a farm 
near Buffalo. 

Michael Curry, police reporter of the 
Buffalo Enquirer, is the publisher of 
the Buffalo . Police Magazine, a new 
rionthly. 

Charles E. Hewitt, editor of the North 
Tonawanda (N. Y.) Daily News, has 
been appointed to fill an unexpired term 
in the local board of education. 

Herb Peters, chief of the Buffalo 
Evening. News copy desk, has returned 
after an automobile tour of the Adiron- 
dacks. 

Miss Marjorie Alice Lysaght, 


society 
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editor of the Springfield (Mass.) Re- 
publican, and Richard Kirk, of the edi- 
torial staff of the Springfield Daily News 
were married on June 17. 


Miss May Louise Ferrenz, society edi- 
tor of the Springfield (Ohio) Daily 
News, is spending her vacation in Louis- 
ville, Kentucky. 


Miss Florabel Muir, recently with the 
Los Angeles Examiner, has joined the 
copy desk of the San Francisco Chroni- 
cle 


G. A. Martin, managing editor of the 
El Paso (Tex.) Herald, president of 
the El Paso Automobile Club and past 
president of the El Paso Rotary Club, 
attended the International Rotary con- 
vention at Los Angeles. 

J. Garvin Hager, associate editor 
the Hagerstown Morning Herald, 
join the staff of the 
Mail July 1. Richard O. Shafer, form- 
erly with the Baltimore American and 
recently with the Mail, will succeed Mr. 
Hager on the Herald. 

Major F. S. Richardson, city edi- 
tor of the Philadelphia Public Ledger, 
gave an interesting talk to the members 
of the Philadelphia Rotary Club June 15. 
His j 


of 
will 
Hagerstown Daily 


subject was “The Making of a 
Newspaper.” 
William Moss, formerly on the copy 


desk of the Philadelphia North 
can, has joined the local staff of the 
New York World. 

Jack Sears, cartoonist of the Salt Lake 
City Deseret News, has invented a new 
confection known as Picaninni Freeze. 

Oscar Hitt, New York cartoonist, was 
the guest of the Salt Lake City Order 
of Bookfellows at the Hotel Utah, on 
June 12. 

Harry W. 


Ameri- 


Flannery, a journalism 
student, University of Notre Dame, has 
joined the Hagerstown (Md.) Daily 
Mail staff. 

Miss Betty M. Snyder, of the Fred- 
erick (Md.) Daily News staff, under- 
went an operation for appendicitis at 
the King’s Daughters Hospital, Staun- 
ton, Va. 

Edward V. Mitchell resigned as 
sporting editor of the Richmond (Va.) 
Times-Dispatch, to become manager of 
the Church Hill Athletic Association of 
that city. He is succeeded on the sports 
desk by Earl Lutz, former capitol man 
for the Times-Dispatch. 

Herman H. West, state editor of the 
Richmond News-Leader, who is now on 
vacation, is putting in most of his time 
grubbing in his garden. 

Frank Christian, who recently com- 
pleted a course at William and Mary 
College, is now on the copy desk of 
the Richmond Times-Dispatch, succeed- 
ing Robert T. Corbell, now finance secre- 
tary for the Virginia Shippers Associa- 
tion. Mr. Corbell was sporting editor 
of the News-Leader before he joined 
the Times-Dispatch staff. 

Andrew Miller, staff photographer of 
the Chicago Daily News, is spending 
several weeks in Northern Wisconsin. 

John Herrick, a member of the Chi- 
cago Tribune staff, spent the past week 
at a reunion at Harvard University. 

A. J. McMullin, formerly of the New 


has 


Orleans Daily States, was _a visitor in 
Washington this week. Mr. McMullin 
has just returned from Cuba, where he 


spent the winter. 

L. W. Zander, of the Marinette ( Wis.) 
Eagle-Star staff, has the distinction of 
being the youngest commissioned officer 
of the Wisconsin National Guard. 
Zander was made a lieutenant on May 
19. He is only 21 years old. 

Robert Becker, editor of the Woods 
and Waters column for the Chicago 
Tribune, will sail from Vancouver, July 
5 for Alaska on an assignment. Becker 
will be accompanied by his wife. He 
is a Beloit (Wis.) college graduate and 
among his adventures is included a 17,- 
000 mile trip in Brazil for the Chicago 
Field Museum, an expedition through 
Peru, Bolivia, Brazil and the West In- 
dies, a trip to the Northwest collecting 
mammals for the United States Bio- 


logical survey. 
Roscoe Wright, of the New Orleans 


as manager 
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Times-Picayune, is on a two months’ 
leave of absence and was the guest of 
Frank Lovell, managing editor of the 
Racine-Times Call recently. 


E. S. Irwin, managing editor of the 
Worcester (Mass.) Telegram, and Miss 
Hattie E, Bemis, were married recently. 


Sergt. A. L. Clark, managing editor 
of the Watch on the Rhine, official pub- 
lication of the American Forces in Ger- 
many, and a former reporter for the 


Anaconda (Mont.) Standard sails for 
home June 20. 
Frank Pat Hilt, police reporter on 


the Racine (Wis.) Times-Call staff, has 
announced his candidacy for sheriff of 
Racine county on the Democratic ticket 


this Fall. He was defeated by Nate 
James by a narrow margin two years 
ago. 

Floyd B. Nichols, managing editor of 


the Capper Farm Press, Topeka (Kan.), 
has been elected president of the Alumni 
Association of the Kansas State Agri- 
cultural college from which he was 
graduated in 1912. 

William <A. Blinn, assignment re- 
porter for the Chicago Evening Ameri- 
can, is spending a few weeks in Ken- 
tucky. 

John Main, rewrite man on the Chi- 
cago Evening American, is recovering 
from a serious illness and has been car- 
ried home after a stay of several weeks 
in hospital. 

Mr. and Mrs, J. W. Scattergood are 
spending two weeks visiting towns in 
the Middle West. Mr. Scattergood is 
a member of the copy desk of the Chi- 
cago Evening American. 

James R. Connor, Jr., 
W. F. Sullivan of the International 
News Service Bureau at Springfield, 
Ill. Mr. Sullivan, upon returning from 
his vacation will succeed K. M. Elish 
of the St. Louis Bureau. 
Mr. Elish is to be transferred to the 
Washington (D. C.) office. 

Walter A. Washburne, city editor of 
the Chicago Evening Post, and Mrs. 
Washburne are on a motor trip to 
Southern Illinois. 

A. M. Sloan, federal building reporter 
of the Chicago Evening American, is 
sitting in on the city editor’s desk in 
the afternoons. 

James Shenoha, 
of the Chicago 


has succeeded 


manager of art work 
Evening American, is 





spending two weeks on a fishing trip in 
Northern Minnesota. 


Mr. and Mrs, Palmer Wright are the 
parents of an eight pound son, born last 
week. Mr. Palmer has charge of the 
reference room for both the Chicago 
Herald-Examiner and the Evening 
American. 

Paul F. Haupert, of the Washington 
staff of the Associated Press, who has 
been ill with pleurisy, is recovering at 
Braddock Heights, Md. 

Frank A. Stetson, of the International 
News Service, who collapsed as the 
result of an attack of anemia, while as- 
signed with President Harding during 
the President’s winter trip to Florida, 
has returned to Washington after a long 
rest at Atlantic City. Mr. Stetson ex- 
pects to resume his duties with I, N, 
S. .shortly. 

Dan Dillon is a new reporter on the 
Chicago Daily News. 

Clifford Gessler, formerly a_ member 
of the Chicago Daily News staff, is now 
on the Honolulu Advertiser. 

Mr. and Mrs. Forrest Myer will re- 
turn this week from a two weeks’ wed- 
ding trip in the East. Mr. Myer is 
assistant sporting editor of the Chicago 
Daily News. 

John B. Chapple, formerly of the Mil- 
waukee reporting staff and son of John 
Chapple, editor of the Ashland (Wis.) 
Press, and Miss Irene M. McDonnell, 
were married June 22, at New Haven, 
Conn, 

Phillip R. Keller, 
poria (Kan.) Times, 
probate judge of 
democratic ticket. 

H. M. Bates, formerly of the Hutch- 
inson (Kan.) News has purchased the 
Lewis Press from Hobart Wickens and 
has assumed charge. 


editor of the Em- 
is a candidate for 
Lyon county on the 


John Connor, of the Chicago bureau 
of the International New Service, has 


been transferred to take charge of the 
Springfield (Ohio) bureau. 

Harry Flory, of the International 
News Service, who has been relieving 
Frank Wrigley of the Kansas City bu- 


reau, has gone to Indianapolis to sub- 
stitute for H. D. Garrittson, on va- 
cation. 

George R. Holmes, chief of the Wash- 


ington bureau of the International News 
Service, is on his vacation and H. K. 
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largest churches? 


A book which seeks to train pastors and 
church publicity committees to write con- 
structive advertisements has just been pub- 
| lished by Westminster Press, Witherspoon 


day School Publicity” $1.50 net.) 

| The author, Herbert H. Smith, Asso- 

| ciate Director of the Presbyterian De- 

partment of Publicity, says: 

| “Every church ad ought to contain some- 

thing which will make the reader think— 

not merely the topic of the sermon.” 
Adoption of this advice by the churches 

naturally will result in larger copy. Why 

not get a copy and give to pastors of your 


Are the churches 
town using their space to the 
greatest advantage? 


CHURCH ADVERTISING DEPARTMENT 
A. A. C. of W. 


Editor & Publisher through the donation of this space every week for the past year 
is to be thanked for much of the large growth in church advertising 
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Reynolds, of the bureau staff is in charge. 
Ralph Turner, of the London office 
of the United News, is now at the Hague 
covering the Russian conference. 
\W. S. Sullivan, of the International 
News Service, has been transferred to 
the St. Louis bureau. 


K. M. Elish has been transferred to 


‘the Washington bureau of the Interna- 


tional News Service. 


Russell G, Lynch, formerly of the Ra- 
cine Times-Cail staff, is now rewrite 
man on the Milwaukee Journal. 


Esther C. Hansen is a new reporter 
and rewrite member of the Racine Times- 
Call editorial staff. 


Herbert C. Henderson, state editor of 
the Oklahoma City Daily Oklahoman, 
and Miss Agnes Little, of Springfield, 
Ohio, were married June 14. 

Arthur C. Grau, former sports editor 
of the Racine Times-Call, has estab- 
lished a city news bureau and William 
Pennhallegaon, formerly of the Apple- 
ton (Wis.) Post-Crescent, succeeds him 
as sports editor on the Times-Call. 

Roy L. Curthoys, a member of the 
Melbourne (Australian) Argus and rep- 
resentative of the Australian Journalists’ 
Association, spent June 16 at the Pulit- 
zer School of Journalism, Columbia Uni- 
versity. 

H. C. Field resigned June 13 as tele- 
graph editor of the Akron (Ohio) 
Beacon-Journal. Field’s name was cer- 
tified to the county board of elections at 
Elyria Friday night as a Republican 
candidate for congress from the 14th dis- 
trict. He was for several years editor 
of the Amherst (Ohio) Argus, and later 
city and managing editor of the Lorain 
Times-Herald. 

THE BUSINESS OFFICE 

UY SCRIVNER, advertising man- 

ager of Capper’s Farmer, published 
by Arthur Capper and a part of the Cap- 
per Farm Press, will move to Chicago 
July 1, and operate the advertising de- 
partment from that city. The office will 
he located at 109 North Dearborn street. 
Mr. Scrivner has been with Capper’s 
Farmer for four years. Previously he 
was in the advertising department of 
the Nation’s Business, Washington, 
BS 

Herbert L. Condit, accountant of the 
Jaynesville (Wis.) Gazette, accompanied 
by Mrs. Condit, left June 17, for an 
automobile tour to St. Louis, and 
Quincy, Ill. 


Rudolph M. Hennick, advertising man- 
ager of the Waterbury Evening Demo- 
crat and Miss Ethel G. Rich, of Bridge- 
port, will be married in Bridgeport, June 
Z5. 

Miss Sadie Lowry, of the Hagerstown 
(Md.) Herald-Mail business staff, has 
been absent from her desk for several 
weeks, suffering with a nervous break- 
down. 

Thomas Sinnott has resigned as adver- 
tising manager of the Fresno (Cal.) Re- 
publican to join the advertising forces 
of the Los Angeles Examiner. Mr. Sin- 
not was formerly connected with the ad- 
vertising staffs of Portland papers and 
was an instructor in the school of jour- 
nalism of the University of Oregon. 

Otto Sitzman, late cashier of the St. 
Paul Daily News, is acting business 
manager of the Omaha Daily News. 

Ellis L. Miller, of the advertising staff 
of the Rochester (N. Y.) Democrat and 
Chronicle, and Miss Mildred Monroe, 
were married June 14. 

Mr. and Mrs. D. E. Northam, of the 
Benjamin & Kentnor Company, Chicago, 
have returned from a fishing trip to 
Northern Wisconsin. 

L. A. Mailles, of the Shreveport 
Times, W. E. Page, of the Columbus 
(Ga.) Leader, and W. W. Pigue, of the 
Fort Worth (Tex.) Record, all business 
managers, spent several days the past 
week at the offices of their Chicago rep- 
resentative, John M. Branham. 

Miss Constant Lockyear, a member of 
the classified advertising department of 
the Chicago Tribune, has been granted 
a six months’ leave of absence which 


she will spend with her parents in South- 
In Miss Lockyear’s ab- 


ern California. 
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sence Miss Helen Gary, of Wheaton, IIL, 
will fill her place. 

Frank G. Smith, secretary and man- 
ager of the Waukegan (Ill.) Daily Sun, 
is on a two months’ automobile trip 
through the East, via Detroit, Ontario, 
Monteral, Boston and New York and 
return. 

W. E. Zuppann, advertising manager 
of the Ogden (Utah) Standard-Exami- 
ner, is on his vacation. 

Herbert Benjamin, advertising man- 
ager of the Baton Rouge (La.) State- 
Times, and Miss Lou Audrey Rofiel, 
were married June 4. 

H. Hardy Heth, who has had charge 
of the copy and art service of the Chi- 
cago Tribune’s European edition, has 
returned to the staff of the copy and 
art service in Chicago. After leaving 
Paris, he made a tour of several Euro- 
pean countries. 

John R. Ulman, formerly with the 
Omaha Daily News and World Herald 
display advertising departments, has 
joined the display advertising of the 
Minneapolis Daily News. H. E. Stoval, 
formerly of the Omaha Daily News and 
See, has also joined the Minneapolis 
Daily News display forces. 

Clyde Little has joined the Hutchin- 
son (Kan.) Gazette advertising staff. 

C. W. Brown, for several years past 
advertising manager of the Fargo (N. 
D.) Forum, has been placed in charge 
of the automobile advertising of the St. 
Paul Daily News. 

Isadore Finklestein, a member of the 
Lynn (Mass.) Telegram-News circula- 
tion department, recently was re-elected 
president of the Lynn Young Boys’ He- 
brew Association. Mr. Zack, labor re- 
porter of the paper, will install Finkel- 
stein and the other officers. 

Cecil L. Clark, recently with the oJp- 
lin News-Herald advertising department, 
is now of the Wichita (Kan.) Eagle. 

Elden W. Mathews. circulation man- 
ager of the Springfield, Ohio, Daily 
News, is spending his vacation in In- 
diana and Michigan cities. 

George Hartford, circulation manager 
for the Chicago Herald and Examiner, 
and Miss Julia E. Clough were married 
this week. Mr. and Mrs. Hartford will 
reside at the Chicago Beach hotel fol- 
lowing an automobile tour through the 
White mountains. 

D. R. Pettit. business manager of the 
Birmingham Age-Herald, has resigned, 
effective last Monday. He is succeeded 
by W. H. Jeffries. Mr. Pettit came to 
the Age-Herald recently from Augusta, 
Ga. 

T. H. Frazier, of the Montreal Ga- 
vette advertising department, and Mrs. 
Frazier, sailed on June 22 for Genoa, 
Italy, to spend three months touring 
Europe. 

Hugh A. O’Donnell, of the New York 
Times business management staff, left 
Saturday to spend a vacation in Canada. 


WITH THE AD FOLKS 
ESLIE ELLIS, advertising manager 
of Stern Brothers, New York, is being 
congratulated by his newspaper and ad- 

(Continued on page 37) 





NEW MULTI-MAILER 
SYSTEM FOR SMALL 
CIRCULATIONS 


Publishers with daily mail circula- 
tions of 2,000 can handle their lists 
with the same efficiency, accuracy and 
time savings enjoyed by such users 
of a Multi-Mailer System as the New 
York Times, Chicago Tribune, In- 
dianapolis News and over fifty other 
large publications. 


Multi-Mailer System No. 17, specially 
designed for small lists, gives all the 
Multi-Mailer benefits at a low initial 
investment. 


Direct imprinting, daily correction of 
mail list, speed, accuracy, economy— 
those are only a few of its advantages. 


Further information may be secured 
by writing The Speedaumatic Company 
817-825 Washington Blvd., Chicago. 
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DO YOU 
KNOW 


ILLINOIS is a state of industry, agri- 
culture and wealth. 





ILLINOIS as a manufacturing state 
ranks near the top—having 18,594 fac- 
tories employing over 805,000 people and 
producing over $5,400,000,000 worth of 
manufactured goods annually. 


ILLINOIS as an agricultural state 
ranked first for many years and at the 
present time is second with 237,181 
farms, valued at $6,666,767,235. 


ILLINOIS has more banks than any 
other state in the Union, 1,339 of her 
banks are organized as National Banks, 
and 869 as State Banks. National Banks 
have 1,206,442 deposit accounts. 


Choose these newspapers in [/linois. 














Rate for Rate for 
2,50 10,000 
Circulation Lines Lines 


*Aurora Beacon-News .......... (E) 15,275 .055 .055 
Bloomington Pantagraph ....... (M) 17,841 .05 .05 
Chicago Herald-Examiner ...... (M) 395,861 55 55 
Chicago Herald-Examiner ...... (S) 729,735 .85 85 
Chicago Daily Journal ......... (E) 117,483 .26 -24 
re (M) 499,725 -70 -70 
Citemme Teme 2c icc cccccces (S) 827,028 1.00 1.00 

ep ee (E) 9,165 .04 04 

*Peoria Journal-Transcript .... (M&E) 30,993 10 .09 
POT dc Uiee woes bee dclneus (E) 24,580 075 .06 
Rock Island Argus ............ (E) 10,022 .04 04 
OE GRMN oc kbadcceaces (E) 5,187 .03 03 


Government Statements, April 1, 1922. 
*A. B. C. Publishers’ Statement, April 1, 1922. 
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(By Science Service) 


Means: 
INTERESTING 
READABLE 
ACCURATE 
RELIABLE 
POPULAR 
SCIENCE 

NEWS STORIES 


THE SCIENCE NEWS 
| BULLETIN 


Write or wire territory and rates 


SCIENCE SERVICE 


1115 Connecticut Ave. 
Washington, D. C. 














"The high quality of 
HUBER’S Grit-Free 
BLACK NEWS INKS 
also prevails in HUBER’S 
COLORED INKS 
for comic and magazine 


supplements. 


Manufactured by 


INtuber 
Main Office: NEW YORK 


HUBER’S colors in use since 1780 











BUFFALO EVENING NEWS 
Again Leads All Six-Day Publications 
in United States in National 
Advertising 
In 1921 the Buffalo Evening News assumed 
the leadership of the National Advertising Field 
among all papers publishing only six days per 


week 

In 1922 the Buffalo News retains this 
leadership. 

National Advertising 1921—2,517,574 
agate lines. 


THE BUFFALO MARKET. 

The Buffalo market is a responsive market, 
an economical market, and built upon the rocks 
of sound conservative growth. 

In 1921 there were more building ts 
and more money spent for buildings of all kinds 
including factories and additions than in any 
Other year of its history 

In 1921 there were more business structures 
erected in Buffalo than in any previous year. 

It is significant to note that at the present 
time there is no retail store for rent. 

Buffalo is busy 

Buffalo is prosperous. 

Buffalo is withstanding the onslaught of the 
reconstruction peried 

Your campaign will pay in Buffalo. 

BUFFALO EVENING NEWS 

E. H. BUTLER, Editor & Publisher. 
Kelly-Smith Company, Representatives, Mar- 
bridge Bldg., New York, N. Y.; Lytton Bldg., 
Chicago, Ill. 














The Piltsburqh Post 


A newspaper of character, 
integrity and enterprise 
which has earned the confi- 
dence of the people of the 
world’s greatest industrial 
district. 


— 


DAILY and SUNDAY 














“The Land of Opportunity for 
Newspaper Men” 


Editor & Publisher 
Classified Columns 


Editor & Publisher 


for June 24, 1922 


MAKERS” ONE Yew, 


Ths is a regular weekiy department 


designed to answer questions, offer 


suggestions ond generals help the man and woman of the smailer city dailies 


and weeklies. 


te will pay $1 


r enry Beetle Hough, co-editor and 
Vineyard Gasetie, wili be a regular contributor, 
making and for money saving are wanted also. 


ublisher of the Martha's 
ut your ideas on money 
For each idea published 


When your idea appears clip it out and send it to the 


2 . 
MONEY SAVER EDITOK and payment will be made by return mail. 
Your ideas must be workable, told in as few words as possible and new to 


this department. 


HE other day a weekly newspaper went 
out of existence The man who took over 

the property found the subscription list in 
pretty bad shape, but pessibly not much worse 
than thos f a gieat many weeklies. It was 
hat t tell just how many names were bona 
fide Any newspaper not insisting upon ad 
vance payment might kee mailing to 
nearly the whole list wit! mly occasional 
twinges of conscience Some of the dates were 
far back, but the list made out a fair case for 
a god circulatics 

For this reason the lesson of the example is 
especially striking. So long as a newspaper 
continues to mail out its copies without insti 
tuting a rigid check-up, it maintains a sort of 
phantom circulation. An editor can fool him- 
self as long as he wants But when the pro ; 
comes to a dead stop and a tracer goes out wit 
every paper to see what becomes of it, ther 
there is a startling result 


In this case this is exactly what happened 
The newspaper stopped short and its business 


was opened up for inspection. When notices 
and bills for back balances were sent to su) 
scribers, one of the first letters received was 
this 

“Would say that Mr died Dec », 19 
and his son, George, on Feb. 21, 1919, which 
was all there was of the family. I am occuy 
ing the house formerly owned by them sin 
Jan) 17, 1921, and the paper has been left in 
my mail box, and as I knew nothing about it 
I burned it I] asked the mail man about it 
and he said he guessed it did net amount to 
anything Anyway, the have passed away 


and, of course, I have no use for the paper 


Worse, and more f it, was the following in 








the next 

“IT am in receipt of subscription statement 
made out to Mr. Blank, who is my father, and 
for whom I am writing, because I know more 
ft circumstances of his so-called subscriptior 
than he does 

“About twelve years ago, when he was start 
ing for Europe he requested me to have 
subscription to the discontinued, and I 
wrote the publisher asking that such action be 
taken I received no answer, but the pape 
continued to be mailed. I again wrote the p 
lisher, and directed his attention to my prev 
mus letter, and further stated that my father 
would not be responsible for any papers sent 
thereafter My second letter was ignored, and 
I requested the Newark postmaster to have 
any further issues returned to the publishe 
Sut even this effort failed apparently, tor occa- 
sionally I receive copies of the Herald, which 
I never open and do not forward to my father 

“You will, therefore, see that my father has 
net received a copy of the in possibly ten 
years, and as my efforts to stop its being mailed 
to me were unavailing, I have paid no further 
attention to the matter, for under the postal 
regulations the publishers of the were 
vi ti Department in 
f ar bona le and 
paid-for subscripticr 

“I therefore request that you strike off the 
name of Mr. Blar from your mailing lists.” 

These letters scund like fiction, but they are 
every-day, matter-of-fact truth. The big point 


FOR SALES AND AD MANAGERS 


John Kick of Curtis Publications Would 
Put Them on Executive Committee 


“Salesmanagers and advertising man- 
agers should be included in executive 
committee sessions these days when sell- 
ing is more difficult than ever before,” 
said John Kick, of the Curtis Publica- 
tions, in his recent address before the 
Executives’ Club in the Hotel Sherman. 

“Too many businesses are selling their 
wares for today only. They need to base 
their campaigns on the term of years 
immediately ahead. It is necessary to 
co-ordinate the activities of all depart- 
ments of a business if the greatest meas- 
ure of success is to be attained. 

“Selling is a battle put into action by 
managers of the sales and advertising 
departments. Manv years and more dol- 
lars are invested in laboratory mainte- 
nance without complaint. A_ similar 
amount of consideration should be 
shown for advertising. Business is on 


Contributions to this department will not be returned. 


s that a great many small newspapers might 
start a check-up almost any day and find just 
the same condition 
One notice was returned by a _ postmaster 
with the brief comment, “Your paper is burned 
is waste paper since Mr. So and So left with- 
In this particular 
case the postmaster probably sent several notices 
which were lost or carelessly laid aside. 
It is surprising that this mailing list should 
have stood the test of high prices and paper 
sh« 


ut leaving any directions.’’ 


rtage. There was every incentive to set 
wn to rock-bottom and eliminate everything 
but paid subscribers. Just the same, what git 
by in this case is getting by in a good many 
others. 

Human life is too uncertain to continue 4 
name after the expiration of a subscription. It 
hurts to deliberately lop off name after name 
but that is inevitable. In order to keep ci: u 
names must be added 

nstantly Men and move 
iway and change their interests, and to keep 
n sending them the weekly So-and-So in the 
ope that some time they will remit is foolish 

It pays to have printed wrappers, particularly 
for weekly newspapers, for then the erring 
paper will be sent back or a notice will arrive 
With the average 
once the papers go into the mails every 


lation stationary, new 


women die and 


} 


bringing word of a stray 
weekly, 
eek they are gone forever, and what becomes 


f them no one knows.—H. B. H 


Get the Farm Bureau Mailing list, then run 
the weekly Farm Bureau Notes as a feature 
for agriculture page. It’s good news and 
isually a fruitful mailing list.—B. R. A. 


Make a regular feature of an open letter to 
some former resident of your community each 
week. Find out from a local relative or friend 
vhere John Smith is now, what he is doing 
nd when he went away. Then go to your files, 
conditions were when John lived in 

: “ : ” 
your town Next, write a conversational 
letter telling John some of the many changes 
“since you left here in —” 





see how 


that have been made 
When you can leave that 400-acre stock farm 
f yours (this is how news about John can be 
orked into the letter) you will find. This 
series will impress upon the readers that the 
community has been improved more than they 
‘lized and is an optimistic background for 
advertising. It is community boosting, with a 
human interest, and because it is likely to stick 
facts much better than a stereotyped writ 
f the community;—H. D. K. 


Pencils are a small item, but within the year 
most newspapers expend a considerable sum tor 
them. Adoption of an idea now used by the 
Norfolk and Western railroad which causes no 

uuble, therefore is advisable. This was noth 
ng more or less than sharpening a lead wedge 
chaped, like the end of a screw driver, rather 
than to a point. You will find the pencil giv- 

just as good results and lasting fully 25 
nt longer.—B. A. T 


the downward cycle for the next twenty- 
five years, as the statisticians tell us, so 
we must exert every energy towards 
making business stable and prosperous.” 


Issues Edition for Women 


The Chicago Evening American is get- 
ting out a new “household edition,” said 
to be the first edition of a metropolitan 
newspaper ever given over to news of 
special interest to women readers. 
Elimination of strictly business news and 
reports in which women have no partic- 
ular interest—gives room for two special 
pages of news and features in this edition 
of value to women. These features and 
stories are selected on their accuracy, 
news value and general interest. The 
“Household Edition” goes out daily in 
mid-afternoon for delivery to the homes, 
and for sale at neighborhood stores and 
stands. It takes the place of the Amer- 
ican’s old “Last Tenth Edition.” Mrs. 
Jessie Knotts, wife of the magazine ed- 
itor, is its editor. 








Features by 
Irvin S. Cobb 


Fontaine Fox 

Hugh Fullerton 

Rube Goldberg 

Ed Hughes 

Burns Mantle 

T. L. Masson 

O. O. McIntyre 

a Frederick Palmer 
H. J. Tuthill 


and others 


The McNaught Syndicate, Inc. 
Times Building, New York 


FIRST IN PUBLIC SERVICE 


The Kgs Mord. 
MORNING EDITION 

The World and The Eve- 
ning World have a com- 
bined circulation, daily, of 
650,000 for $1.20 per agate 
line gross, subject to con- 
tract discounts. They carry 
more dry goods advertising; 
are read by more jobbers, 
department and chain store 
buyers, and by more retail- 
ers; offer more circulation 
per dollar and a more con- 
centrated circulation; a 
reader and a dealer influence 
more localized than any 
other morning and evening 
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combination. 
Advertise in Newspapers 
by the Year. 


She EGR diorio 


Pulitzer Building, New York 


~~Maller’s Building, Ford Building, 
Chicage Detroit 


me 




















Tried and Found True 


Whether as a household necessity for 
the family or a productive salesman 


for advertisers 
Che 
Pittsburg Dispatch 


has stood the test for generations. 


Branch Offices: 

Wallace G. Brooke, 
Brunswick Building, New York 
he Ford-Parsons Co. 
Marquette Building, Chicago, III. 





New Hauen 
Kenister 


is New Haven’s 
Dominant Newspaper 


Circulation over 32,500 Average 


Bought every night by More New 
Haven people than buy any other 
TWO New Haven papers COMBINED. 


New Haven Register 
The Julius Mathews Special Agency 
Boston — New York—Detroit—Chicage 
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New Orleans 


its 


THE 
ITEM 
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The Mount Vernon, N. Y. 


DAILY ARGUS 


carries more display ad- 
vertising than any other 
newspaper in Westchester 
County. 


This is an acknowledge- 
ment of its power that the 
advertiser should heed, if 
desirous of reaching the 
people of Mount Vernon. 


GEO. B. DAVID & CO. 


Foreign Representative 


171 Madison Ave., NEW YORK 








Fastest Growing 
Paper in South 


NEW ORLEANS 
STATES 


Over 50,000 daily 
Over 63,000 Sunday 


About 80% gain over last year. 
Represented by 


S. C. Beckwith Special Agency, 
New York 


John M. Branham Co., Chicago 








The 


Pittsburg Press 


Daily and Sunday 


Has the Largest 


CIRCULATION 
IN PITTSBURG 
MEMBER A. B. C. 


Foreign Advertising Representatives 
1. A. KLEI 
50 East 42nd St., New York 
544 Fort Dearborn Bank Bidg., Chicago 
A.J. NORRIS HILL, Hearst Bidg., San Francisce 














Few Papers—(if any) — surpass the 


TRENTON TIMES 


NEW JERSEY 


A Food "Medium 


A recent reader survey indicates that 
among the housewives of the city our 
Thursday Food Feature Department— 
upward of four pages devoted to food 
recipes and news and food advertising 
—is the best feature carried by the 
Times 
Circulation 30,237 Member A. B. C. 
KELLY-SMITH CO. 
Marbridge Bldg. Lytton Bldg. 
New York Chicago 
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DOLLAR PULLER 


Advertising and circulation managers are always on the lookout for new 


ideas that will increase advertising receipts and win new circulation. 


Your 


idea for increasing advertising or circulation may not appeal to your manager, 


but it may be just the thing that some other manager wants. 
PUBLISHER will pay $1 for each idea printed under this head. 


Epitor & 
The fact that 


the idea is now being used in your city does not bar it from the department. 


Address your communications to the Dotar 


Putter Epitor. When they 


appear clip them and mai! them in and receive payment by return mail. 


Unavailable ideas will 


A FEATURE page that is good for 12 times 
a 


year is the Calendar Page. Divide a 
page into 35 equal spaces, leaving 2 inches 
across top of page for heading. [If it is in July, 
set July in center, and then in seven lines 
acress page put Monday, Tuesday, Wednesday 
et Below this the date of the month and 
then the firm’s ad. The page will look lik 
any other calendar page, so tear one off the 
wall and see for yourself. It should run the 
first of every month, and the same merchants 
for the whole year. All that needs changing 
on the page is shifting the dates each month 
and changing the name of the month This 


is 12 pages worth considering.—V. B. N 


How many private branch telephone ex 
changes are there in your city? It should 
be an easy matter to get up a page of ads 
from these concerns under a heading stating 


that because of having private exchanges they 


are best equipped to give good service to cus 


tomers The telephone company would also 
undoubtedly take space on such a page.—F. 
H. W. 


Install a couple of public telephone booths 


in your office. Place a sign on the window 
calling attention to the service, and announce 
it in your paper. Very often persons coming 
in to use the telephone will think of little 
news items. In this way quite a little news will 
drift into the office. Have your files on a 
counter near the booths. Hang a sign, “paper 


on file for those who care to read, no charge.” 
Result, new friends for the paper, old friends 


retained, more news, and probably additional 


subscriptions.—F. C. D. 

Miss (name of town) goes shopping. Using 
this as the caption with a cut of a woman at 
tired for shopping a good page lay out can 
be made and sold. Arrange the lady’s tour 
chronologically: 7:30 breakfast (restaurant ad) 
8:00 buys gloves (department store) and so 


on until 9, bed, furniture ad.—-B. R. A. 


A large number of insurance representatives 
run a cooperative advertisement alternating 
each week in the Topeka (Kan.) papers Phe 
scheduled to nmber of 


campaign 1s run tor a 


months. This is practically all new business 
for the papers and undoubtedly will lead to a 
great business in the near future —J. W. H. 


A department store can create greater in- 
terest in their ads by inserting in them several 
numbers corresponding to numbers on automo 


bile licenses in their locality. Auto owners 
who come to the store within a specified time 
and prove their license number corresponds 
with published number will receive $1 worth 
of free merchandise.—-R. B. M. 


Sometime ago the Council Bluffs Daily Non 
pareil placed in circulation a silver dollar as 
an object lesson to the people of how much 
their money would work for them if it was 
kept in circulation among the home town mer 
chants. This dollar was placed in a leather 
case, labeled “Our Home Dollar,” and was 


spent by the Council Bluffs people just the same 
other dollar would be. They used it 
for paying bills, wages, and even deposited it 
in the bank, but it was always kept in Council 
Bluffs. Once a week in the news columns ap- 
peared a list of the things that the dollar had 
purchased during the past week. People were 


iS any 


surprised at the amount of work one single 
dollar would do if it was kept at home.— 
A. R. D. 


Two solid pages of advertising were secured 
from dealers in cameras and supplies by one 
newspaper in connection with an amateur pho 
tographers’ contest in which prizes were 
awarded for the best pictures, all of the work 
on which was handled by the contestant. A 
committee of dealers judged the photos.— 


B. A. T. 


Watch the columns of your paper, and when 
you see a wedding announcement put their 
names on the subscription list for six months, 
and send them a neat congratulation card an- 
nouncing your gift. This will naturally please 
both families and has proven a business getter, 
At the end of six months another card should 
be sent expressing the idea that you would 
appreciate their subscription and would con- 


not be returned. 





inue to give them the same food newspaper, 
et One paper tried this for one year and 
Ided 204 new subscribers.—V. B. N 
Offer your carriers some small prize for a 
idea they have used in getting a new customer 
Require the boys to tell how the customer w 
ecured, the name of the customer, and a brief 


resume of their previous experiences with him. 
plan will 
the part of the boys as 
available to all of 





serve to stimulate orig 
well ke such idea 


the carriers.—B. A, 


inality o1 


as ma 





women little community home in 


such as the 


Many have 
j 


dustries, selling of home-made 


candy, cakes, et One newspaper printed the 
story of one such woman in pamphlet form, 
showing how her business and profits had been 


increased by advertising to the point where she 
now whole time to it The pam- 
phlet circulation in the city 


and considerable classified adv 
who 


devotes her 


was given general 
brought in 
ing trom 


BD. A. TF 


ertis 


others sought to emulate her. 


A Marion, Ind., department store recent! 


had local ice manufacturer freeze a straw 
hat in a 400-pound cake of ice, which was 
placed in the store’s window. The store ad 
vertised the stunt the day previous, and invited 
men to come into the store and make a guess 
as to how many hours and minutes it would 
take before all the ice was melted, In this case 
it took over 77 hours. A straw hat was given 


to the man making closest guess R. B. M. 


The 


Memphis Press is publishing every Sat 
urday an adaptation of the old building page 
tunt. Instead of using a cut of a house and 
plan and selling advertising around it, the 
Press has sold space on the page to 13 firms 
who are representative in their lines and each 


of whom handles some different phase of home 





building The page is progressive in that ¢! 
advertisers move up one space each week and 
once during the 13 weeks gets a big 66-inch 
space in the center of the page, in which to 
exploit his particular line f home building 
HIle also agrees to answer any questions wh 
are mailed to him which are not covered in 
his particular article which has to do with his 
phase of home building his feature is creat 
ing « great deal of comment and has proven 
very atisfactory to the advertisers who are 
using it.—L, E H 
A 

A service that would be appreciated by the 
big dey irtment store of ur “ 1 t 
occasional clippings from your exchange h 
ing interesting advertisements ed her 
department stores in your state Such a servi 
vould give your advertisers "idea the 
might use with success in their ads and su 
i service would cost you nothing beyond a littl 
time and effort. Of course, there would be no 
mmediate monetar return fron ! 
uch a service, but it would help to ma \ t 
paper as being a live wire institution 1, of 
course, it is a splendid thing for a paper 
have such a reputation.—F. H. W. 

On a smaller paper, a successful movement 
was launched to enlarge the classified depart 
ment by asking all employes, regardless of tl 
department in which they were employed, t 
take part in a “classified advertising week,’ 
during which they would preach classified ad 
vertising to everyone they met. They were 


bring in all copy 
were awarded to 


urged to 
Prizes 


also obtainable 
the three employes out 
side of the advertising department who brought 
in the most advertisements 
An increase of 30 


the week. 
per cent resulted, much of 
which was permanent or brought other business 


B. A 


during 


Your postoffice business has, of course, grown 
largely within the past few years. Your 
is naturally proud of this growth and, as a 
cotollary, will be proud of the firms that have 
contributed most largely to this growth. Why 
not get up a story about the growth of the post- 
office and then secure ads from the ten or twelve 
firms which are the biggest patrons of the post- 
office, in which ads they would tell about their 
own growths during the same period covered 
by your story of the postoffice? Most firms 
would be glad of a chance to give publicity to 
this phase of their businesses.—F. H. W 


city 


35 

1 
Big Circulation 

Gains That Stick! 


A Hollister Campaign will increase 
your circulation by thousands—and 





hold it. 

Among publishers who know are 
The Philadelphia Inquirer, San 
Francisco Chronicle, Cleveland 
Plain Dealer, Washington Post, 
Los Angeles Times and many 
others. 

Now on The Louisville Herald 
Write or wire for more facts. 






 HOLLISTERS CIRCULATION 
ORGANIZATION 


hargeat inthe United States 
3500 MERRITT BioG. Los AnGeLes,CaL. 
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Dealer Help 


Recently a manufacturer got 
95% distribution in Indianapolis 
drug stores in five days by show- 
ing non-cancellable advertising 
contracts from The News for 
11,500 lines. Without advertis- 
ing his six salesmen the week 
before were able to get only a 
handful of outlets. 


Ghe 
Indianapolis 
News 


New York Office: Dan A. Carroll, 150 Nassau St 
Chicago Office: J. E, Lutz, The Tower Bldg. 
Frank T, Carroll, Advertising Manager. 











Perth Amboy, N. J. 


Plants are putting on men. 

Plant managers are opti- 

mistic regarding future. 
Building trades active. 


Evening News 


F. R. NORTHRUP 
350 Madison Avenue, New York City 
Foreign Representative 


Soldiers’ Bonus 


Prohibition 











Current Histor Magazine for July con 
t mportant article I Hanford 
MacNider n t f the Ar an 








Legion, in justification of the soldiers 
s; also two leading prohibitionists 
tribute a irray t higures to c 
that prohibition is using an mazing 
alling off in drunkenness and crime. 


Published by 
The New York Times Company 


25 Cents a Copy $3.00 a Year 












Deer armas 
LEADS ALL LOS ANGELES 
DAILY NEWSPAPERS IN 
TOTAL PAID CIRCULATION 


Government statement for six 
months ended March 31, 1922 


wove 146,233 


New York 
H. W. MOLONEY 
604 Times Bldg. 
Suite 401, Tower Bldg. 


a 


G. LOGAN PAYNE Co. 
6 No, Michigan Ave. 














Snowden Buys Oswego Times 


Controlling interest in the Oswego 
(N. Y.) Times was sold last week by 
John B. Alexander, for many years its 
publisher, to C. L. Snowden, formerly 
publisher of the Bridgeton (N. J.) 
News. Mr. Snowden sold the Bridgeton 
paper in April. The Oswego Times is 
over 75 years old and has been actively 
managed for 40 years by Mr. Alexander, 
who is over 80 years old. The sale was 
made through Harwell & Cannon, New 
York. 

Racine Times-Call Moves 

The Racine (Wis.) Times-Call will 
move into the new home which it pur- 
chased a year ago, by July 1. 


Tulare Advance Sold 


Editor 


ing of O. R. Nation, who will be busi- 
ness manager, W. R. Snow, who will be 
editor, and W. R. Totten, who will have 
charge of the mechanical department. 








lowa Editors Aid L. E. Robinson 


L. E. Robinson, publisher of the Rus- 
sell (lowa) Union, lost his entire news- 
paper office by fire and had only $1,000 
insurance. Junkin & Meyers, publishers 
of the Chariton Herald-Patriot, appealed 
to the members of the craft throughout 
lowa and raised enough money for Mr. 
Robinson to purchase the Marion 
Register, which has been idle several 
years. 

New Press for Capital Times 

The Madison (Wis.) Capital Times 

has bought a new three-deck Goss press. 


& Publisher for June 24, 


John A. Rollins, for 12 years owner 
and publisher of the Tulare (Cal.) Ad- 
vance, has sold this morning paper to 
the Tulare Publishing Company, consist- 


Buys Site for Home 
The Newark Printing and Publishing 
Company, publishers of the Newark (N. 


EDITOR & PUBLISHER 


1. General Advertising 
. Transient rate 50c per agate line (minimum 
space 14 lines—1 inch). 





NEW YORK, N. Y. 
RATE CARD 
im effect March 11, 1922 





b. PREFERRED POSITIONS. 





eee 672 agate lines $200.00 Front and back cover rates on application. 
Half page ........ 336 * “ 113.00 
Quarter page ...... 168 “ = 60.00 Inside front and back covers 10% extra. 
Eighth page ....... is: = 35.00 
Sixteenth page ..... 42 “ od 20.00 All other positions 25% extra. 
2 Time Contracts 
Agate 6 insertions 12insertions 26 insertions 52 insertions 
a. Lines within year within year within year within year 
Full page .......... 672 $188.00 $175.00 $150.00 $125.00 
Watt GRBs <acsecse 336 100.00 94.00 88.00 75.00 
Quarter page ...... 168 56.00* 50.00° 47.00° 44.00 
Eighth page ....... 84 30.00° 28.00° 25.00* 23.00 
Sixteenth page ..... 42 18.00° 15.00° 14.00* 13.00 


All 52 consecutive-insertion contracts (see last column above) are based on consecutive in- 
sertions within the year. Extra space is charged at the 52-insertion rate, but contract is credited 
for one insertion only. 

Half pages and full pages on 6, 12 and 26-time contracts may be used at the option of the 
advertiser within the twelve-month period. 

“Quarter, eighth and sixteenth pages must be on definite copy schedule. 

b. Contract advertisers are accorded the privilege of same insertion rate for larger space. 
For example: an advertiser under contract for twenty-six (26) quarter-pages at $47 per insertion 
is accorded the privilege of half pages at $88 and full pages at $150, but such advertisement is 
to be credited on contract as but one insertion of contract space. 

c. Rate maker card—52 consecutive insertions—minimum space 28 agate lines—net rate 28¢. 
per agate line. Extra space pro rata. 

d. All rebates earned by advertisers using more than contracted space within life of contract, 
are paid in advertising space to be used within one month after expiration of contract. 





3. Classified Advertising 4. Reading Notices—(None ) 


@; Tip. FRM, 2c ccccesesecses -06 a word 
Pee Rs a on500s c00sasececons .06 a werd 5. Commissions. Allowed to recognized agen- 
Situations Wanted............ .03 a word cies on other than publishers’ advertising. 


Business Opportunities......... .06 a word 
b. All advertisements inserted on a strictly cash basis, 
except on orders from contract advertisers. 
c. No discount for frequency of insertion. 





6. TERMS 

a. All accounts payable net 30 days and subject to sight draft immediately thereafter. 

b. Two (2) per cent. cash discount allowed on current advertising bills paid on or before the 
tenth (10th), provided all previous bills are paid. 

c. Engravings, electrotypes, etc., are made at the expense of the advertiser and are not sub- 
ject to cash discount. 

d. Advertising copy will be prepared by the service department of EDITOR & PUBLISHER 
at an additional charge of 10%. 





7. Mechanical Requirements 
Column width, 13 ems. 
9 x 12 inches. 
Double center spread, 12 inches deep x 19 inches wide. 
should be 133 line screen. 


Column depth, 168 lines. Columns to page, 4. Size of page, 


Half tones used in advertisements 





8. Time Schedule and Miscellaneous 9. Publishing Date—Saturday of each week 
All copy subject to publishers’ approval. b. Forms Close Thursday. 5 
Advertisements must be in office by Wednesday P. M. for current week’s issue. 
Corrections on advertisements may be made up to Thursday, 5 P. M. 
EDITOR & PUBLISHER will not be responsible for errors in advertisements, due to 
failure to return proof in time to make corrections. ; } 
f. Failure to furnish new copy on definite insertion contracts will compel use of previous 
advertisement. ; F 
g. Copy for advertisement should be received as early in the week as possible to insure good 
display and position. 
h. All cuts should accompany copy. 
advertiser. 


PoP Pp 


i. All new cuts and art work made at expense of 





16. Circulation 


a. Member of A. B. C. ’ : 
b. (February 1/22) Circulation 5,007 





11. Subscription Rates—Domestic $4.00. Canada $4.50. Foreign $5.00 





12. Executive Personnel 


J. W. Ferguson, general manager; John F. Redmond, managing editor. 
. B. Keeney, advertising; Fenton Dowling, circulation. 
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J.) Sunday Call, has purchased a site 
for anew home. The Call expects to be 
in its new quarters within a year. The 
reported price of the land is $75,000. 





Machinery for Hampshire Gazette 

The Northampton (Mass.) Daily 
Hampshire Gazette has ordered a third 
deck for its printing press. It has also 


bought another typesetting machine, in- 
creasing its battery to six. 





Will Not Start July 1 


Publication of the Salamanca (N. Y.) 
Daily News, which was to have com- 
menced on July 1, has been postponed if 
not abandoned. 








SUPPLIES & 


For 





EQUIPMENT 


Newspaper Making 











USED PRESSROOM EQUIPMENT 
GOss TWO DECK STRAIGHTLINE 


R 
Prints 4, 6, 8, 10, 12 or 16 page papers. Prints 
7 or 8 columns to page. 
SCOTT 


THREE DECK SPEED KING 
PRESS 
Prints 4, 6, 8, 10, 12, 14, 16, 18, 20 or 24 
color. 


with color printing cylinder. Running speed per hour 

48,000—4, 6, 8, 10 or 16 pages; 36,000, 16 

pages; 24,000, 14, 16, 18, 20, 22 or 24 pages. 
HOE DOUBLE SEXTUPLE PR 

with color printing cylinder. Running speed per bour 

96,000—4, 6, 8, 10 or 16 pages; 72,000, 16 

pages; 48,000, 14, 16, 18, 20, 22 or 24 pages. 
Advise us Press that Interests You. 


WALTER SCOTT & COMPANY 
New York Plainfield Chicago 
1457 Broadway New Jersey 1441 Monadnock Block 








Take It To 


POWERS 


Open 24 Hours out of 24 
The Fastest Engravers on 
the Earth 


Powers Photo Engraving Co. 


154 Nassau St., Tribune Bldg. 
New York City 


























Electric-Weidaed Steel 


Stereotype Chases 


Made of Special Analysis 
Cold Drawn Steel, guar- 
anteed accurate in every 
particular and of  thor- 
oughly dependable qual- 
ity in material and work- 
manship. 

Chases repaired and _ al- 
tered. Makeup trucks 
converted into elevating 
tables. 

Write for Prices. 


American Steel Chase Co. 


122 Center St. 
New York 





























A Dependable, Uniform 


DRYMAT 


Better in performance than any 
other, and ata LOWER price. 
A trial will convince you. 
Unlimited Stock on 
Hand at all Times 


The Flexideal Company 
' 15 William Street 
NEW YORK CITY 








For Sale 

One 8-page Double Drive Angle Bar Duplex 
20th Century Press with motor all in splen- 
did shape. Full particulars will be furnished 
on request. The Morning Commercial, Vin- 
cennes, Ind. 


Printers’ Outfitters 


Printing Plants and Business bought and sold, 
American Typefounders’ products, printers 
and bookbinders machinery of every descrip- 
tion. Conner, Fendler & Co., 9% Beekman St., 
New York City. 








Established in 1912 


PECKHAM MACHINERY CO. 


MARBRIOGE BLOG, 34th & Bway 
NEW YORK CITY 


g Newspaper Plant Equipments * 








Modern Hoe (low down) Press, 
18 pages at 30,000, printing up 
to 36 pages, with plate finishing 
machine. 
Press can be shipped and erected 
at once. 





1 Model B Intertype, 3 Linotypes 


from same plant. 








NEWSPAPER 
PRESSES 


FOR SALE 


Two 32-page 4-plate-wide Du- 


plex “Tubular” Presses. Now 
printing the Richmond News- 
Leader. 

Also two Duplex Sextuples 
now printing the New York 
Tribune. 


For particulars apply to 


R. HOE & CO. 
504-520 Grand St. 
NEW YORK, N. Y. 


7 Water St., 827 Tribune Bldg. 
Boston, Mass. Chicago, 








For Prompt Service 


TYPE 
Printers Supplies 
Machinery 


In Stock for Immediate Shipment by 
Selling Houses conveniently located 





“American Type the Best in Any Case” 


AMERICAN 
TYPE FOUNDERS CO. 





Boston Pittsburgh Kansas City 
New York Clevelan Denver 
Philadelphia Detroit Los Angeles 
Baltimore Chicago San Francisco 
Richmond Cincinnati Pcrtland 
Atlanta St. Louis e 
Buffalo Minneapolis Winnipeg 
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SITUATIONS WANTED 


3c A WORD for under this 
eine eee Cash with order. For 

pay me Teele not to 
exceed S@ words) FREE. 








Advertising Salesman 


copywriter, 27, married, 10 years’ experience. 


Record rendering genuine service to adver- 
tisers. Wants connection on live daily where 
future is assured real producer. C. E, 


DeGraw, 257 West 26th, Erie, Pa. 





Advertising Solicitor 


Young lady with five years’ experience in ad- 





vertising soliciting, desires position on daily 
paper. Will furnish reference. C-686, Editor 
& Publisher. 

Business or Advertising Manager 
Competent executive, aggressive and _ thor- 
oughly experienced in both advertising and 
business departments of metropolitan and 


smaller city dailies, who is now successfully 
holding responsible position in eastern city, 
is open for position as business or adver- 
tising manager. Prefer far western or Pacific 
coast city. 32 years of age, married. Can 
furnish references from eastern and western 
dailies. Address C-692, care Editor & Pub- 
lisher. 





Circulation Manager 


now employed, desires to make change. Open 
for proposition on Southern daily on salary or 
percentage basis. Can furnish best of refer- 
ence as to character and ability. Address 
C-684, care Editor & Publisher. 





Circulation Manager 


with twenty-two years’ experience wants 
position on wide-awake newspaper where ser- 
vices will be appreciated. Can arrange to 
change at any time. Full particulars ana 
references furnished. Best record of results 





in country. Address Box C-641, Editor 
Publisher. 

Columnist 

and editorial paragrapher seeks position. Now 
employed. Fourteen years in journalism. 
Contributor to Life. Address Box C-698, 


Editor & Publisher. 





Composing Room Foreman 

or mechanical superintendent now in charge 
of fourteen machine plant middle west daily 
with record production. Is good organizer 
and efficient in handling men. UWhion. Noth- 
ing under seventy-five dollars. Address 
C-695, Editor & Publisher. 


Cost Analyst, Auditor, Office Manager 

High-grade newspaper executive. After ten 
years I outgrew previous position and 
after one year I find that present position 
promises no definite future. Age 36, excel- 





lent business and literary education. Present 
salary $5,500. Want permanent proposition 
from well rated firm. Address C-646, Editor 


& Publisher. 





Editorial Work 


or free lance writing with magazine, pub- 
lisher or trade journal wanted by young 
woman, college graduate, whose experience 


along publicity and newspaper lines has been 
unusually broad; travelling position coast to 
coast last two years and half with national 
organization now retrenching; also New York 
experience. Congenial, interesting work more 
important than initial salary, interested in 
immediate openings, possibilities summer and 
fall and part time propositions. C-69%, Editor 
& Publisher. 





Experienced Newspaper Woman 
Position as city editor of daily paper in a 
small city or other good editorial position on 
larger paper. Steady, reliable. Ready now. 
Whilmae Swan, Kankakee, Ill 





Experienced Reporter 


A newspaper sale explains my unemployment 
T am 30, unmarried, dependable, hustler, have 
initiative, judgment. Mix well, no irregular 
habits, excellent references. Want permanent 
place Can come on short notice. Dalton, 
Burdick Hotel, Kalamazoo, Mich 

Managing Editor 

Energetic editor and paragrapher wishes to 
transfer from temporary Chicago connectior to 
growing daily. Seven years’ 
the war as M. E. Able writer, well informed 
on affairs of the day, competent to direct 
makeup and qualified to get results through 
local staff. Twenty-nine, $55 week. C-685, 
Editor & Publisher. 


Managing Editor or Business Manager 


A producer able to get efficient production 
from others in every department and reduce 
devartmental expense. Thorough, practical, 
efficient and a good judge of what pleases your 
readers. Open for position now on account 
of present paper selling out. Desire city of 
fifty thousand or less. Box C-688, care Editor 
& Publisher. 


Thoroughly Experienced Man 

who has been editor and manager in towns 
up to 50,000 and managing editor in towns up 
to 200,000, desires to return to town of 20,000 
and up. Best recommendations. What have 
you to offer? (C-689, care Editor & Publisher. 





experience, since 








SITUATIONS WANTED 


Special Eastern Representative 





offers exceptional personal service to news- 
papers. New York office established seven 
years. Have heretofore specialized on trade 


publications gaining thereby an extensive ex- 
perience with merchandising advertising cam- 
paigns Excellent relations with agencies 
and national advertisers. Address C-687, 
Editor & Publisher. 





HELP WANTED 
6c A WORD for advertisements under this 
classification. Cash with order. 





Advertising Salesmen 


who have sold specialty advertising in towns 
adjacent to New York, can earn $150 per 


week up. Live wites only, no time wasters. 
Write in confidence. Box C-690, care Editor & 
Publisher. 





Advertising Solicitor 

A large foreign language daily, nationally 
recognized as a result-producing medium, de- 
sires a good advertising representative in the 


BUSINESS OPPORTUNITIES 


A WORD for advertisements under this 





classification. Cash with order. 
Will Sell 
my daily newspaper, real estate, builk lings 


and all equipment for $20,000 spot cas 
cylinders, 5 jobbers, 2 linotypes, a c »mplete 
bindery outht and large stock of type. 
Official paper of the city of Lackawanna. Il 
health for the past 3 years compels me to 
sacrifice my business at a price less than the 
cost of machinery, to say nothing about the 
real property. No speculators at the above 
price. Chas. W. Ellis, Editor and president, 
Lackawanna (N. Y.) Daily Journal. 


NEWSPAPERS WANTED 
6c A WORD for advertisements under this 
classification. Cash with order. 


Wanted to Buy 








Newspaper man with $10,000 as first pay- 
ment wants to buy evening daily. C-681 
Editor & Publisher. 














Business, Books, P: Publications 


6c A WORD for advertisements under this 
classification. Cash with order. 





national field; one with agency contact ex- 
perience desirable. Box C-691, Editor & Pub- 
lisher. 

Country Circulation Manager Wanted 


Promotion circulation man who has had ex- 
perience in mail order promotion and also 
thoroughly acquainted with building circula- 
tion in outside towns. Morning, evening and 
Sunday proposition, with unlimited opportunity 
for right man. State in your first letter 
names of papers with which you have been 
connected, reference, age and in what par- 
ticular part of promotion you have been 
most successful Address Box C-69, Editor 


& Publisher. 





PERSONALS 








(Continued from page 33) 








vertising club friends upon his election 
to the first vice-presidency of the Retail 
Advertisers’ Department of the Associ- 
ated Advertising Clubs of the World at 
Milwaukee last week. 

Ralph E. Mooney, whose fiction has 
appeared in national magazines, spoke re- 
cently before the direct mail department 
of the Advertising Club of St. Louis, on 
“Short Story Writing.” 

H. V. Bullinger, advertising manager 
of Baker, Young & Co., Boston, has been 
visiting with a party of Boston bank men, 
plants in western New England of the 
Connecticut River Power Company. 

Elizabeth V. Maguire, formerly presi- 
dent of the Philadelphia Club of Adver- 
tising Women, has been elected chairman 
of the Women’s Advertising Conference, 
which will be held next summer at At- 
lantic City in connection with the As- 
sociated Advertising Clubs of the World. 

The Wallace Advertising 
Halifax, N. S., 
St. John, N. B. 

Shuman & Pomeroy, Inc., advertising 
agency, has been taken over by Shuman- 
Haws Advertising Company with offices 
at 230 East Ohio street, Chicago. 

William A. Whitney, advertising ad- 
viser and vice-president of the Phelps 
Publishing Company, and Mrs. Grace S. 
Bruce of Pasadena, Cal., were married 
June 14 at Chesham, N. H. 

R. S. O’Neill and D. R. Merrill have 
joined ‘the Detroit office staff of the 

Campbell-Ewald Company. Mr. O'Neill 
was formerly in the copy department of 
Erwin, Wasey & Co. of Chicago and 
with the Gardner-Johnson Advertising 
Agency of W ashington. Before this he 
was a reporter on the Washington Times. 
Mr. Merrill comes to Detroit from the 
American Lady Corset Company of 
which he was advertising manager. 

Daniel Simon, formerly 
monds & Simmonds, of Chicago, and 
the American Piano Company, New 
York, has joined the staff of James F. 
Newcomb & Co., Inc., New York, N. Y. 

Archer Wall Douglas, vice-president 
of the Simmons Hardware Company, 
and chairman of the committee on sta- 
tistics of the United States Chamber of 


Service of 
has opened an office in 


with Sim- 


6 Different Business Publications, 


covering Accounting, Advertising, 


nt Administra- 
tion, Merchandising, Salesmanship 


and Taxa- 


tion all prepaid only 25c. Value $1.50. In- 
structive, educational, practical. Walhamore 
Co., Lafayette Bldg., iwc Pa 





Commerce, seals hele Tuesda 1y’s meet- 
ing of the Advertising Club of St. Louis. 


<. T. Hall, director of advertising and 
sales of the Ralston-Purina Co., and 
president of the Advertising Club of St. 
Louis, spoke recently before the Opti- 
mists’ Club of that city. 
om E. Langdoc, recently with the H. 

Johns-Manville Co., New York, as 
ba to the advertising manager, has 
joined W. L, Brann, Inc., New York 
advertising agency, as space buyer. 

William H. Ingersoll has resigned as 
president of the Positype Corporation, 
New York, and will organize a company 
to manufacture and sell Redipoint pencils, 
previously made by the Brown & Bige- 
low Company, St. Paul. 

The H. E. 


Remington Advertising 
Company, 


Chicago, has opened a New 
York office under the management of R. 
J. Weeks, formerly with the Martin 
Kelley Company, Street & Finney, Inc., 
and Wendell P. Colton. 


BUSINESS BETTER, SAYS REYNOLDS 


Benjamin & Kentnor President Finds 
Prosperity on Western Trip 


Business the country over is improv 
ing, in the opinion of Harry D. Rey- 
nolds, president of Benjamin & Kentnor, 
newspaper representatives. Mr. Rey- 
nolds has been making a tour of the 
West and spent 10 days in Portland, his 
firm being the Eastern representative of 
the Oregon Journal. 


“The current business revival is re- 
flected in the volume of national adver 
tising that is finding its way into th 


newspapers,” said Mr. Reynolds. “The 
curtailment of the foreign market 


is one 
factor that is turning the attention of 
manufacturers to the domestic field for 


a wider outlet for their products, the 
logical channel to which is newspaper 
advertising.” 


NO LASKER O. K. ON BOOZE ADS 


Liquor Legal on Ships, Board Holds, 
but It Didn’t See Paris Copy 


Albert D. Lasker, chairman of the 
Shipping Board, disclaims all responsi- 
bility for the advertisements of the sale 
of liquor on American ships which have 
appeared in Paris editions of American 
newspapers. Although the Board has 
sanctioned the sale of liquor, holding it 
to be legal without the three-mile limit, 
the advertisements were inserted by op- 
erators of the vessels without consulta- 
tion with the Board. 





$5,000 


cash for first payment on only 
or leading newspaper property 
in a town of 5,000 or more popu- 
lation. 





Proposition X. V. 


Charles M. Palmer, 


Newspaper Properties, 
225 Fifth Ave. New York 











Unusual Opportunities 


Daily & Weekly 
NEWSPAPERS 


TRADE PAPERS 


HARWELL & CANNON 


Newspaper and Magazine 
Properties 


Times Building, New York 
Established 1910 

















= WE CONNECT THE WIRES 


Go= TWENTY YEARS 

we have conducted a 
service bureau for employers 
and position seekers in the 
publishing field. Our lists in- 
clude men and women fitted 
for positions up to the high- 
est responsibility in editorial, 
business and mechanical de- 
partments of newspapers and 
trade journals. No charge is 
made to employers. Registra- 
tion is free. 


FERNALD’S EXCHANGE, INC. 


THIRD NAT'L B’LOG., SPRINGFIELD,MASS. 





[ WA WANTED > 
| A Trade Paper or Magazine 


Big Organization is in the market for 


 . trade journal or magazine with 
circulation of from five thousand to 
one hundred thousand to add to its 
list of publications. Send full partic 
| ulars in first letter. Address C-683, 
Editor & Publisher 














Montague Joins Monotype 


Miley S. Montague has joined the New 
York district sales force of the Lanston 
Monotype Machine Company, covering 
New York State and Connecticut. Mr. 
Montague was at one time connected 


with Philadelphia newspapers but re- 
ently was superintendent of the com- 
posing room of the New Haven Union. 


Greek Weekly in Washington 


A. Canaele, formerly publisher of a 
Greek newspaper in New York, will be- 
gin the publication of a Greek weekly in 
Washington shortly. Mr. Canaele has 
arranged for a political letter from 
George P. Torbet, correspondent of the 
Bristol Herald-Courier and other papers. 


Daily Business Paper Starts 


New Orleans now has a daily business 
newspaper, the Daily Construction and 
Industrial News, devoted to manufactur- 
ing, building, irrigation, drainage, sewers, 
waterworks, power plants, harbor, road, 
street and bridge construction news. W. 
L. Kidson is editor and C. M. Davis is 
manager. The office is at 427 Camp 
street. 


Suspends After One Week 


The Eldorado (Kan.) Free Press sus- 
pended June 16 after a life of one week. 
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Recon Fellens 


>< ene Byanes 








A comic which appeals to youth 
and old age alike. The new 
paper this week is The Wor- 
cester Telegram-Gazette. 


We can furnish this comic 


m full-page matrices, full 
color, black and red, or 
black alone, or as the first 


page of a printed comic sec- 
tion, 


HERALD-SUN SYNDICATE 
280 Broadway New York City 











A New 


ELLIS PARKER 
BUTLER 


Series 


“High Spots in History” 


Conspicuous historical events told in 
brief humorous rhymes with irrever- 
ently comic illustrations. 


A Genuinely New Idea 
A first publication, daily humor fea- 
ture by the author of “Pigs Is Pigs” 
is bound to be a winner. 


Territory is closing now. 


The McClare Newspaper Syndicate 


373 Fourth Avenue New York City 








America’s Best 
Magazine Pages 
Daily and Sunday 


Newspaper Feature Service 


241 WEST 58TH STREET 
New York City 








NEW YORK 
EVENING 
OURNAL 


has the largest 
circulation of 
any daily news- 
paper in Amer- 
ica. 











We can increase your business— 
you want it increased. 


Yow have thought of press clip- 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder for you. 


BURRELLE 


145 Lafayette St, N. Y. City 
Established a Quarter of a Century 
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Managing editors and city editors are always on the lookout for news; 


feature ideas that can be used locally. 
each hunch published under this head. 
worked successfully in your 
Address 
them an 
hunches will not be returned. 


RE employers finding the army of women 
workers formed during the war worth re- 
taining? According to some employment agen- 
cies, firms that have disposed of their women 
employes are rehiring them. Interview with 
employer of large corps of women would give 
interesting sidelights.—J. R. C., Jr. 


What has become of the old-fashioned “love 
candies”—those little flat vari-colored sweet 
tablets with a sentimental message? Two years 
ago you could buy these for about 40 cents a 
pound in almost any candy store. Today only 
one out of 50 or so stores sell them. Interview 
candy manufacturers and dealers.—F. C. D. 


Where are all the school teachers in your city 
going to spend the summer months? An item- 
ized story along this line, taking up each school 
in turn, would interest every person in the city 
who is interested in the schools and that would 
take in a very large number of people.— 
F. H. W. 


Make a Saturday or 
series of brief, snappy interviews with some 
of the prominent men of your community, 
whether in the political or business field, on 
what were their boyhood ambitions, and if these 
were not attained, what were the influences 
that switched them into the channels in which 
they have won success. Photos as boys and as 
they appear today add interest. This can be a 
weekly feature as long as the material afforded 
by your community can last, or until you think 
the public have tired of the series.—A. H. W. 


Sunday feature of a 


Do the free scales in your town vary? An 
interesting yarn may be worked up about the 
difference in scales merchants place in their 
stores. Do thin women weigh on scales giving 
them the benefit of several pounds? How 
about the heavier women? To what uses are 
the scales put? Observing clerks or merchants 
may help an inquiring reporter.—O. Q. M. 





Editors are always on the lookout for a regu- 
lar feature to which the women readers will 
always turn. One good stunt is to have some 
woman member of your staff write a weekly 
feature in a personal vein, discussing various 
styles she has noted on the streets; the leaders 
in local gossip during the week; suggestions 
affecting the feminine sex in any way she has 
heard advanced, etc. Such a feature is a real 
circulation builder if properly handled.— 
a Re 

By the way, how do the physicians in your 
city examine the school children? A New Eng- 
land physician strips each child to the waist, 
claiming it is necessary. This stirred the ire 
of a parent, who started a zippy controversy, 
threatening to take the child out of school. 
Medicos lined up as favoring the doctor, stat- 
ing there is no other way to conduct the exami- 
nations. If children are stripped to the waist 
in your city, you have an interesting story; if 
not ditto.—J. M. M. 





Get the kindergarten teachers in your 
schools to keep for you 
expected and cute 
their charge, 


public 
a record of the ur 
sayings of the children in 
and publish one or more of these 
The interest can 
names of the children 


in each issue of your paper. 
be increased by using the 
After the “‘sayings’’ have been used separately 
they may be worked into an interesting article 
of some length.—W. H. M. 


At what ages do most ae your local people 


consult physicians? Do more men _ than 
women consult the doctors? Are old unmar 
ried local people healthier than old married 
people? A story along this line, dug up from 
interviews with local physicians would interest 


every reader of your paper, as everyone is in- 
terested in health.—F. H. W. 

An interesting series can be built up around 
the men who conduct the business in the banks. 
The series should not be restricted to officials, 
but the tellers and other employes with whom 
the public come in direct contact. The series 
can be entitled, “Men With Whom You D 
Susiness in Local Banks.” The series can be 
extended to other fields of endeavor when the 
banks are exhausted for material.—J. H. G. 


Some of the smaller city 
cessfully staged 
ship contests. 
semi-rural 


papers have suc- 
horseshoe pitching champion- 
This works especially well in 
communities and gets the interest 


of the older men as well as the younger. A 
good stunt is to line up some retired farmers 
for a start and get them pitching horseshoes 


city does mot bar it — 
our contributions to the Huncn Eprtor. hen thev appear, clip 
mail them in and receive payment by return mail. 


Epitor & PusLisHer will pay $1 y 2 
The fact that the hunch is not being 
this department. 


Unavailable 


on the city park. Prizes of silver plated horse- 
shoes, or an inexpensive cup, add to the in- 
terest.—H. S. H. 





A Worcester, Mass., paper has aroused keen 
interest by conducting a discussion on, “How 
can the male flirts of Worcester be curbed?” 
The series started with a letter from a feminine 
reader protesting against the flirts. Hundreds 
of letters discussing the subject from both sides 
were received, the men revealing as keen in- 
terest as the women.—J. H. G. 

For some time the St. Louis Globe Democrat 
Sunday Magazine has been publishing a short 
story in each issue by a different member of 
the Short Story class at the Washington Uni- 
versity, St. Louis. This class has turned out 
some well-known writers, among them Fannie 
Hurst, who holds an A. B. from this institution. 
The Globe Democrat has been paying $10 for 
each story. They are accepted upon recommen- 
dation of the professor in charge of the class 
who submits the best one of the class each week. 


The Chicago Herald and Examiner has been 
running a box on page 1 headed, “The Herald 


and Examiner Buys and Sells Ideas.” It says: 
“Turn your ideas into money. Sell your ca- 
pacities for observation. Do you _ recognize 


‘news’ when you see it in the making? On 
your way to work, returning to your home, en 
route to the theater at night, you may become 
a witness of this sort of action or humor that 
people wish to read about next morning in the 
paper. Perhaps a crime will be enacted while 
you watch. You may see an act of heroism or 
a tragic accident. A humorous incident may 
be noted. Telephone your news accounts to 
the City Editor, Main 5000. And as for your 
ideas—on subjects for comic strips, on features 
you believe would interest many—mail these to 
the Idea Editor, The Herald and Examiner. 
You will be paid according to the value of what 
you telephone or write.”—H. D. K 

A small prize offered to the boy or girl 
who will bring to your office the greatest vari- 
ety of native wild flowers will create large in- 
terest in the local flora of the vicinity and 
reveal the fact that there are many beautiful 
flowers all about that are not known to many 
people. Make a display of these flowers and 
give an additional prize to the person who 
will correctly name the greatest number of the 
flowers. A local botanist may be called in 
as judge. You will be surprised at the inter- 
est that will be shown in these contests by 
all classes of people—W. H. M. 





How many people attend the meetings of 
your city council br city commission? An 
investigation in some cities show that often the 
city officials conduct important business with- 
out any audience. Do people attend the meet- 
ings to keep posted as to city affairs, or do 
those that do attend have some ax to grind? 
An educational campaign as to the way the 
city’s business is conducted can be worked in 
as most people have little idea as to the busi- 
ness being done.—Mac. 


What are the prevailing colors of feminine 
hair in your city? You can get some mater- 
ial which may surprise you by sending around 
to the drug stores, etc., which sell hair nets 
and by talking in some of your beauty shops. 
Then verify by “clocking” one or two corners 
mn Saturday afternoon.—H. S. 





How many watches brought to your local 
jewelers for repair are magnetized? Do people 
know what ails their watches in such cases? 
What relation does the automobile have to this 
new source of watch trouble? The local jewel- 
ers will have some interesting data and will 
demonstrate how watches are demagnetized.— 
V. A. Ht. 





A “Motorist’s Red Book’? is being published 
in serial installments by an Indiana newspaper. 
Each day a route to some outside point is de- 
scribed in detail, condition and kind of roads, 
and such directions given as to make it uwun- 
necessary to ask directions of any kind en 
route. Motorists are urged to cut out the lists 
and paste them up in a scrap book for future 
reference. As changes are made, corrections 
are printed so that the hooks may be kept up to 
date, Interest is demonstrated by the fact that 
after the series had been running for a week, 
scores of requests for back copies were re- 
ceived from motorists, even in points far away, 
who had just learned that they were being run. 
—B. A. T. 





Special Serials 
=o” 


By Katherine Newlin Burt 
Author of “The Branding Iron” 


LOVE—SUSPENSE—EXCITEMENT 
YSTERY 





St ementineell 
&é = a 33 
3 Men anda Maid 
By P. G. Wodehouse 
Author of “Archie,” etc. 
LOVE, HUMOR, QUICK ACTION 
LIKE A MOVIE COMEDY 
Write at once for copies and terms 
METROPOLITAN 
NEWSPAPER SERVICE 
Maximilian Elser, Jr., Gen’| Mgr. 
150 NASSAU ST. NEW YORK 
“The Metropolitan for Fiction” 








Million 
Dollar 


Hearst 
Features 


The World’s Greatest Circulation 
Builders 


International 
Feature Service, Inc. 
New York 








FARM 
NEWS 


THE INTERNATIONAL SYNDICATE 
213 Guilford Ave., Baltimore, Md. 

















NEWS 


For Evening and Sunday Newspapers 

Infernational News Service 
Zi Spruce St., New York L 
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“The African World” 
& 
“Cape-to-Cairo Express” 
Published every Saturday ia 


London. 


AMERICAN OFFICE 
No. 1 West Thirty-fourth St., 
NEW YORK CITY 


Telephone Fitz Roy 2969 
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~NEW YORK STATE 
NEWSPAPERS 


A TREMENDOUS SELLING INFLUENCE 























New York State newspapers represent nearly one-tenth of the total population of the 
United States. 


Their influence, therefore, is one-tenth that of all other newspapers in the United 
States. 


Their power is one-tenth of that of all publications of whatever nature in the United 
States. 


The daily newspaper must be classed as first in the publication field. It keeps people’s 
minds in daily touch with everything that is important for them to know. 


A newspaper is a member of a family. It takes its place at the breakfast table in the 
morning and in the living room at night. It is a companion to every man, woman and 
child in the community. 


The manufacturers and merchants who do not employ newspaper publicity are not 
alive to the greatest aid they can employ to build their business successfully. 


The New York State newspapers represented in this list form a powerful combination 
for successful business building. 








Circu- 2,500 10,008 Circu- 2,500 10,000 

lation Lines Lines lation Lines Lines 
*Albany Knickerbocker Press........ (M) 31,958 - x) Te TN ins cctcsecacadcansenas (E) 149,882 40 38 
“Albany Knickerbocker Press......... (S) 47,041 ll jl *New York Evening Maif............. (E) 147,760 Al - 
ar GE hab ckdnééansdiecseuas (E) 6,702 4 035 New York Evening Post............. (E) 35,006 32 2 
*Brooklyn Daily Eagle.............+..+ (E) 61,561 2 2 The New York Herald............... (M) 177,629 48 AS 
*Brooklyn Daily Eagle................. (S) 75,566 2 2 The New York Herald................ (S) 177,629 AB AS 
*Buffalo Courier and Enquirer...(M&E) 85,857 -18 18 The Sum Mew VYerlt.....corcccceccecs (E) 188,442 AB AS 
CH CAGE vec iccccccccccccccetes (S) 128,554 2 22 New Yorks Thmes....cicccccccccedecces (M) 344,596 6 6305 
PRR, TINE ic cendsc denctdusaccaud (M) 38,099 12 10 Pee IN ac nndaccecncsccdedscs (S) 542,039 75 7218 
PH TRI. occ kcccocccccscessnce (S) 58,205 18 14 “New Yorks Tribume........ccccccccses (M) 137,011 0 36 
*Buffalo Evening News .........-«..- (E) 104,958 21 21 Toe PIs nce cccasevedascccas (S) 141,973 0 3% 
*Buffalo Evening Times............... (E) 85,006 15 15 Be We WOR i acct ncccccccccccecs (M) 351,309 .) 5s 
*Buffalo Sunday Times ............... (Ss) 102,808 1S 15 : De * Te Weds ccdccccccecteticcs (Ss) 601,106 58 
*Corning Evening Leader.............. (E) 7,364 4 x Fe iki cv ctceddsccideccccs (E) 280,727 . 5s 
Elmira Star-Gazette ........+..ss+05+ (E) 23,792 09 87 “Niagara Falls Gazette..............+. (E) 14,196 x] 5 
Geneva Daily Times ..........+-..+- (E) 5,432 4 4 TT SRNL dcp vaGucdabisnuasabiennd (E) 5,854 02s 02s 
*Glens Falls Post-Star................ (M) 7,324 x) 23 *Poughkeepsie Star and Enterprise. .(E) 11,40 05 5 
*Gloversville Leader Republican...... (E) 6,295 xs] 83 Rochester Times-Union ............. (E) 64,388 2 18 
Gloversville Morning Herald....... (M) $,717 835 Bs] Saratoga Springs Saratogian......... (E) 8,224 04 04 
Hornell Tribune-Times ............ 6,874 D3 835 *Staten Island Daily Advance......... (E) 8,782 4 4 
*Ithaca Journal-News .........+0+++:- 7,454 DA 4 SES DORMER s ccccteccccecesacesces (E) 45,014 10 18 
*Jamestown Journal .............+0++ 7,030 £25 #2 RO NE enanccedsgiccccceseqes (M&E) 22,647 x. 7 
*Jamestown Morning Post............. 9,525 8S x) 
Middletown Times Press............- 3,630 Bs) xs] 
*Mount Vernon Daily Argus 8,056 4 04 Government Statements, April 1, 1922. 
*Newburgh Daily News.......... os 10,301 BS 5 
New Rochelle Daily Star............. 3,900 02 02 *A. B. C. Publishers’ Statement, April 1, 1922. 
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You Pay for What You Get 








=aJHE “circus barker,” the “patent medicine faker,” 
2) | and the “faking advertiser” and others in the 
(O} class like to make themselves think that there is 


money in “skinning” the sucker who is supposed 





to be born every minute. 

There sre always those who are seeking something for 
nothing and always willing to match wits agaiust the sxill of 
the professional crook, but the percentage in favor of the 
game always wins in the end. 


The same people whom the fakers try to lure into their 
cheap jewelry store may enter the doors of Tiffany & Co., 
Black Starr & Frost, and other high class stores and buy with 


their eyes and be sure of getting full value. 


Likewise womea have learned that they can trade with 
Marshall Field in Chicago, B. Altman & Co., ‘uord & Tayler, 
Best & Co., Arnold Constable & Co. and others in New Yerk, 
as well as leading shops all over the country, with the full 


confidence of receiving 100 per cent. service. 


Unusually low prices offered by those without reputa- 
tion do not attract trade such as fairly reaconab‘e orfermgs 
by reputable de="ers. You pay for what you get. 








MEMZER 


MEM2ER 
A. 5. C. 


A. B.C. 
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NEW YORK, SATURDAY, JUNE 24, 1922 





Pages I to XXIV 





MICHIGAN COUNTS TRADE WEALTH IN BILLIONS 


Great Wealth Represented in Her Natural Resources Has Been Added to by a Progressive People Who 
Demand the Best from Markets of World for Themselves 


OME one _ has 


years and probably is un- ranks first in importance. Of the 203 There are also 
garden, workshop and playground. equalled in any other state in the Union. automobile body and parts manufacturers copper 
Nothing could better define the state The annual cost of material used by the within the state, 50 do a business of more of more than a 
with its manifold resources, activities } 








called Michigan a 213% in 5 


manufacturers of Michigan is $2,000,000,- than one million dollars annually, 


and 38 





14 brass, 
manufacturers who do a business 
million a year. 
staggering figures bear out the claim that 


bronze and 


These 


and natural elements that have added to 000 and the value of the products is of the 68 manufacturers of automobiles Michigan is the automobile manufactur- 
the enjoyment of life by her people. more than three billion and a half dol- do a business of more than one million ing cente® of the world, which is easy 

Michigan feeds herself and ships the Jars. The automobile business naturally dollars annually. to believe for she makes more than 
products from her half the automo- 
farms into all the biles manufactured 
great markets of in the United 
the East; she leads States. It should 
the world in the also be borne in 
manufacture of mind that the au- 
automobiles and tomobile wage 
ranks first in the 


United States in 
the production of 
salt, chemicals, 
drugs, engines, 
nea 2 machines 
and refrigerators ; 
she is a_ scenic 
playground that 
attracts the seek- 
ers of real pleas- 
ure from every 
part of the Union. 

Michigan has 
second largest land 
area of any state 
east of the Missis- 
sippi River with a 
total of 57,980 
square miles which 
excludes about 40,- 
000 square. miles of 
water service with- 
in the state bound- 


aries. : 
From an indus- 
trial standpoint 


Michigan is among 
the world leaders. 
The total number 
of manufacturing 
establishments 15S 
more than 8,000 
with a total capital 
investment of more 
than $2, 500,000,000. 
This is an in€rease 
of 168.9% in a 
year period. 
The total num- 
ber of salaried em- 
ployees is over 
7,000 and the total 
number of wage 
earners averages 
more than 475,000. 
This is an increase 
of more than 73% 
in a 5-year period. 
More than $788,- 
743,091 is paid out 
annually in salaries 
and wages. This 
is an increase of 
money placed in 
circulation in re- 
turn for labor of 


5. 





Photo by Keystone 
Michigan’s form of Government has been reorganized and an administration board has been created to handle state business in a busi- 


ness manner. Public welfare, safety, and health are given first consideration in all state activities, and the 
from the Capital at Lansing is a greater Michigan and a better place to live. 








spirit of the state radiating 


earner is the high- 
est type of trained 
labor and  com- 
mands and receives 
the highest pay re- 
ceived by men en- 
gaged in any 
industry. 

In considering 
Michigan as an in- 
dustrial state, we 
should also remem- 
ber that in 1918 
she cut 940,000,000 
feet of lumber. 
The annual value 
of the product of 5 
of her 231 butter 
manufacturers is 
more than one 
million. Other in- 
dustries whose an- 


nual product has 
a value of more 
than a million dol- 
lars are bakery 
products, 8 out of 
944; chemicals, 5 
out of 36: elec- 
trical mac hinery, 7 y 
out of 54: engines, 
8 out of 35: flour 
mill products, 6 out 


of 345: foundry. 
49 out of 582: fur- 
niture, 19 out of 
171; timber, 9 out 
of 102; planing 
mills, 8 out of 193: 
medicines and 
of Or eis 4 out 
of 70; printing and 
publishing. 40 
of 436 : tobacco 
and cigars, 4 out 
of 349. In other 
words, out of a 
total of 8.305 man- 
ufacturing estab- 
lishments 460 turn 
out a product that 
has a value of 
more than a mil- 
lion dollars a year. 
and the combined 
(Continued on 


page VI) 


out 
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TRADING AREAS OF MICHIGAN’S PRINCIPAL CITIES 
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Adrian Telegram (E) Detroit Free Press (M-S) Houghton Mining Gazette (M-S) Muskegon Chronicle (E) 
Albion Recorder (E) Journal (E) Ionia Sentinel-Standard (E) Niles Star-Sun (E) 
Alpena News (E) News (E-S) Iron Mountain News (E) Owosso Argus-Press (E) 
Ann Arbor Michigan Daily (M-S) ; Times (E) [ronwood Globe (E) Petoskey News & Resorter (E) 
(College year only) _ Dowagiac News (E) Jackson Citizen Patriot (E-S) Pontiac Press (E) 
Times News (E) Escanaba Mirror (E) News (M-S) Port Huron Foor a Herald (E) 
Zattle Creek Enquirer & News (E-S) eee Press (M-S) Kalamazoo Gazette (E-S) soaeow News-Courier (E-S) 
Moon-Journal (E) Flint Journal (E) Lansing Capital News (E) a og Herald-Press (E) 
Say City Times Tribune (E) Grand Haven Tribune (E) State Journal (E) Seult Ste. 

Benton : Grand Rapids Herald (M-S) Ludington News (E-S) Marie News (E) 
Harbor News-Palladium (E) News (E) Manistee News-Advocate (E) So, Haven Tribune (E) 
Big Rapids Pioneer (E) - : Press (E) Marquette Mining Journal (M) Sturgis Journal (E) 
Cadillac News (E) Greenville Call (E) Marshall Chronicle (E) hree Rivers Commercial (E) 
Calumet News (E) Hancock Copper Journal (E) Menominee Herald-Leader (E) Traverse City Record-Eagle (E) 
Cheboygan Tribune (E) Hillsdale News (E) Monroe News (E) Ypsilanti Y psilantian-Press (E) 

Coldwater Reporter (E) Holland Sentinel (E) Mt. Clemens Leader (E) 

(E) evening; (M) morning; (S) Sunday morning. 
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Population 

nN sce as ceed dee hdd bos Beueen se 465,766 
1910 Census—Metropolitan District.......... 514,086 
RS (oe ede ones euaedk's rows Caddie 993,678 
1920 a eee 1,165,153 
PRA Skene ae ddaaes b<oeedeceeeecs 993,739 

A 3. Cc ci tN: 6s ce dawen manda s 1,288,893 
Detroit Census, July 1, 1921, inside city limits. 942,373 
1921—Polk’s Directory, Greater Detroit.. ,103,325 
1922—Polk’s Directory, Greater Detroit...... 1,113,750 


Note—As defined by the U. S. Census, Metropolitan 
Detroit includes, besides the central city, only those divi- 
sions within the ten mile limit in which the population 
at the census was at best 150 persons per square mile. 
This shows 10 Soenenis, 15 villages and 2 cities. The 


complete list will be found under Suburban and Farm 
Residents. 
Native White...... 66.7% Factory Workers: 

. Municipal Detroit 198,144 
Foreign Born...... 29.1% Families: 
» - Municipal Detroit 218,973 

o , 

ee 4.1% Dwellings: 
BNE: xciessines 4,02 Municipal . Detroit 153,206 
English Reading. . 80% Summer Residents 


(Transients) 1,000,000 
In Detroit the POrran born birth and parentage figures 
show a large percentage of native born of foreign bern 
parentage. Only 31.6% are native born of native born 
parents; 35.1% are native born of foreign or mixed 
parentage, and 29.1% are foreign born. Following is a 
table showing comparisons: 
Native White: 


1910 1920 
Native parentage.... 115,016—24.7% 313,997—31.6% 
Foreign or mixed pa- 
TOEMEAGE cc cccccces 188,255—40.4% 348,771—35.1% 
Foreign Viorn ...... 156,565—33.6% 289,297—29.1% 


Negro and Miscel.. 5,840— 1.3% 41,613— 4.2% 
The Board of Education made a census as of June 1, 





1921, which showed 942,373 persons. Table shows age 
groups: 
Male Female Total 

Gant D PURGR is 6 0's és veces 101,516 101,017 202,533 
10—19 69,851 72,263 142,114 
20—29 102,750 101,336 204,086 
30—39 105,306 84,037 189,343 
40—49 57,589 46,530 104,119 
50—59 30,803 27,669 58,472 
60—69 14,554 14,278 28,832 
70-—79 years. ......ce0ee 4,627 5,132 9,759 
OO ad B0ERcccccccesece 907 1,303 2,210 
Codd” l—Ee—eEeeeee 453 452 905 

488,356 454,017 942,373 


COMPARISON OF DETROIT’S POPULATION 
19 1920 


10 
DE: sakeugwershsnedewveadeiees 240,354 540,248 
SE Ae eae oe moe 225,412 453,430 
White, Native Parents............ 115,106 313,997 
White, Foreign Parents.......... 131,762 247,035 
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City Classed as 


The city of Detroit is the fourth in population in the Uni 
tion centers. it is the automotive capital of the world. Sixty-five 
factured in Detroit and vicinity. 
number of parcel post packages. 





Survey in Five Parts. . 


. Part 1 


DETROIT, MICH. 


ted States, fourth as an industrial center, ninth among transporta- 
(65% ) per cent of the automobiles of the United States are manu- 





Detroit is the third city in money orders issued and received, fourth in postal savings and third in 
Detroit is also classed as an insurance 


center. 





White, 


Mixed Parents.........0. 56,493 101,736 

White, Foreign Born........ 156,565 289,297 
Negro MOdiavhisdteennedaurdans 5,741 40,838 
Ce Men ccheancvseceivecces 99 775 
Males of Voting Age.........s00. 150,017 360,040 
Illiterates of 10 MER onkneesenes 9,709 29,954 
Number School Age, 6-20 years.. 122,979 205,776 

NATIVITY OF FOREIGN BORN 

1910 1920 

ME AUSSNCas Kan caeececeinutes n. s 1,361 
DEED Diccankeacaciusesscceues 14,160 10,674 
TNE. Ratavedhdd cbedecdceeneeead 2,237 6,219 
COMMER PUOMON oc vive cdadcccdmecces 4,166 3,678 
COREE nk cc ucedbeetceenes 37,779 52,216 
CIO a ccvecvececscedcaes n. 8 3,351 
BRIN 6 whwkscedoxeudddiccuemsae 411 1,505 
SO” eee pewrdeleaeewa 9,032 17,169 
a ridndadd giweed bard 59 1,785 
OT” RS rae éceadesen 637 1,740 
EN Diack wedces casas ceweenbe 44,674 30,238 
SNE. weno desc uaws 585 4,628 
CEE id wile wdvlanweaes 5,936 13,564 
DE Ce edo ce. Ode a8 'k dda wees 5,584 7,004 
MR Pisa IES 9 iSchokdceoctcedes 5724 16,205 

PE MEE Mwilaude wow kawavucdeeda n. Ss. 3,70 
BEL. daa dud wanted 60 on eearwece: n. s. 2,653 
DU «2. i, caceds Ueueceeraeandaede nN. Ss. 56,624 
PG dé ueeddacsscdusackeead ck 313 4,668 
RE, cis cnwxtd wana eebaad occhesses 18,644 27,278 
BOGE cweeksdneue sc ackideeaneeas 3,320 6,933 
GL a dcgdduneas <dveudeddcuedes 601 2,659 
YR PT rere 2,796 10,453 

Note—N. S.—not stated. 


Location 

Detroit is located in the heart of the 
trict, in the southeastern corner 
a bend in the Detroit River, 
north bank, 18 miles from Lake Erie, and 7 miles from 
Lake St. Clair. 

Detroit is served by fourteen railroads, nine of 
are trunk lines, and five local 
major roads are the 

1. Michigan Central—with five divisions, including main 
line from Chicago to Buffalo, and to all parts of Michigan 


Great Lakes Dis- 
of Michigan Due to 
the city lies mainly on the 


which 
or switching lines. The 


Lake Shore & Michigan Southern—to Toledo, Chicago 
ca points east. 3. Pere Marquette—with three divisions 
covering a large part of Michigan, with east and west 
connections. 4. Wabash—with two divisions, with far- 
reaching western and southwestern lines. 5. Grand Trunk 
—with four divisions, lines thréugh south and central 
Michigan and to all parts of Canada. 6. Detroit & Toledo 
Shore Line—chiefly for coal. 7. Detroit, Toledo and 
Ironton—To Ohio and West Virginia coal fields. 8. Penn- 
sylvania—With through eastern track and connections 


with the whole of its vast system. 
Going to all parts of the Dominion. 
The Canadian Paci 


9. Chnaiinn Pacific— 


he gives only passenger service, oper- 
ating its trains in the city over the tracks of the Michigan 
Central. [he Detroit United Railways operates electric 
lines, giving both passenger and freight service between 
Detroit and Toledo. The Detroit and Toledo Shore Line 
gives freight service only, and’ is owned jointly by the 
Grand Trunk and Toledo, St. Louis and Western Rail- 


roads, serving as a feeder. 
The five lines devoted solely to local freight service are: 
Detroit. Terminal R R. (on outer belt line extending 
fre mm river to river, making a circle that is from one to 
ve miles inside the city limits); Delray Connecting R. R., 


Del lray Terminal R. R., Pere Marquette—Wabash Joint 
R. R:, Manufacturers Transit R. R. 
The | ‘ennsylvania R, R. is now constructing a sixth 


freight bate line around the city. 


_None of these roads serve as a belt line in the true sense 
f the term, being used merely for switching purposes 
and net generally for the transfer of transit cars from 


one major railroad to ancther. 

The fourteen railroads 
houses and 62 sets or 
combined capacity of 

There are four railro ad passenger terminals: 

Union Depot, which is the terminus of the Pere Mar- 
quette, Pennsylvania and Wabash R. R. Michigan Cen 
tral Depot, terminus for Michigan Central, New York 
Central and Canadian Pacific. Grand Trunk Depot, ter- 
minus for all divisions of the Grand Trurik Railroad. 
D. T. & I. Depot, terminus for Detroit, Toledo and Iron 
ton Railroad. 

Detroit is the home port of four 
engage in lake transportation. 

These are the Detroit and Cleveland Navigation Co., 
to Cleveland, Buffalo and other Lakeports. Great Lakes 
Transit Corp., to Chicago, Milwaukee, Duluth and other 
Lakeports. White Star Line, to Toledo and Port Hurcn 
and way ports. Ashley & Dustin Line, to Put-in-Bay and 
Sandusky. The Northern Navigation Co. operate three 
boats from here 

These lines operate a total of 37 vessels, with a total 
capacity of 122,500 tons. One of the White Star vessels 
and one of the Ashley & Dustin vessels are used exclu- 
sively for passengers 

Commercial highway transportation in and out of Detroit 
is dominated by an organization known as the Detroit 
Transportation Association This association includes 
virtually all trucking companies of the city and industrial 
district, and also all free lance men. The association 
has between 400 and 500 members, with 2,000 motor 
trucks and 500 team trucks. The total tonnage capacity 
of all trucks is about 7,000 available for either 
local or inter-city transport 


that serve Detroit own 28 freight 
groups of team tracks, with a 
2,989 cars. 


steamship lines that 


tons 
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Detroit News Makes Detroit aOnePaper City 


112% More City 


| aed of the great cities of the country, 
perhaps, offer such an opportunity to 
the advertiser as Detroit, for few cities 
boasting a million population can be cov- 
ered so thoroughly with one medium. 


A survey of the whole city of Detroit 
and surrounding territory made by The 
Detroit News and just completed showed 
that it reached 9114% of all the homes. 
This survey covered every section of the 
city from richest to poorest. Every home 
was visited, and the figures have since 
been verified by local and national adver- 
tisers. 


The Detroit News has a weekday cir- 
culation of 225,279 (from the latest report 
to the Post office authorities), almost 
100,000 more in Detroit than the nearest 
daily competitor. It offers the advertiser 
an opportunity to cover a city of a million 
More eco- 


at one time and at one rate. 


Circulation Daily. Than 














First American Newsfafer to 
Broadcast Radio Programs 


Among other civic achievements 
The Detroit News is proud to re- 
cord that it was the first American 
newspaper to operate a_ radio 
broadcasting station, having begun 
to broadcast regular radio pro- 
grams in August 1920. 


It was the first newspaper to 
broadcast full symphony orchestra 
programs and encourage amateurs 
through its columns to install re- 
ceiving sets. 


The Detroit News 


“Always In The Lead” 





Any Other Paper 


nomical advertising than this would be 
difficult to obtain. 


Not only does The Detroit News have 
both mass and class circulation in Detroit 
but it has the circulation which is respon- 
sive to its advertising and editorial appeal. 
The influence which The Detroit News 
has in the field is clearly evidenced not 
only by the preference shown it by local 
advertisers and users of the want ad 
pages, but in the confidence shown in its 
editorial judgment. 


The Detroit News’ opinion on city and 
state affairs has time and time again been 
approved at the polls. It is regarded by 
the great Detroit public as a real leader 
in civic affairs, a sentiment which can not 
help but favorably affect your advertising 
when placed in The Detroit News 
columns. 


In the city, local trading territory and 
in total circulation, The Detroit News 
leads and has led for years. 
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Survey in Five Parts.... 





ind varnishes, marine motors, seeds, overalls, cer- 
tain electrical devices, soda and salt products, malleable 


iron, metal beds and perfumes. Detroit is also an im- 
portant manufacturing center in tobacco, machine shop 
products, meat packing, brass and bronze goods, lumber 


nd timber products 

Detroit is already the center of the combustion engine 
industry and is due to lead the world in the advancement 
f the commercial aercplane industry, In Detroit is 
manufactured every single item that goes into the con- 
struction of a plane. 

With the largest adding machine factory in the world, 
this industry is one of the most important in the Detroit 
industrial district. 

One of the two or three largest industries in Detroit 
s the drug and chemical industry, One of the companies 
is the largest manufacturer of pharmaceutical prepara- 
tioms in the world, Besides medicinal remedies ard ap 
plications, the city makes half the capsules put up-in the 


ountry. 

The largest exclusive varnish manufacturer im the 
country is located here. While this is the largest single 
concern, the total output of varnish is about the same as 


in Philadelphia. In the manufacture of paints and cils, 


Detroit is among the leading cities in the country. 

In the preduction of soda ash, caustic soda and some 
other alkaline products, with Portland cement manufac- 
tured from the refuse, Detroit is first in the value of 
output of these specialized products. 

Detroit is one of the country’s largest centers for the 
manufacture of copper and brass, and is now the second 
city in the country in this industry. 

As already has been stated, Detroit is the automotive 


capital of the world. Sixty-five per cent of the automo 
biles produced in the entire country are the output of 
Michigan factories and more than half are produced in 
the Detroit district. There are 31 separate automobil® 
manufacturing plants and 165 automobile accessory plants 
Of the cars produced in 1920, Fords numbered 46% of 
the country’s total output and Detroit companies together 
made 58% of the whole. 

The average number of employees in automotive plants 
of the Detroit district, according te best available ficures 
is 135,000, although this number was greatly exceeded 
during the war period. The number of square feet of 
floor used in automotive plants both automobile and auto- 


mibile parts is estimated at 23,293,861. 
Note 

The facts and figures in this survey and chart were 
secured from Statistician, Board of Commerce: Retail 
Dent. Board of Commerce; Librarian; Board of Commerce; 
Traffic Dept. Board of Commerce; office of Fire Marshal; 
office of Board of Education; Detroit Clearing House 
Association; Bank Statements; De >t. of Commerce, Bureau 

Census; City Manual fice of Public Utility Com 
nany: Licensing Dept. City Hall; Advertising Managers, 


[ucsines xecutive and many other reliable sources, 



































Why Advertisers Prefer the News 





ie the final analysis there is 
only one proof of the super- 
iority of one advertising med- 
ium over another—that is RE- 
SULTS. Results are not so 
difficult to measure as many 
advertisers think. No wide- 
awake merchant will for long 
spend thousands of dollars in 
a medium that does not bring 
him results, and Detroit mer- 
chants are not contrary to the 
rule. Their continual prefer- 
ence for The Detroit News is 
the best proof of its ability to 
reach the great Detroit public. 


During 1921, The Detroit 
News led in practically all the 
direct “selling appeal” classi- 
fications. In many of those 
it published more advertising 
than all its competitors com- 
bined. 

The Detroit News, daily or 
Sunday, has led in total adver- 
tising for years. In 1921 The 
Detroit News was second in 
Aynerica in total lineage and 
led in the Detroit field. 





Detroit News’ Wonderful Lead in “Direct 


Appeal” Advertising Shown. 


CLASSIFICATION 
Amusements .... 
Automotive ..... 


News 
7 Days 


31,232 
67,175 


Books, Publishers 
and Dealers 
Boots and Shoes. . 
Credit Clothing .. 
Dentists and Op- 
et ee 
Department Stores 
Drug Stores..... 
Educational ..... 
Furniture and 
H’shold Articles 
Groceries and 
Food Products . 
Hardware and 
Sport Goods ... 
Jewelers : 
* Men’s Wear ..... 
Musical Instru- 
ments and Sup.. 
Real Estate 
Tobacco 
* Women’s Wear 


10,534 
34,704 
18,410 


8,804 
376,511 
10,942 
4,085 


174,310 
59,999 


11,350 
30,981 
98,168 


33,870 
2,424 
16,571 
198,049 


*—NEWS more than all others combined. 


Journal 
6 Days 


31,532 
40,153 


5,857 
9,726 
4,123 


1,567 
186,733 
2,088 
1,306 


44,928 
20,832 


4,470 
5,951 
26,476 


12,180 
177 
5,017 
33,369 


Free Press 
7 Days 


34,336 
66,774 


10,445 
12,761 
2,461 


5,786 
164,445 
2,708 
3,747 


61,201 
33,111 


5,911 
9,505 
44,799 


17,905 

2,299 
13,409 
53,008 


wo only did The Detroit 
News show remarkable 
dominance in local advertising, 


Times 
6 Days 


16,805 
18,655 


such as department store and 
clothing, but also in Automo- 


68,347 


17,458 


15,878 


10,401 


11,723 


tive Advertising, Books and 
2,507 Publishers, Grocery and Food 
2,785 products and other branches 
2,045 of national advertising. It 
regularly publishes 71% of all 
the want ads in Detroit news- 
papers. 

In Rotogravure advertising 
The Sunday News has led its 
only Sunday competitor from 
the start. During the first four 
months of 1922 it led in na- 
tional rotogravure advertising 
by more than 46,000 lines, 
(more than 134%). 


In total advertising The De- 
troit News during the first 
four months of this year shows 
a lead of 390,000 lines over its 
record of last year, indicating 
a remarkable increase of busi- 


1,851 


770 


9,870 


1,446 
3,514 


1.060 
601 
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Largest Circulation Daily and Sunday 














ness prosperity. 


Detroit News 


“Always in the Lead” 
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Detroit News Doubles Sunday Circulation In 6 Years 
Leads Only Sunday Competitor in Local Territory by 87,000 


CIRCULATION DETROIT SUNDAY Papers 


TOTAL OFFICE STATEMENTS - MARCH EACH YEAR 


240,000 
230,000 
220,000 
210,000 
200000 


DVERTISERS in The Detroit 

Sunday News are enabled to cover 
thoroughly the local trading territory 
and at the same time obtain a consider- 
able circulation in the larger cities of 
the state. 


i iw chart opposite indicates the 

total circulations of the two De- 
troit Sunday papers between 1915 and 
March 31, 1922. In that period, The 
Sunday Edition of The Detroit News 
more than doubled its circulation, in- 
creasing by more than 127,000 copies. 





A survey of the homes of the city 


In the six months ending March 31, undertaken by The Detroit News and 


1922, The Sunday News showed a cir- 
culation increase of nearly 10,000, 


190,000 


just completed proves conclusively its 
wonderful thorough coverage. More 
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180,000 
170,000 
160,000 
150000 
140000 
130,000 
120,000 
110,000 


reaching 243,232. . than 89% of the homes of the city re- 
ported taking The Sunday News regu- 
larly. Every home and every district 
of the city was covered in this survey, 
and the figures were verified by local 


advertisers. 


In the local trading territory, the 
portion of the field that is most impor- 
tant to the advertisers, The Detroit 
Sunday News has more than 200,000 
circulation, 87,000 more than the other 
Sunday paper. It has increased its 
lead over the other Sunday paper since 
1914 from 21,289 to 87,081 in the local 
trading territory. 


Daily or Sunday, The Detroit News 
enables you to cover the field thor- 
oughly at one time and one rate in a 


newspaper whose influence with the 
public is great. 


The Detroit Sunday News leads also 
in total and city circulation. 


The 


Largest Carrier of Advertising in Michigan 





2 
2 


Detroit News 


1916 
1917 
1918 
1919 
920 
1921 


“Always in the Lead” Daily and Sunday 
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Editor & Publisher 





Keystone 


Beauty and wealth go hand in hand in the 
mining district of Michigan. Here we have 
« glimpse of the highway that leads you 
through the copper country. 


MICHIGAN FACTS 


First in small fruits. 

Second in iron. 

Fourth in copper. 

Has 32 tanneries, the product of which 
is famed around the world for quality. 
Has fifty-three billion feet of stand- 
ing timber. 

Has the largest book paper factory 
in the world at Kalamazoo. 

Has one of the largest silk factories 
in the world at Belding. 

Calumet has the largest copper mine 
in the world. 

Grand Rapids is one of the most cele- 
brated furniture centers in the world. 


Soo Canal carries four times the 
traffic of the Suez Canal. 

Saginaw supplies the graphite for 
seven-eights of all pencils made. 
World’s chief source of supply for 


peppermint and spearmint ores. 

















MICHIGAN COUNTS TRADE, 
WEALTH AND BILLIONS 


(Continued from page 1) 











products of these 460 firms is 
$2,788,475,817—an increase from 
489,431 in a period of 5 years. 

The surface of the northern peninsula 
of Michigan is somewhat rough and 
mountainous, with a good soil in most 
parts outside the mining regions; its 
mineral wealth is very great, especially 
in copper and iron. Large quantities of 
iron ore are mined and shipped to Penn 
sylvania, Ohio, Indiana and Illinois to be 
smelted either alone or with the inferior 
ores found in those states. Marquette, 
Ishpeming, Negaunee, Gladston, St 
Ignace and Escanaba are the principal 
points of shipment. By far the most 
important copper mines of the country, 
and what is claimed to be the largest iron 
mine in the world are in this state. 

Michigan produced 231,096,158 pounds 
f copper in 1918. There was a produc- 
tion of iron ore in 1920 to the amount 
of 17,232,000 tons. Silver in 1920 pro 
duced a value of $518,326. 

There is a large quantity of coal in th« 
lower peninsula, used chiefly for local 
and railroad purposes, the production in 
1920 reaching 1,440,000 tons 

The salt producing territory covers 
about 9,500 square miles, and the 1916 
product was 2.088.559 tons; it is procured 


worth 
$634,- 


from artesian wells, and Saginaw river 
and the mouth of the Manistee are the 
chief manufacture. \bout 


centers of 

100,000 barrels of dairy salt are produced, 

pronounced by competent judges to be 

the best in the world; 3,000 persons are 
1 


y 

} 
+ 
I 


employed in the salt manufacture 
Gypsum, limestone, fire clay and glass 
and are also found. The manufacture 


becoming a very important 
Michigan, producing four to 


of cement is 


industry 4n 


ve million barrels annually. 

While Michigan is known best prob 
ably as the automobile manufacturing 
center of the world, her farm land is her 
greatest resource She has thousands of 


square miles of soil equal to the finest 
prairie in the country. It is virgin cut 
over land and the axe of the lumberman 
can still be heard in it. It is a land with 
nearly 200,000 farms, among which 
some of oldest homesteads in 
Middle West. 
The farmer of 


are 
the 


the 


Michigan has a distinct 


advantage over agriculturists of many 
other western states, inasmuch as there 
are located within the border of the 
state large manufacturing centers which 


are a ready market for his product, and 
probably because Michigan is the pioneer 
state in the manufacture of automotive 
power. The farmers of the state art 
progressive in their demands for the best 
things that life affords. 


The climatic conditions brought about 
by the surrounding great bodies of water 
has played a large part in assuring and 
stabilizing his annual income from his 
fields. Michigan is the home of the old- 
est agricultural college in the United 
States and this is probably résponsible 
for the scientific development of agricul 
ture that prevails in every section. Mich 
igan has a longer growing season, 
considering the latitude of any of the 
north central states due to the influence 
of the large bodies of water bordering it. 

The soil of Michigan contains sufficient 
sand to make it easily tilled and few dis 
tricts excel it in its farming region. The 
state ranks first in the nation in produc- 
tion of rye and beans. In the former 
she produces 14% of the United States 
total, and it is valued at $12,613,000 an- 
nually and in the latter she produces 
394% of the United States total, which 
is valued at more than $8,000,000 an 
nually. 

The state ranks third in the production 
if potatoes, and the crop has an annual 
value of $32,000,000. The total value of 
the field products of Michigan farms is 


$303,410,000. Aside from those stated 
the agricultural products are hay, corn, 
wheat, oats, sugar, beets, rye. barley, 


huckwheat, seeds and cabbage. Michigan 
is famed as a celery and small vegetable 
producing state. 
Transportation has been brought to a 
] 


‘ate of perfection within the state 
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All cities boast of their buildings. 





Here is one that Detroit points to with pride. 








It is 


the General Motors Building and it is claimed to be the largest office building in the world. 


with the result that the problem of mar- 
keting has been solved to greater extent 
than in any other unit of the Union. 
Aside from the highly improved high- 
ways there are more than 8,700 miles of 
steam railroad and more than 1,200 miles 
of electric railroad. This in a small way 
explains the high point of solution that 
transportation problems have _ been 
brought to within Michigan. 

It must be borne in mind that the state 
has a shore line of 1,624 miles, the long- 
est of any state in the Union. Along 
that shore line there are 31 government 
improved natural harbors, beside some 
more that have been brought to a high 
state of improvement at great expense 
locally. The harbors of Michigan are 
well distributed that there are more 
than 90 places where the different rail- 
roads touch the shore line. 

It is not often that we think of 


so 


Mich- 


igan as a maritime state. However, 
Detroit river is one of the great thor 
oughfares of the world, and it is claimed 
that the freight carried and vessels pass 
ing through that river in one year is 
several times the foreign tonnage passing 
through New York harbor for the same 
period. 

Michigan, it must be remembered, has ; 
water communication with 7 other states. 
It is not often that we think of Michigan 
as a ship building state. Nevertheless, 
Detroit ranks seventh among the ship 
building cities of the world. 

Inland fisheries of Michigan are among 
the greatest in the world. The annual 
commercial catch is about 50,000,000 
pounds. This is largely in the Great 
Lakes. The state is also the proud 
possessor of more than 5,000 inland lakes, 
in which the yearly catch is enormous 

(Continued on page I'Ill) 
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Michigan cities boast of their broad thoroughfares and freedom from building 
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congestion. There is plenty of room to turn at this corner 
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Port of Detroit (Continued) t a 22 5.065 ga ‘cae oe a * Some of the streets are short while others extend b 
__ _ a e . otal o 25,965 gas meters in the city. yond the city limit T » ane : 1 - baste 
For the calendar year 1921 the total foreign trade was \ccording to the 1921 auto registration there is one mall a Pes bs * ah, K,. crowds 1 with th sual 
$4,485,192,696 against $8,228,016,307 in 1920. In magni- car in Detroit for every nine persons. The auto licenses , tores and many large ones. 
tude of this foreign trade, aa g : 40 


the first five districts were as 
follows: New York, Galveston, 

Something over one-third of the total for 1921 or $65,- 
625,726 was in foodstuffs, distributed as follows: 


New Orleans, Detroit. 


trucks, 


in Detroit amounted to 103,180 passenger cars and 113,498 


he downtown secticn also extends south on Woodward 


Avenue from Campus Martius to Jefferson Aveaue, a 


distance of three blocks, also on Jefferson Avenue 
Thousands of tourists come to Detroit each summer, N : = sid — 





taking advant f th lelightful t , thre c to five blocks. Many small stores, besides auto- 

> ) ’ . aking advantage _0 the many delighttu rips on water mobile agency and accessory stores, are cat here 

eae, bi: aan | ssh 797s Eek Sing b03¢ tenia ae SS Ge eee tend Eee yo wil oo interesting Cress streets have retail po Beg Fo hgey Bh oe 
Ss, ’ Ss - = . f . ‘ ¢ Y rT SO the 

e A , By ’ D ’ , , 4 eatures in the city proper, for Detroit offers all the s 

$10,357,075; meat products, $42,923,094; nuts, $298,996; advantages of a summe © resort. Ai a ala ; : ’ 

vegetables, $906,581; miscellaneous items, $200,358. The largest offic uilding in the id-—the General — r r : evelopment to the north about three miles 
Othe 3 . ‘ . I F e g e world—the Genera sc the tow section an “enters ; al ve 
“owoae «gonad Pine whe | AL 0: = ao Moters Building—is a ated here. The tetal cost was Avenue and Grand * iT - nerd, 4 "aa are "te bees - oe ; 

autos nd “pai t $18,200,272; ¢ ils, $1 2 908.95 1 vent ad $18,000,000: floor area is 30 acres and has accommo- large stores, some of which are branches of those in 

casmmteineees @ reof, $9,589,540; Paes 9.010 Sp dations for 1,750 offices. the downtown section The principal business center 
al mereot, ,589,540; raw cotton, $9,010,454; A plan for an international bridge has been approved about three blo< on Woodward A Mi 

coal and coke, $5,963,523; paper and manufactures thereof, xiward Avenue from Milwat ~ e 


$3,163,086; chemicals, $2,876,508; 
$2,796,515; copper, $2,250,969; 
cultural implements, $1,696,710; 


$1,072,969 


Special Information 


seeds, $1,984,464; agri- be 


electrical apparatus, be an actual fact by 


cotton manufactures, 


Detroit has recently 





linking Detroit with Windsor, Canada. It is expected to nt , 3 f 

saa des Gaul Genk ct ae ae Avenue north to Lathrop Ave., with the customary de- 
» $30,000,000. At the present time a fleet of ferry boats W 
ply between Detroit and Windsor. 
completed a new Library Build- 
ing which cost $3,196,000. 


relypment on the side streets. 

oodward Avenue, for that matter, is crowded with 
retail stores its whole length, extending even beyond the 
city limits 

It maintains 17 branches and A 





90 h ; fa The tots se = . well developed retail section is to the west of the 
Detrait is in the peculiar situation of having entirely Py — + meg ook ne _ total circulation for the year center of the city at Dix and Junction Avenues, also on 
within its limits two other municipalities which are part ending February heb 2927.9. ,369,462 and for the year the east side on East Jefferson, in the Fairview Section, 
cf its business life, namely Highland Park and Ham- ending February, 1922, 140. This shows a healthy three or four blocks are given over to a busy retail section. 
tramck, growth in circulation which is always a good sign of a All main streets radiating out from the downtown 
4 rp re aoe 136 a — arriving and departing thorovghly American city. — have a pron a development of neighborhood 
aily with an average number of 14,000 passengers. ° s retail stores every few blocks his is more true of 
Detroit has 29 parks, 17 parkways with a total acreage Retail Section Detroit than most other cities. These streets are: 
of 1,259. Nine playgrounds are owned by the city al The principal business section of Detroit radiates on Woodward Avenue—Through 6 miles. Jefferson Ave. 
though 47 are now being used by the Recreation Depart- streets from The Campus Martius which is in the heart E.—Woodward Avs. to Beaubien St. (4 mile); Mt. EI- 
ment. [Felle Isle, located Detroit River, is con- of the downtown district, is surrounded by public build liott Ave. to Townsend Ave, (% mile); Montclair Ave. 
sidered the most beautiful island park in the world. It ings, office buildings, hotels, etc. It is at the junction te St. Jean Ave. (fs mile). Mack Ave.—Bellevue Ave. 
covers 707 acres, of six important thoroughfares, the principal ones being to Fairview Ave. (27, miles). Kercheval Ave.—Mt. 
The Detroit Post Office has the only Marine Mail De Woodward Avenue and Michigan Avenue. The latter Filiott Ave. to St. Jean Ave. (2% miles). Hastings St. 
livery in the world; 1,250,000 pieces of mail were de- runs due east and west and the former, extending north Adams Ave. to Medbury Ave. (2), miles). Jos. Cam 
livered to passing boats in the past year. west from the river, divides the city into practically two pau Ave.—Medbury Ave. to Caniff Ave. (1% miles). 
Money orders issued in 1921 amounted to $12,532,091. equal parts and is the main thoroughfare. Chene St.—Mack Ave. to E. Grand Boulevard (1% miles). 
Money orders paid in amounted to $15,202,027 The principal downtown shopping district extends from Harper Ave.—Townsend Ave. to Pennsylvania Ave. (1 
Postal Savings are on depo sit to the extent of $2,529, 000. Campus Martius on Woodward Avenue to Grand Circus mile). Gratiot Ave.—Through (5 miles). Canfield Ave. 
Total receipts for the past year amounted to $18,151,237. Park, a distance of five blocks, In this section are lo- E.—Hastings St. to Jos. Campau Ave. (1 mile). Oak 
Pe CP. avinc eu ubscae euetdsewse 81 square miles cated most of the important department stores, dry land Ave.—Bethune Ave. to Westminster Ave. (1 mile); 
EE OE IN ink bct500d cn bbek ceeaxe veal 50, a6 gocds stores, jewelers, clothing and cloak and suit stores, Rosedale Park to Connecticut Ave. (%4 mile). Clay Ave 
BO ea err ree ee 171,74 It is flanked on the east by Broadway, Farmer St. and —Oakland Ave. to Grand Trunk R. R. (% mile). West- 
Total assessed valuation ......cc.sccsceee $1,854, ass, ay0 Library Ave., which are given over to some large stores minster Ave.—Oakland Ave. to Russell St. (% mile). 
TRO OE SENOIIO a one Daa dccaacnucaanecheeen 0,000 and many specialty shops of a general nature; here are Russell St.—Ferry Ave. to Piquette Ave. (% mile), 
Number of income taxpayers .............eeeee8. 150000 found particularly electrical stores. On the west by Davison Ave. E.—Dequindre St. to Jos. Campau Ave. 
Detroit growth in population and value of manufactured Griswold St. and W ashington Boulevard; on Washington (% mile). Jeaubien St.—Gratiot Ave. to Farnsworth 
products jumped from 16th place in 1900 to 4th in 1920. Boulevard are found women’s specialty stores and shops St. (1% miles). St. Antoine St.—Gratiot Ave. to 
alue of of the better grade: each street exterds about five blocks, Farnsworth St. (14 miles). Forest Ave. E.—Beaubien 
Population Manufactured products Michigan Avenue running west from Campus Martius St. to Hastines St. (% mile); Seminole Ave. to Cadillac 
Be stecte wees 285.704 8,640,000 has many small shops of every description, but includes Ave. (% mile). Charlevoix Ave.—Mt. Elliott Ave. to 
nn. ches Gaben 465,766 252,992,000 for several blocks a well developed furniture section; St. Jean Ave. (2% miles). Michigan Ave.—Through 
1920 eco 993,739 1,803,728,219 many of the largest furniture houses of the city are lo- (5 miles). Twelfth St.—Grand Boulevard to Atkinson 
Detroit has 81,475 resident telephone subscribers and cated in this vicinity. Ave. (1 mile). Grand River Ave.—Through (7 miles). 
26,186 business subscribers. The telephone company is The cross streets from Campus Martius to Grand Circus Warren Ave. W.—Roosevelt Ave. to Junction Ave. (1 
laying plans for a population of 2,225,000 by 1935. Park are namely, Michigan and Monroe, State and mile). Ferndale Ave.—Central Ave. to Lawndale Ave. 
The electric meters in and immediate suburbs Gratiot, Grand River East and Grand River West, Clifford (% mile). Springwells Ave.—Logan Ave. to Ferndale 
number 255,256 homes, of which 208,717 are in Detroit. and John R., Park Boulevard, and Adams Ave. (Continued on page 1X) 
— L 

















The Sunday News Rotogravure Section Offers 
Advertisers In Michigan 








lean SUPERIORITY of the picture 

appeal is recognized by every adver- 
tising man. Whatever medium he em- 
ploys he will strive to have his copy ac- 
companied by an illustration. Often the 
advertisement is nothing but an illustra- 
tion 


In the Rotogravure Section the ad- 
vertiser has his great opportunity, for 
here he can use pictures to his heart’s 
content — photographs, pen and ink 
sketches, wash drawings—all reproduce 
perfectly. Every tone, every gleam of 
silver or gold, the sheen of silk, the fine 
texture and richness of lace or velour is 
given its true value in the Rotogravure 
Section. And best of all in the Rotogra- 
vure Section of The Sunday News you 
need not sacrifice the great value of mass 
circulation. Having all the mechanical 
advantages of the national magazines, 
The Rotogravure Section has besides the 


local appeal and concentrated circulation 
not elsewhere available. 


Coverage Plus Distinction 


HE ROTOGRAVURE Section of 

The Detroit Sunday News should 
always be included in every advertising 
appropriation for Michigan. After a 
steady diet of black and white all week, 
the Rotogravure, Section is literally 
snatched up by Sunday News readers. 


The Sunday News Rotogravure Sec- 
tion was the first in Michigan. Almost 
from its inception the combination of 
great circulation plus its editorial excel- 
lence gave it a lead in advertising, which 
it has consistently maintained. During 
the first four months of 1922 it published 
81,354 lines of National Advertising while 
its only Sunday competitor published 
but 34,706 lines. 


The rotogravure section has helped 
greatly to increase The Sunday News 
circulation almost 75,000 in 4 years. A 
section which so strongly attracts readers 
is a golden opportunity for advertisers. 


Tell It In Pictures and You Tell All 


The Detroit News 


“Always in the Lead” 
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Phot vy Peul Thompson 
The University of Michigan, one of America’s 
greatest institutions of higher education and 
the first University to admit women, is one of 
America’s show places. Above we have a 
corner of the campus. 





MICHIGAN COUNTS TRADE 
WEALTH IN BILLIONS 
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where ind a real 
paradise. 
Michigan st: 
an edi center. from hav- 
ing the oldest agricultural college in the 
J it is the home of the first State 
Incidentally the University 
was the first State Univer 
women. Among the other 
higher learning famed be- 
yond t rders of on state are Michi 
gan \aricultura 1 College, Michigan State 
Nort nal Central Mi ‘aFirsenen Normal 
States Normal School, 
School, Michigan 


.f < 
Schoo Norther n 
Western State Normal 
: aside from this 
colleges. In 


and the sportsmen 


the front ranks as 


\side 


inds in 


icational 





sity to admit 


instit ution s of 





School of Mines, and 
there are 8 denominational 


this connection it is well to note that the 
state has one of the most complete sys- 
tems of traveling libraries in the world 
and was the second state to adont this 


method of extending the knowledge of 


her inhabitants. 


Out of a total of 1,048,390 youths be- 
tween the age of 5 and 20 years, more 
than 700,000 were in school attendance 
last year, and of a total of 477.976 be- 
tween the and 13, 453,652 or 


ages of / 
1 
l 


94.9% are in school attendance. 


The urban population between the ages 
of 7 and 13, of the total of 258,639 more 
than 245.000 or more than 95%, were in 
school attendance and of the rural popu- 
lation between the ages of 7 and 13, 

219 337, more than 207,000. or 
were in school attendance. This 








is probably a record for rural communi- 
ties in the United States Michigan has 
a high type of population, and of a total 
of 3.668.412 more than 3.600,000 are 
whit and more than 2.800000 of these 
native born Although Michigan is one 
the great industrial states of the 
MICHIGAN CROPS 
Value 
Barley . $5,429,000 
Buckwheat 664,000 
Beans . 8,938,000 
a Seed 1,272,000 
53,300,000 
+ dag (Tame) 66,129,000 
ats Se Ee 27,086,000 
Potatoes 32,844,000 
BRD ois indnveccvsecnsesssevews 12,613,000 
Wheat .. 23,982,000 
Total value . .$303,410,000 














Editor 


Union, more than 1,670,000 of her total 
population is of native parentage. The 


total urban population of Michigan is 
2,241,560, an increase of 1,327,044 in 10 
years. The total rural population of 


1,426,852 decreased from 1,483,129 in 10 
years. 

Nothing better indicates the wealth of 
the people and their power to buy than 
automobile ownership. Michigan collects 
a great wealth from people of the other 
states of the Union annually for the more 
than 9,000,000 automobiles that are pur- 
chased. Her people are themselves 
among the leading owners of automobiles 
as individuals as well as leading manu- 
facturers. Michigan is seventh in popu- 
lation but she ranks 6th in automobile 
ownership with 476,452 cars, or about one 
car for every 7 persons. 

It is entirely fitting that the 
flower of Michigan should be the 
blossom, because ae ranks 
in apples. It leads the 
duction of small fruits 

It is in connection with her agriculturs 
that investigation discloses a great wealth 
that is but little known. The last 


State 
apple 
fourth 
nation in the pri 


State, 


year for instance, pr roduced 120,000 bush- 
els of clover ied. W hich was sold for 
$1,272,000. The corn grown in the stat 
pre a, an annual return of more than 
$50,000,000 and is exceeded only by the 
hay crop that has an annual value of 
mere than $65,000,000 
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state also has sixty-nine building and loan 
associations with a total membe rship of 
more than 692,000 and assets of more 
than $42,000,000. 

In considering the industries that bring 
great wealth and add to the buying power 
of the people of Michigan, it should not 
be forgotten that the state sione of the 
largest producers of furniture, in fact 
the name “Grand Rapids” has come to 
stand for furniture in many localities 
throughout the country. 

Her great forests were originally re- 
sponsible for the establishment of this 
industry, and Michigan has come to ap- 
preciate highly the relation of her for- 
ests to prosperity, with the result that 
she is today spending thousands of dol- 
lars in the conservation and building-up 
of her — forests. It should not be 
thought, however, that the state has en- 
tirely destroyed her great virgin forests, 
because that is not true. She early 
learned the necessity to harvest her tim- 
instead of cutting it, with the result 
today she can boast of a stand of more 
than fifty-three billion feet or twice that 
of the other great timber state of the 
Middle West, Wisconsin. 

Environment always indicates the de- 
people. The very fact that 
thousands cf persons from North, East, 
South West are attracted to Michi- 
gan annually, because of its beau- 
t its opportunities and 


her 
ber 


sire of a 


and 
scenic 


ties and for play 





Photo by Keystone 








Michigan was the second state in the Union to establish a traveling library, supplement- 


ing hundreds of public libraries. One of the prides of the state. 


public library of Detroit. 


Michigan potatoes are sold in all lead- 


ing markets in the country, the stat 
ranking third in the production of this 
crop. The potato crop has an annual 
value of more than $32,000,000, and rep- 
resents 8.3 per cent of the potato pro- 
duction of the nation. 

The farmers of Michigan own 82,437 
passenger automobiles, more than 4,500 
trucks, and more than 5,800 tractors, 
making it one of the leaders in modern 


farming methods. 
The Government, figuring the geo- 
graphical division of the wealth of the 


United States, places Michigan among 
the rich states of the Union, with real 
property and improvements valued at 
$3,067 378,894. The live stock was 
valued at $184,782,900 for the census 
year. In this connection it is worthy of 
note that the farmers of Michigan own 


2,779 pure bred horses and 62,800 pure 
bred cattle. 

Farm implements and machinery rep- 
resent an investment of more than 
$54,000,000. The railways and 
public service corporations have a value 
of more than $268,000,000. The taxable 
property of the state is valued at 
$5,169,022,582. It is worthy of note in 
connection with the property value of 
the state that postal savings deposits of 
Michigan were $7,391,578, making that 
state third only to New York and Penn- 
sylvania in postal savings deposits. 


street 


The 


Above, we have the 


under the 
testimony to 
i the 


enjoyment of life to the full 
-_ pleasant conditions, is 
t] the 


the high character of desires of 


e ol of Michigan. 











Photo by Ewing Galloway. 
Michigan with her 


beautiful inland lakes, 
makes the state an id playground to 
persons seeking relaxation and pleasure. She 
numbers her lakes by the thousands. Above 
we have a glimpse of Cass Lake. 


Michigan numbers her summer resorts 
by the thousands. Among those famed 
around the world are Mackinac Islands, 
Belle Isle, Ausable and St. Mary’s 
Rivers. 

Michigan is 
sense that 


not new ground in the 
other Middle Western states 
are. It was first explored in 1610— 
decade before the landing of the P fleriane 
at Plymouth. As early as 1634 the first 
permanent settler arrived, Jean Nicolet. 
The state’s development and progress 
have gone steadily forward that 
time, 


since 





MICHIGAN THE PRODUCER 


Has more than 8,500 
turing establishments. 
Has more than 500,000 high paid 


manufac- 


wage earners. 
Has a _ capital investment of 
nearly $3,000,000,000. 


Has a payroll of $639,708,093 that 
is steady throughout the greater 
part of the year. 

Spends more than two billion 
dollars annually for the materials 
that go into the products of her 
factories. 

Produces finished products worth 
more than three billion and a half 
dollars annually. 

Produces more than half of the 
nine million automobiles in daily 
use in the United States. 

Leads the world in the produc- 
tion of graphite. 

















Photo by Keystone. 


This looks quiet and peaceful and hardly — be judged a mining district. 
t 


the large building in the background is 








Nevertheless 
Red Jacket Shaft at Calumet. Michigan 


stands fourth in the nation as a producer of copper. 
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hes — SPACE BUYERS CHART ~ 
: 
Retail Section (Continued) rhe following shows the type of building and cost for 
- “ a “ the period January 1, 1921, to October, 1921: 
Ave. (% mile). W. Jefferson Ave.—Springwells Ave. : o Cost 
to Copland Ave. (% mile). Baker St.—-Seventeenth St. Frame ..... PS ree a 7.644 $8.799.317 
to Twenty-fourth St. (% mile). Myrtle St.—Fourteenth Rrick vencer .......... ate rh: "852 "6 693.652 
St. to Vinewcod Ave. (1 mile). Linwood Ave.—La- Brick and steel ..... ‘ ae $52 13,014,683 
Mothe Ave. to Clairmount Ave. (34 mile). Fourteenth Cement blocks CARS eae ls Dog 153 “"125'340 
St.—Kirby Ave. to Boulevard (4 mile). Oakman Blvd. Steel frame ; : rie es “3 55200 
-Webh Ave. to LaBelle Ave. (1 mile). Tireman Ave. Reinforced concrete ............ 37 126-774 
Hartford Ave. to Epworth Boulevard (% mile). Junc- = ett 
tion Ave.—Dix Ave. to Michigan Ave. (1 mile). Ham 9.541 $36,814,966 
i ilton Blvd -Bethune St. to Six Mile Road (3 miles). To further prove that Detroit is a city of individual 
Dix Ave.— Twenty fourth St. to Juncticn Ave. (1 mile). homes the following table shows the number of families 
Cass Ave.—Ferry Ave. W. to Antoinette Ave (34 mile). provided for in new buildings erected during the last 
Holden Ave.—Third Ave. to Avery Ave. (4 mile). Ferry seven years ending December 31, 1921: 
Park—Avery Ave. to Linwood Ave. (% mile). Park No. of No. of 
Blvd.—Adams Ave. to Peterboro Ave. (% mile). Buildings Apartments 
, ss Simighe GwellleGs 2c ccccccscceccse 24,754 24,754 
Residential Features Two-family dwellings dnveéiia en 18,226 
F . 7 ‘ Apartment buildings, stores and 
Detroit is a city of homes, not of apartments; while eT eS EN ae 3.35 20,048 
there are many streets where the residences are large The last census shows that the total number of dwell- 
and impesing, the average home is of modest proportions, ings is 218,973, of which 133,253 are rented or 61.7%. 
but of a decidedly homelike appearance Broad, clean The total number of homes owned is 82,679 or 38.3%, of 
streets and boulevards, wide gtass plots, ample lawns and which 31,506 or 14.9% is free and clear, 49,509 or 23.4% 
trees are striking features of the residential districts. _ is encumbered, 1,664 unknown and 3,041 tenure unknown. 
Pe show the tendency toward single dwellings, the fel Tht percent of owned homes free is 38.9%, encumbered 
lowing tables are shown. This classification relates to 61.1% 
permits issued and construction costs, for the year of ‘he Building Department’s report for 1921 shows the 
1921: i . total dwellings and apartments, giving number of families 
a 4 " No ~ » vost . provided fer as follows: : 
Residences (single) ........++++++- - 2,956 $12 361,056 Single and Two-Family Dwellings—No. of buildings, 
— a sg sone ane aah 605 4,771,005 144,390; families provided for, 180,863. 
enements (apartment houses providing a f ings. 8.452: f ies ri 
er gp thee ner laced igh iepte 107 4,265,000 A No. of buildings, 8,452; families provided 
Stores and tenements (providing 677 ‘“ - Tctal Housing Accommodation—No. of buildings, 152,- 
apartments) ..... dektacdiédecidewes 205 3,520,200 842; families provided for, 234,311. 
3,873 $24,817,261 Wholesale Houses 
During the period January 1, 1921, to December 31, Grocers ) Butter, Eggs Clothing ht 
1921, 17,444 building permits were issued carrying there- Meats and Cheese. 28 Furs . 3 
with an estimated construction eccst of $58,086,081. Of Fruits ... 70 Men’s Furnish- Cigars & To 
this tctal, 12,146 permits were issued for construction Dry Goods 7 SOGB  ccccces bacco 30 
of new buildings with an expenditure of $46,008,487 and Druggists 6 Boots & Shoes 21 Fish 12 
5,469 for alterations and additions to existing buildings Confectionery.. 65 Jewelers . . 27 Stationery 4 
costing $12,077,594. Hardware . 6 Millinery .... 11 Flour . 16 
Retail Outlets for Nationally Advertised Products 
Auto Makes (pas- Cigar Stores .. 118 Department Stores 7 Hardware ...... 346 Millinery ...... 266 
j senger) ...... 73 Cloaks and Suits 52  ElectricalSupplies 194 Hats and Caps.. 45 Opticians ...... 62 
Auto Makes Clothiers .. 248 Florists cose BEG JOE. cicccc-. Bee Photographers 14% 
: (trucks) ..... 24 Confectioners ..1,287 Furniture ...... 161 Ladies’ Tailors =e 
Makers of Tires 98 Delicatessen .... 60 Furriers ....... 9 Meat Markets. 739 Restaurants ....1,348 
Auto Accessory Dressmakers . 509 Fruit Dealers... 241 Mens’ Furnish Shoe Dealers... 345 
Dealers ...... 364 Druggists ...... 541 Garages ........ 374 ings ........- 235 Sporting Goods. 38 
Bakers ........ 337 Dry Goods .... 571 Grocers ........3,030 Merchant Tailors1,026 Stationers ...... 48 


Morning Newspapers Evening Newspapers Sunday Newspapers 
Free Press News 


Journal Times News Free Press 
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DETROIT, MICH. 





" . 
Trading Area 
The trading area outlines of Detroit have en che d 
by mpartial salesmanagers, advertising n 
andising men and others whose knowledg : 
territory was valuable. 


It was necessary for Epiror & FuptLisHer to 


become 
thoroughly familiar with distribution facilities, s f 
towns and cities, transportaticn facilities 1 other 
tails before attempting to secure information relativ to 
Detroit’s trading area and outlining these , 
namely the daily trading area, and weekly tr ga 
Within the daily zone, daily delivery is maintained 
these large store 
The daily area includes several large cities and villages 


The most important are Mt. Clemens, Windsor, Canadz, 
Pontiac, Ann Arbor, Wyandotte and Trentcn The 
extends to the north as far as Mt. Clemens, 
west through Rochester and Pontiac, from there 


area 
swinging 
southwest 


to Ann Arbor, including Ypsilanti and then east to the 


Detroit River at a point south of Trenton Directly 
east and south are the border cities of Canada including 
Windsor, Walkerville, Ford and Sandwich Ten minute 
ferry service is maintained between Detroit and Windsor 
It is hard t letermine how much trade is drawn from 
these Canadian cities but it is known to be large and 
hecause of the lose proximity to Detroit this territory 
must come into the daily area. 


The second or weekly area extends from St. Clair on 
the north almost directly west to Holly, southwest to 
Dexter, southeast to Dundee and east to include Monroe. 
Some of the larger towns in this area include Marine 
City, Romeo, Oxferd, Milford, Brighten, Saline and 
Milan Frequent electric interurban and good auto roads 


extend into this area, making it convenient to shop in 
etroit. 


The third, seasonable and mail order area extends to 
Croswell on the north. Here the area swings n@rthwest to 
include Bay City and Saginaw, from this point the area 
includes Alma and Ionia, which are southwest of Bay 
City, the line drops south to Albion and Hillsdale, where 
it again makes another turn which is east to include 
Adrian and on to Lake Erie below Monroe. The area 
abeut Adrian and Monroe is shared with Toledo. Within 
the last area are scme of Michigan's largest cities, namely, 
Bay City, Saginaw, Flint, Lansing, Jackson and Port 
Huron. These cities all maintain large stores, but wher- 
ever you go you will find that it is human nature to visit 
the metropolitan city from time to time and frequently 
buy large orders. The mail order business of some of 
Detroit’s large stores is surprising, most of which is done 
in the last mentioned area. 

















—From 26,006 in October to more than 


100,000 


—Net Paid Circulation 
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Population 
EUS | 5 in kb c.5P a Win wa helen wie 112,571 
1920 Census Pe Oey Freee OT ae 137,634 
TE eS oS Pe OE a =e ee ~- 137,634 
BR Be CC. Cat Wi DOOR ic 0.40 5 6086 0004s oS 335,000 
Chto GF CRON C0. o.0:5 6 tse cin one vccss 140,000 
Chamber of Commerce, City and Sub.......... 343,309 
Native Whites..... 78.6% English reading.......92% 
Ee ea 0.8% Home owners (Families), 
Foreign born....... 20.6% 33,703 
ORGNEED 0 ncecthicce 719 Summer residents.....Few 
Industrial Workers. 27.1% 
Banks 

PENNE. Csenaunmedienae 3 Resources.. $22,200,982.11 
Trust Companies...... 2 Resources. . 3,871,192.06 
National staeiaws the 3 Resources. . 32,550,857.32 
SD. \ckneepabie Nnenees Resources. . 13,236,897.16 
Bldg. and Loan Assn.. 5 Resources. . 8,666,776.00 


The capital and surplus of the banks and trust com- 
panies of Grand Rapids for 1921 was $7,736,500, for 1922 
$8,487,000 

The total bark deposits in 1921 was $53,562,482. 

The total bank resources and liabilities for 1921 was 
$72,597,839.32, for 1922 $74,599,151.70. 

The Post Office receipts in 1920 was $974,955.37, in 
1921 $1,095,647.33. 





Schools 
Public Grade.......... 38 NN ,  cedhes ewes 17,272 
SOE © cave’ s asw hi 50ace 4 4,505 
Vocational .....3... 1,306 
Night School bd aues 2,655 
Pereching  . ccctsvcscens P 9,951 
COND. é cocan'eecwess 706 
Si RN i yas awe'sb bk wake h oe bb OOS Ree a bes 419 
oS ET ee ean Spr Sex. 297 


The parochial schools have manual training classes in 
the publi¢ school system with 1,737 pupils. Americaniza- 
tion classes are maintained in factories with 758 students 
registered. The city claims that it has one of the best 
educational systems in the United States. 


Theatres 


Grand Rapids has one theatre, that plays only high class 
road shows, seating 1,500 people, one strictly vaudeville 
playing Keith’s circuit, seating about 2,000; two combina- 
tion motion picture and vaudeville, seating approximatel 
2,100 combined, and twenty moving picture theatres with 
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a seating capacity of nearly 10,000. The combined seating 
capacity of all theatres is 15,800. 


Location 


Grand Rapids, the county seat of Kent County, is located 
in the southwest central part of Michigan, thirty miles 
from Lake Michigan on Grand River. It is served by five 
steam railroads and two interurban systems, which serve 
the city from fifteen different directions. The steam roads 
are the Grand Trunk, New York Central, the Michigan 
Central, Pere Marquette and Pennsylvania System. 

The interurban lines serving the city are the Grand 
Rapids, Grand Haven and Muskegon, coming in from 
Muskegon and Grand Haven, and the Michigan Railway 
Co., which gives interurban connection with Kalamazoo, 
Battle Creek, points in Michigan, Ohio and Indiana. 

One interurban line connects at Lake Michigan with 
the Goodrich Transit Co., the Graham and Morton Trans- 
p rtation Co. and Crosby Transportation Co. operating 
oats to Chicago and Milwaukee, giving all year over- 
night service to these important trade centers. 

The Grand Trunk also makes connections at Grand 
Haven with its own’boats and the Pere Marquette connects 
at Ludington with its own car ferries for Wisconsin ports. 

Grand Rapids is also served by nine state trunk high- 
ways, the transportation value of which is increasing 


annually. 
Principal Industries 


Adding machines, auto accessories, auto parts, auto 
truck bodies, brass goods, church furniture, upholstered 
furniture, steel furniture, furniture specialties, office fur- 
niture, fibre furniture, school and opera furniture, electrical 
fixtures, concrete building blocks, musical instruments, box 
board boxes, metal weather strips, phonograph assemblies, 
candy, garment hangers, veneers, cigars, novelties and toys, 
carpet and vacuum sweepers, children’s dresses, wood carv- 
ing and turning, conveyors, calculators, pearl buttons, pho- 
nographs and phonograph parts, toilet articles, chessmen, 
checker boards, cribbage boards, knit underwear, cot beds, 
refrigerators, structural steel, textiles, varnish, canned 
fruits and vegetables, shoes, hardware specialties, loose 
leaf devices, corsets, brooms, advertising novelties, auto- 
matic pianos, sectional book cases and brass hardware. 


MANUFACTURES SUMMARY OF THE CITY 


Number of establishments...............+-.. 611 
Persons engaged in manufacture............. 27,927 
Proprietor and firm members.....:......-.. 452 
ee EO 8 eee ore ere 3,927 
Wage earners (average number)............. 23,548 


City classed as Industrial and Chemical Center 






CD hones idcedenetinnanvaes 4084 beRe bs «++ $80,670,000 
Ene ae eee e 34,911,000 

Salaries 8,740,000 

WED dub bd ecackkncddesn shoeedestelciens 26,171,000 
DUNES “0.0 40644 et Undeat whe 044<kad terest - 51,162,000 
WORNO Ge SUR svc n cka pice vnnteenscececed $109,135,000 
Value added by manufacture................ 57,973,000 


Special Information 

The furniture industry is the leading industry in Grand 
Rapids. While Grand Rapids does not make the most fur- 
niture manufactured in the United States, she has the 
reputation of making the best. There are 75 furniture 
factories in Grand Rapids. 

Grand Rapids is also the leading furniture market in 
the world. Over two thousand buyers come to Grand 
Rapids every January and July to place orders for furni- 
ture in addition to inspecting the lines manufactured 
locally. There are over 400 outside manufacturers who 
exhibit at the Grand Rapids market from 21 different 
States. 

Grand Rapids is the center of one of the greatest and 
richest fruit growing and farm districts of the United 
States. 

The largest and second largest show case factories in 
the world are located at Grand Rapids, also the largest 
factory making window sash pulleys, largest excelsior fac- 
ory, argest factory for making folding paper boxes, 

he city is classed as leading furniture market in the 
World. It is the financial, wholesale and industrial 
center for a large section of the State. 


Suburban and Farm Residents 


The cities and towns within the trading radius include 
Holland 12,166, Zeeland 2,275, Allegan 3,637, Plainweli 
2,049, Greenville 4,304, Ionia 6,935, Portland 1,899, Lake 
Odessa, 1,246, Hastings 5,132, Wayland 853, Middleville 
833, Rockford 1,143, Cedar Springs 1,020, Howard City 
913, Lakeview 886, Edmore 772, Big Rapids 4,558, Reed 
City, 1,803 Belding 3,911, Lowell 1,730, Saranac 750, 
Stanton 862, Carson City 973, Sparta 1,502. 





Churches 
a re a | eererey vores 3 
PR eee err ae 
Church of Christ....... 4 Methodist Episcopal.... 13 
Christian Reformed.... 17 Presbyterian .......... 4 
Christian Science...... 1 PPP co S80 
Congregational ... .... 7 Roman Catholic........ 13 
NSS Seer eee 3 Universalist .......... 1 
CO COs sc ksccccs, BD “Os ddececcecsccsawe 19 








Tam : . 
NOTE—rFacts and figures were secured from Chamber of Commerce, Supt. of Schools, banks, theatres, business men and other reliable sources. 


























Reach The Grand Rapids Market Through 





THE GRAND RAPIDS PRESS 


The Grand Rapids Press, with a net paid 
circulation of 79,610 copies, offers a most 
complete coverage of Western Michigan. 


In the city of Grand Rapids, with a de- 
livery of 39,256 copies, it reaches 99 out of 


every 100 homes. 
Within the 


papers daily. 


suburban or 


A. B. C. trading radius, it circulates 59,873 


Grand Rapids ranks among the first three 
cities in the United States today in pros- 
perity and normality of business. 


Bank clearances and building activities 
evidence an unusual condition of prosperity 


while labor is at a premium. 


established 


history. 


All classes of advertisers are finding this 
field more productive than at any time in its 











A fully equipped Merchandising Service Department is ready to co- 
operate with any manufacturer whose advertising plans include this territory. 

















Eastern Office: 
I. A. KLEIN 


so East 42nd St., New York City 
iit cneecmienin 





Member A. B. C. 


Western Office: 


J. E. LUTZ 
Tower Building, Chicago, Illinois 








Pista ncine 
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Wholesale Houses Retail Section | cities and towns are located within the area 
. ° ae inn Ra? ; , P . | and prosperous farms are scattered throughout 
ee 6 Confectioners ...... 13 The principal business section of Grand | the entire trading territory. 
BAe rece es 4| Rapids extends on Monroe Ave. for a distance | od ; 
i, MOR eee ee eee ee 3 | of twelve blocks. This street runs both north | The area extends directly south to Plain 
| ey 4  Ferestare | 26.0.0: 6 | and south and east and west. The cross streets well in this direction and also the towns of Ot 
ee ere 6 Men’s Furnishings. 2 or streets running off of Munroe and extending | S¢8°, Allegan, Wayland, Middleville, and 
. from one to three blocks are Division Ave., | Hastings. The section to the south is densely 
Residential Features lonia Ave., Ottawa Ave., Pearl St., Lyon St. populated as compared with that of the north 


and Michigan St. On the West side which is 
divided from the main downtown section or 
retail section extends on Bridge St. six blocks 
and West Leonard St. ten blocks. In the 


To the southwest the area includes Holland 
and Zeeland, beyond that the territory is cut 
off by Lake Michigan, southeast Lake Odessa 
is almost on the trading radius line. 


The recent census showed that there were 
29,157 dwellings in Grand Rapids. In home 
owners the city ranks second in the United | 
States according to official government reports. | southern part of the city on Division Ave. there Dj i ' 
The homes are almost exclusively one family | js a retail section extending about a mile and irectly east the area is bounded by Carson 
houses. Last year 601 new houses were built. | . half. | City, lonia and Portland and directly west by 
Coopersville. On the north the area projects 
about 100 miles following the railroads that 
lead into Grand Rapids. Cadillac on the north 
The trading area of Grand Rapids is ex- | #5 the farthest any regular trade can be drawn 
With five strong building and loan associa- | tremely large in area and prosperous. The size The whole northern sections of the state to a 
tions it is easy to understand the large per cent. | is due to excellent railway facilities which ra- | certain degree make Grand Rapids their trading 
of home ownership. diate in fifteen different directions. Many large | center 











The residence district is built upon the hills a 
on both sides of the Grand River with the raaing Area 
business district located in the valley. 


Retail Outlets for Nationally Advertised Products 


























Auto (Passenger)..... ; 33 CIOUNOD  cdearvlnsciiivicce ae | ee eee 1] ee ee Milliners ...... ; 2 

Astto CEEUGK) .2.. 00% 14 Confectioners ........ 101 EE, cn eckdern akan ae Hats and Caps ....... 18 Opticians ........ zat 6 

Auto (Tires) Agys .... 54 Delicatessen jie mae RRs sce cwaee ban’ eee . 15 Photographers ..... 26 

Auto (Parts) Agys .. 38 Dress makers ........145 Duemet®: . Acesnu cca 33 Ladies’ Tailors ....... 10 Piamos ............... ° 
‘ se , a? : ae e Restaurants .......... 84 

eee er ere 67 Drewesle. 66 ao ves 81 PMNUIINOH onc ese ee wedge 4 Meat Markets ........ NG Gian Deslecs 79 

ee ee OL a ee: ae 99 Men's Furnishings .... 30 Sporting Goods ...... 7 

Cloaks and Suits ..... 11 Department Stores ... 5 CSUN 5 wcdwtg waa wet 489 Merchant Tailors ..... 39 Stationers ....... 12 

Evening Newspapers Morning Newspapers Sunday Newspapers 
Press News Herald Herald 
ESTABLISHED 1884 MICHIGAN’S MOST QUOTED NEWSPAPER 


The Grand Rapids Herald 


The only Morning and Sunday newspaper in Western Michigan offers 
the discriminating advertiser maximum valye with minimum waste and 
at minimum relative cost. You can check its circulation from its books. 
(April net averages—Daily, 32,233—Sunday, 27,852.) You can check 
its prestige from the records. You can check its “pulling power’ from | 
any of its advertisers. 








FOR INSTANCE: A National Advertising Agency surveyed the Grand Rapids Automotive Field last De- 
cember. It found that 96% of all car owners actually buy The Herald. It found that in 1921, The Herald 
carried 90,000 more lines of automotive advertising than all other local newspapers combined. It found The 
Herald in a class by itself for getting the maximum potential values out of this territory with least resultless 
circulation and waste and consequent unnecessary cost. 


Few morning papers in the world in a city this size 

can boast distribution equal to The Grand Rapids Herald 
We believe in “Reader Service”—as witness, for example, the fact that we print as many original pictures as any 
newspaper in the country, barring none. We believe in “Advertiser Service”—as witness, for example, our 


premier “Food Pages” every Wednesday, backed by a unique dealer-bulletin and dealer-tie-up. We believe in a 
“Square Deal”—as witness a sturdy editorial policy and a “fair-play” advertising rate card. 




















You miss a fruitful city if you miss Grand Rapids— “A Good Place to Live” 
You miss a bargain in publicity if you miss The Grand Rapids Herald 


Editor and Publisher: Foreign Agents: 


ARTHUR HENDRICK VANDENBERG VERREE AND CONKLIN 


MAKE NO MISTAKE ABOUT THIS: YOU CANNOT COVER WESTERN MICHIGAN WITHOUT THE HERALD! 
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City Classed as Indusrial 
Population Location located in Flint. Flint is the second largest ccnvention 
1910 Census . teeter eeeee seeeee 38,550 | Flint, the county séat of Genesee County, is located city in the State of Michigan, five modern hotels valued 
1920 Census . ss eceeerese eee .. 91,599 | 73 miles from Detroit, 270 miles frem Chicago, on the | *!.2' tal of $3,200,000 affording excellent accommodatic ns. 
A. B.C. City (34 oeseeeenies poet's siu% » Vis trunk lines of Grand Trunk and Pere Marquette Railroads. | Flint is the second largest automobile center in the 
A. B. C. City and Suburban...... soseee ... 140,000 | Is adeqately served, interurban lines giving connections to | M2tld, being, surpassed only by Detroit The largest 
Chamber cf Commerce, City a baie ten .-.- 103,845 | points in Michigan, Ohio, and Indiana. Bus service is | Drive Away” in the history of the automobile industry 
Chamber of Commerce, City and Sub..... .-..- 225,000 maintained to nearby points in Michigan. | departed from Flint. 
Natives Whites .....81.6% English reading : I2% ¢ q 
~ ae air lip cabanas ds gm ee beege e sso, hee Principal Industries | Suburban and Farm Residents 
Foreign born. ey ee ilies) 19,570 The principal cities 1 i he li lius 
as . - 16.57 ev ecesevccs I Automubiles. auto bodies. axles. v . — wees i¢ principal cities and towns in the trading radius 
renee s eee as Summer residents Few ner “- pore sicelaes a1 ot ; fae fabric - moat aceon | are Milford, 1,088; Holly, 1,888; Fenton, 2.507; Linden, 
Industrial workers.. 29% ie site mot rs finished lumbe r, doors and sashes. ‘flour | 5-9; Durand, 2,672; Chesaning, 1,38/; ° 4,723; 
t eeu, brocms, malleable iron, gray iron and semi- | Flushing, 1,169; Mt. Morris, 1,174; Fowler 1,057; 
Banks | steel, automebile springs, wood and metal patterns, brick | Howell, 2,951; Davison, 811; Clio, 1,256; Vassar. 1,453; 
Sav 3 Resources ...$24,881,783.81 | and cement blocks, wearing apparel, cigars and carbon- | C — M stead Mayville, 651; Millington, 689; Bancroft, 
Ir 1 Resources ... 5,517,619.22 | ated drinks. . ey aes 
Nat 1 Resources 4,356,331.44 | . 
21 Peanuece = | . ‘tn > . 
Bid 1 Resources . 5,600,000,00 Manufacturers Summary of the City Wholesale Houses 
 y ' : 2 Gree 4 
A | Number of establishments................. 107, | GOCOTIES vee eee eee eee eee eee e teen e eee e ee eees 
Schools | Persons engaged in manufacture............ 28,575 | Meats 0. cece cece eee e eee e cece teen eee e eee eee tees ‘ 
Public Grade .. 18 Pupils ..... 13,678 | Proprietcrs and firm members ey aia os | Fruits aase< Leese eee eee eee eee teense eeeesesseeseues 1 
High . emia l oe S11 Salaried emplvyces ... ia Wess ee 3,877 | Cigars and Tobacco ..........ccccscccecscceccccees 3 
Parochial ..scss 005s 5 EO eS Sores c 1,554 Wage earners (average number)......... 24,603 CombectwOMer ve eee ee eee eee renee eect eee teen eee eens 3 
> I ee pee a goes op a dena $124,142.000 
: ee ial a “v " 1 sa 24,142. m ‘a 
__riint has the largest high school campus in the U. S., | Services (0 $44,326,000 | Res‘dential Features 
¢ prising 7 acres, purchased at a cost ot $750,000. | alarie 6222 . . : a 
upon which is being erected a new high school costine | pip ie LER RARER ES es ru Ripe rip end Aw Flint is essentially a city of homes. The largest hy e- 
$1,500,006 oh = oe teens tate terete eee eee etaate + Wt) ing development in the world is located in Flint. Flint 
m Vals — r as ear aes a tbat tan cad $172,82 000 | ranks feurth in the United States in the construction of 
| Alue CE PrOductS. .... 2... eee e cece eee eens $275,780,000 | one family dwellings. 
Theatres Value added by manufacturers.............. $102,956,000 | . 
71 . . | ° . 
a I ere are “A mov ng pictures theatres _ one vauid : ‘al I F | Retail Section 
ville theatre with a total seating capacity 0 0,290. - oC | onn ae P . . 
i : ; ‘epimers Spec 5% nformation | Che principal shopping center extends on S. Saginaw 
Church Flint has an area of 18,600 square acres with an as | St. for a distance of a half mile and cm side _ streets 
urches sessed valuation of $144,400,875. The city possesses 16 | Kersley, First, Second and N. Saginaw Sts., for two 
Japtist 4, Catholic 4, Congregational 2, Christian }, splendid parks and 11 well equipped playgrounds. One blocks. In the North End a section extends on Industrial 
Christian Science 1, Episcopal 2, Evangelical 2, Lutheran | of the finest municipal asphalt plants in the country, with and St. John Sts. abcut one block on each. North Sagi- 
?. Jewish 1, Methodist 11, Presbyterian 5 { a daily output of 2.400 square yards of pavement, is naw St., an extension of S. Saginaw, extends one mile. 
Retail Outlets for Nationally Advertised Products Trading Area 
Auto. (Passenger) 21 Confectioners . 44 ~=Florists <éseee, Oo See ome © 4 Opticians ....... 5 The Flint trading area extends on the north as far as 
Auto, (Truck)... 19 Delicatessen i oe . 21 Jewelry .. 24 Photographers 3 Sommers Junction, northeast to Caro, and northwest to 
a ? — a ro Dry Goods. .. 21 Furniture . ..- 15 Ladies’ Tailors... 4 re 3 Chesaning, directly east the area reaches Tapeer, cn the 
r uto. (Farts) Agys a9 «Cress Makers... 52 Furriers ........ 3 Meat Markets.. S52 Restaurants ..... 115 south it is hounded by Milford, Howell and Fowlerville, 
MOPS .ccsceeeses 4 . 7 . , . . > . . . . J 
fSnen. Rancom 95 Druggists .... .. 37 Garages seeeees 41. Men’s Furnishings 13 Shoe Dealers..... 20 on the west the furthermcst point is Ovid. Good roads 
Cloaks end Suits. 19 Department Stores 4 Grocers .........298 Merchant Tailors. 56 Sporting Goods... 4 and other transportation facilities make Flint a trading 
Clothiers oe Electrical ... ... 10 Hardware ....... 16 Milliners ........ 19 Stationers 2 | center for a large section. 








Facts and figures were secured from Publicity Bureau of Chamber of Commerc 


ss = *, banks, theatres, schools 
NOTE- ~and other sources. 


THE FLINT DAILY JOURNAL 


Only Paper in Flint, Michigan 


Newspapers 


Journal (Evening) 
































Circulation over 30,000 Dail | 
City Circulation over 21,00 


; Ga“ 








Covers Genesee County completely 





Rate for Display Advertising 8c. per line 








Eastern Representative Western Representative 


I. A. KLEIN J. E. LUTZ 
so E. 42nd St., New York 1100 Tower Bldg., Chicago 














See abe 
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; | City Classed as Industrial and Agricultural Center 
sbecconusint up from Saginaw Bay. Water transportation is enjoyed The largest producers of chlorine in the country are ! 
. idee y freight and passenger carriers with all lake ports. The cated in Saginaw, Ss mora Phencegr ay is made here. As- 
1910 Census ee 50,510 ity 1s served by five divisions of the Pere Marquette Rail- sessed valuation, $199,000,000; bank deposits 1921, $42, 
1920, ( aay Cebdiok Gay eda st Hotes 69 648 road, three divisions of the Michigan Central Railroad 000,000. 
* B + Cc aty.. Witieitaes sce wee ssiaan and the Grand Trunk System. The Michigan United 
i . City an UbUPDAN. ..- + eee eeeeees ++ f0U, Railway (interurban) connects Saginaw with all points in sidents 
Chamber of Commerce, City..........-.0.+++++++ 68,000 Michinan, (lite aad. lndione. = t Suburban and Farm Residents 
Chamber of Commerce, City sell Suburban... ....150,000 [he principal cities and towns in the trading area are: 
' Native Whites..... 80.6% ee Se —— os 26% Principal Industries rage ae es or Sees 1,462; Mt. Sm asi - t, 
| , ES 0.5¢% English reading...... 92% ; 819; Shepard, 823; Alma, 7,542; ‘ cuis, 3,03¢ h- 
th rp ; 2 oe a.5% Ilome owners (fami- Cash registers, weather strips, paper boxes, auto camp aca, 1,929; Coleman, 769; Midland, 5 . Ashley, 596; 
Foreign GOT. woes ee 18.7% mee” octane ...-14,906 equipment, cigars, phonograph cabinets, phonogr: aphs, knit Chesaning, 1,387; St. Charles, 1,469; 3 1,453; Har 
BUNGE hse cb caees = Summer residents.... — goods, furniture, mattresses, gasoline engines, automobile bor Beach, 1,928; Bad Axe, 2,140; Caro, 2,704; Cass 
bedies, piano parts, canned gcods, pickling, brass castings, City, 2,704; Mayville, 651. 
Banks paper balers, trunks, traveling bags, ready-cut houses, silos 
a 7 — > sugar, corsets, auto trucks, zars and vinegar, soap, chem 4 ¢ 
OU Ne ees Se 1 Resources. $2,538,153.18 : i olesale flouses 
> 3 5 senna eeelied iT icals, steering gears, motors, sectional book cases, show 
Pe ER. onto dha eee Wice 2 Resources ... 25,61 1,877.80 . * A 
National > Resources 12'949°177.65 causes, graphite, stoves, boilers Groceries 7 ee Gass ervdccacss 8 
ORR E a ee A — . . BE gewded 7 MN  sadtandécaquas’s 1 
Schools Manvractures SUMMARY OF THE CrTY on a a 1 Confectioners ....... 5 
‘ , Number of establishments. . . as apeake 208 Cigars and Tobacco 4 
Sg Grade.......... 28 he eof ae ee — Persons engaged in manufac tures S.wceee E 
% Me SES Pewee ss cones 2 BPRS s csscessceseee S62 Proprietors and firm members i i 
TRIED, fs sseicaae chen SEH PERMs ss th0uceuest 3,611 Tort Gall nn gna ge ea Retail Section 
Theatres Wage earners (average number) The principal retail section is located on the east side 
" ; extending on East Genesee 15 blocks, Washington 6 blocks, 
Saginaw ha* one legitimate theatre, one motion picture Franklin 6 blocks, Baum 3 blocks and Jefferson 5 blocks. 
and vaudeville house and twelve moving pictures. These In this vicinity are the large stcres, hotels and banks. 
houses seat arprcximately 10,500 people. The City Audi 9 064. "000 On the west side at Court and Michigan Ave. is a wel 
torium is one ‘f the largest in the State; here the foremost ~— 21,316,000 developed retail section, it runs on Court St. 7 blocks and 
concert artists give recitals. V ace of products.... : 43,146,000 on Michigan Ave. 10 blocks, also an extension of Genesee 
Value added by manufacture. . owduseacde * Gee Ave. known as West Genesee Ave. The cross streets on 
; Churches the east side for one to two blocks are well developed 
rs 10; Congregational, 6; Episcopal, 4; Lutheran, Special Information with retail stores 
Christian Science, 2; Methodist Episcopal, 9; Presby- 
terian, 2; Reman Catholic, 8; Misc., 16. The General Motors Co. has five units located in Sagi- Residential Features 
Location naw employing thousands of workmen. Saginaw is the : 
fe “ ve gateway into northeastern Michigan; from Saginaw roads One family houses almost exclusively. The census 
b Saginaw, tie fourth city in Michigan, is located 100 lead to hundreds of lakes and streams which attract thou- shows 14,035 dwellings in which 14,906 families dwell. A 
miles north of Detroit on the Saginaw River, a few miles 





sands of visitors every year. 





high per cent of the city are home owners. 














Retail Outlets for Nationally Advertised Products oe Trading Area 

. Che trading area of Saginaw is shaped like a segment 
Auto. (Passenger) 28 Confectioners .... 20 Florists ......... 6 Hats and Caps.... 20 Opticians ........ 6 of a half circle. This peculiar condition is due to Bay 
Auto. (Truck).... 14 Delicatessen ..... 1 Fruits te ee © SO acesacce. 20 Photographers ... 15 City heing on the north and cutting off part of this section 
Auto. (Tires) Ags. 23 Dressmakers ..... 61 Furniture ....... 13. Ladies’ Tailors... 2 Fianos .......... 4 from Saginaw. In width the area extends half way across 
Auto, (Parts) Ags. 5S. Drees §..cccce 33 Furriers ......... 4 Meat Markets.... 55 Restaurants ..... 42 the State and from 20 to 30 miles deep. It extends south 
Bakers .... 18 Dry Goods....... 16 Garages .«seee+ 32. Men’s Furnishings 20 Shoe Dealers..... 26 to Clio, Oakley and Ashley, west to Alma, St. Louis and 
Cigar Stores. - 18 Department Stores 6 Grocers .........216 Merchant Tailors. 38 Sporting Goods... 4 Shepard. Northwest to Harrison, Farwell and Clare, 
ae and Suits. a Electrical ....... 6 Hardware 2.2.0. ae eae 20 Stationers ....... 2 north half way to Bay City, northeast to Lake Huron, 
CRNOE 6 os weccs 2 











including Harbor Beach, Bad Axe, Cass City and Cass- 
| ville and east to Mayville 





Facts and figures were secured from Chamber of Commerce, banks, Supt. of Schools, theatres, business { News Courier (Eve.) 
NOTE men and cther reliable sources. Newspapers ) News Courier (Sunday) 


























| : Stability is the Keynote 
| Business of the Saginaw Market 
is Always 


Saginaw is the garden spot of Michigan and is in the 

G d * very heart of the Wolverine state’s richest farming 
OO in territory. 

e Saginaw’s resources are also greatly augmented by 

: Saginaw widely diversified manufacturing. It is not dominated 

‘ 9 by one industry. 


* * 
Michigan These are some of the reasons Saginaw has never been 


a boom town, but has steadily grown in prosperity and 
permanent resources. It is an ideal trading territory 
because it is stable, sure and intelligent. 





ma 





Circulation Figures 





hen 4 2 Coen Three Millions of Dollars in new schools now in the 

for March 31, 1922 course of construction is evidence of the class of its cit- 
Ee eee ts 15,603 izenship and this highly productive market is completely 
ie: ie tS 23,530 and thoroughly covered by its one great daily newspaper 


Number of Homes in City, 


14,906 


Pine The Saginaw News Courier 
— ONLY DAILY and SUNDAY IN SAGINAW 











Eastern Representative Western Representative 


I. A. KLEIN J. E. LUTZ 
¥ 50 East 42nd St., New York 1100 Tower Bldg., Chicago 
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t Besno Ga e . Photo by Ewing Galloway 
Lumbering with its numerous products is one of the outstanding industries of Michigan. The Sault Ste. Marie Canal (above) is the Panama of the great lakes, but it exceeds that 
Above we have two circus performers of the logging world, coralling stray logs. It great waterway by carrying 8 times as much tonnage annually and 4 times as much 
looks hard but it’s all in the day’s work for them. traffic as the Suez. 
The queer looking object in the center of the picture below, which looks somewhat like 
a relief map, is a huge piece of solid copper in one of the mines in northern Michigan. 
This piece of metal had to be cut with an acetylene torch. The copper mines of Mich- 
igan nye among the richest in the world and are the prime contributing factor to the buying Michigan knows how to work as well as play. Her great waterways have been the 
power her people. largest contributing factors in making the state one of the favorite playgrounds of the 
Oe country. Below we have a group of pleasure boats ready to start for a day’s outing. 
3 
Photo by Ewing Galloway : Photo by Paul Thompsun. 
MENOMINEE, MICH. Menominee Retail Outlets for Nationally Advertised Products 
I ecee em 8 907 Auto. (Passenger). 6 Confectioners 8 Florists 4 Hats and Caps 7° Qpticians ...cs0% 1 
10 Census per otg Sey 10.5 19 Auto. (Truck)... 2 Delicatessen Fruits ) SS se aie hg ; Photographers ) 
( h: m. of Com. Fs = en aed Gate. os A Auto. (Tires) Agys 7 Dress Makers 4 Furniture Ladies’ Tailors. 1 Pianos bares 2 
™ ere te hae ay Auto. (Parts) Agys 10 Druggists 4 Furriers : Meat Markets 7 Restaurants ..... 3 
‘ ‘ es , . : — Iakers ; — Dry Goods } Garages jane 12 Men’s Furnishings 4 Shoe Dealers... 9 
3 ee Resour seca iz hd 1 Pt - wee av ils, 2,921; Cigar Stores + Department Stores 2 Grocers 21 Merchant Tailors. 2 Sporting Goods 3 
SGERESE, £5 Wrene, *s b seceny Drage ~g —— Cloaks and Suits 2 Electrical 1 Hardware 2 Milliners Stationers J...... 2 
radius Vewspaper Herald-Leader (E.). Clothiers 
LUDINGTON, MICH. Ludington Retail Outlets for Nationally Advertised Products 
Population—1920 Census an 8,810 Auto (Passsengers) 4 Confectioners 3 Fhotiete ..ccccecs 1 Hats and Caps... 5 Opticians ........ 3 
1910 Census 10,367 | Auto (Truck) 4 Delicatessen ..... am PRG icecccctn's 1 Jewelry ...... 3 Photographers ... 4 
Cham. of Com. Estimate, City and S 16,500 Auto (Tires) Agys 12. Dressmakers 5 Furniture ....... 3 ~=Ladies’ Tailors |. rrr 2 
Auto (Parts) Agys ! Druggists 7 Furriers 1 Meat Markets 8 Restaurants ...... 3 
Banks, Resources $3 449; Schools, Pupils, 1,985 Sakers ‘ : Dry Gceods 7 Garages awe 6 Men’s Furnishings 5 Shoe Dealers 4 
Theaters, 2; seats 1,f Trading Area—South Pentwater, Cigar Stores 1 Department Stores Greeers 15 Merchant Tailors . 4 Sporting Goods . 1 
east to Scottville, north nearly te Manistee. Newspaper Cloaks and Suits + Electrical Hardware 7 Milliners ........ § Stationers ..<«s- 2 
News (F.S Clothiers ‘ 6 
—— eee 
IRON MOUNTAIN, MICH. Iron Mountain Retail Outlets for Nationally Advertised Products 
Population—1920 Census : : Re ene 8,251 Auto (Passengers) 8 Confectioners 6 Florists ......+.. 2 Hats and Caps... 8 Opticians ........ 3 
ee ak aikak o> . 9,21¢€ Auto (Truck) . 1 Delicatessen S PPrelia «s. seen 2 SO Laide ws 4 Photographers 2 
Cham. of Com. Estimate, City and Sub, ........... 12,000 Auto (Tires) Agys 4 Dressmakers 6 a ae ee Ladies’ Tailors Pianos ee 
Auto (Parts) Agys Druggists 4 Furriers - Meat Markets.... 1% Restaurants ..... 6 d 
4 Banks, Reseurces $2,545,385; 9 Schools, Pupils, $2,500 takers ..... . 6 Dry Goods ; £6. GERD o.a.600:0040n 7 Men's Furnishings 6 Shoe Dealers .... 12 
Theatres, seats, 1,800. Trading Area—About 15 mile | Cigar Stores Department Stores 2 Grocers ......... 18 Merchant Tailors. 4 Sporting Goods 1 1 
radius Newspaper—News ‘E). Cloaks and Suits . 6 Electrical 9 Hardware ....... 6 Milliners 8 Stationers ....... 
Clothiers —_ 6 
. 
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City Classed as Industrial and Educational Center 















Population Churches Special Information 
CE. obs bs dean dadadabbusd sdesbeevoas 31,299 Baptist, 6; Christian Science, 1; Congregational, 3; 
i, Reece es mabaiiey 57/327 | Evangelical, $; Episcopal, 1; Free Methodiets 1; Metho: | ,,The,,Stte Cepitol building stands in the middle of 
ee er ee ioe Se dist ‘piscopal, 7; Lutheran, 1;  k ~ — 4; Roman The ma ~ 4 ‘ i 
. : , jestic structure is valued at $3,000,000. A newly 
A. B. C. City and Suburban. . 150,000 | Catholic, 1; Universalist, 1; Latter Day Saints, 2; Miscel- 2 : 
ki “tay” completed state office building costing over $3,000,000, 
Chamber of Commerce, City.......... - 70,000 ancous, 9. houses the overflow of the state departments. 
Chamber of Commerce, City and Suburban. ...... 140,000 Location Bank clearings in 1921 over $97,000,000. 
es Whites. ... “29 a ee asa Lansing, the State Capitol, is centrally located in the 
E ETOCS owe ceees . - oder state, 85 miles northwest of Detroit. It is served by the Suburb d F Resid 
oreign born..... 10.4% Home owners (fami- 2 - : ‘ ba Piles Suburban an arm Nhesidents 
Bindlonte 2,000 Slee 13,811 | main lines of the Grand Trunk, Pere Marquette, Michigan 
eo UNes ane J tee eeenees , Central and New York Central Railroads. A belt line The principal cities and towns within the Lansing area 
Banks railroad connects the different terminals. Electric lines are Grand pe hog 043; Portland, 1,899; Ionia, 6,935 
run to all parts of the state, with connections to Ohio Lake Odessa, 1,246; Vermontville, 585; Charlotte, 5216 
State cisesccesecececees 1 Resources... $8,189,520.37 | and Indiana. Lansing has unrivaled transportation facili- | Nashville, 1,376; Leslie, 1,089; Eaton Rapids, 2,379; 
PEE Sib bee cea dete - 2 Resources... $14,721,894.59 | ties for a city of its size. Nearly fifty passenger trains Mason, 1.879; Williamst n, 1,060; Owosso, 12,575; Lainzs 
Schools daily. burg, 693; Corunna, 1 571: Morrice, 372; St. Johns, 3,925; 
o . Snot . Pewamo, 316; Potterville, 330 
Public Grade.......... ere ere 7,251 cs Principal Industries 
junior , Oe ee SRP 2,392 4 ag bec ry mamafactared ane Jn) engines, scoew 
cyanea eds 1 oa ipaNebiepei tans 1,304 products, electric cranes, concrete mixers, wheelbarrows, 4 > 
Pavochiri he Se Sole Pupils Pea Syl aee 800 —. ye —, ae silos, iron, brass and Wholesale Houses 
Colleges ......... cveoe § PUivia sdasvakence 1,748 | aluminum foundries, drop forgings, auto wheels, tops, CUES cccesanecesea & Confectioners . onan oO 
Mi re in Auvleateiat Coliedel armies da Maik Camelia seat covers, cushions, bodies, etc. Sixty-eight per cent r fee VE ae Ror 1 oun . } — 
scnig 8 ura eg ’ 8 | of the city’s manufacturing interest is in autos and auto Frui REE RIC RES er, Electrical a 
and known as is a land grant institution sup- uits sead 
seated tw both the atete and’ aattenal aavesmmenta. Tt ia | Seeemanee National concerns, like the Reo, Olds, Du- 
one of the leading ‘sqriedtucel institutions in the went. rant, Novo Engines, Duplex Trucks, etc., are located in eagle 
and also ranks as one of the best engineering schools. Lansing. Man « c Retail Section 
a a fet Jatt gad chort courses are offered. by ie } apn mera mes SUMMARY OF TEE Lise The principal business section extends on Washington 
sc col, : . [x or epartment of the college is active | Number of establishments......... ‘ ; 147 Ave. about 10 blocks; Michigan Ave., 2 blocks; Grand St., 
among the farmers of the state. | Persons engaged in manufactures ea ‘ 14,297 } blocks, and Capitol Ave., 4 blocks. In this section are 
Theatres | propeseiors -_ firm members. ... TTT in ill the large stores, hotels and principal theatres. At 
Sees GNNNEEE hd cc ddccspeose sess 848 North 


Lansing a retail section is located on Turner St 
There is one legitimate theatre that plays the best road | Wage earners (average number) . 


st eeseees 12,349 for 8 blocks, and Center St. for 4 blocks. 





shows, two theatres having motion pictures and vaude- | Capital ............00eeeeeceeee oes ant 61,032,000 
ville, and eight moving picture theatres. Prudden Audi- | Services .........scececceecceceeeecceeees 16,928,000 
torium, with a seating capacity of 3,000, is used for con- | Salaries ..........0ce cece eee eceeeeeeees 2,971,000 Residential Features 
certs throughout the year, as well as a convention hall. | Wages ...........eceeeseee Pune encewe 13,957,000 
Facilities are adequate for three large conventions simul- Materials ebaetaddbud « De a -.. 64,981,000 Lansing homes are of the one family type. The chamber 
taneously. The combined seating capacity of all theatres | Value of products......... pervadsancene 104,722,000 of commerce claims 80% of the homes are owned by the 
is 10,670. Value added by manufacture. a CARO a 39,779,000 occupants. 

Retail Outlets fo i , sertis 

for Nationally Advertised Products “‘Treding ven 

Auto (Passengers) 17 Confectioners coos JS FI Fists ...+..--. 7 Hats and Caps... Opetrtane covcces Bf The trading territory of Lansing includes several good 
Auto (Truck).... 14 Delicatessen ..... ei: meer re 8 Jewelry sacece GF Feeteeresnere «ce 32 sized towns. Unexcelled transportation facilities have 
Auto (Tires) Agys 32 Dress Makers.... 57 Furniture ....... 8 Ladies’ Tailors. . S TE Sb da vcccaca 7 hely - to ome os — ; ws wwedine yodius to, bounded 
r : > > : = , , 5? ’ directly south by Lesiie anc waton apids; southwest Dy 
Auto (Parts) Agys 27 Druggists se tice ah Furriers wpbatate Meat Markets. .. 2 Re staurants ..... 53 Chasieite end Meckeiia Sa ike eae te ee ae 
Bakers .cccocccs 16 Dry Goods....... at eer 40 Men’s Furnishings 40 Shoe Dealers..... 30 is far as Lake Odessa; northwest to Ionia, including 
Cigar Stores..... 29 Department Stores 3 Grocers ......... 165 Merchant Tailors. 20 Sporting Goods... 10 Portland in this direction. To the North trade is drawn 
Cloaks and Suits. 23 Electrical ....... 12 Hardware ....... 12 Milliners ........ 19 Stationers ....... 4 as far as Maple Rapids and St. John, northeast to Owosso 





ind east to Fowlersville. 
Clothiers ........ 45 ‘ Ww 





NOTE ___ Facts and figures were secured from Charles H. Davis, Secretary, Lansing Chamber of Commerce, banks, 
- . schools, directories and other sources. 


N ewspapers 





Evening: State Journal, Capitol News. 


LANSING—THE WONDER CITY OF MICHIGAN 


Population—1910 census 31,299, 1920 census 57,327 























Lansing, Michigan, with its 225 manufactur- The Reo, Oldsmobile and Durant automo- 
ing institutions is back to normal. Our shops _ biles are manufactured here. A large addi- 
are working full time, some of them over time, | tion to the Durant Factory is now being built, 
and we are scouting around on the outside for | where the new Star car will be produced. Five 
both skilled and common labor. The 1921 hundred Star Automobiles per day is the esti- 
slump jarred us a little but this spring the old mated output. 

town came back with a bang and we are now _— The building trades in Lansing are unusually 
setting the pace for most cities in the middle _— active. Many private, municipal and state 
west. institutions are under construction. 


THE STATE JOURNAL 


covers Lansing and its trading radius adequately. 
Established 1855 Total Distribution 28,153 Members A. B. C. 











Foreign representatives 
G. LOGAN PAYNE COMPANY 
Boston, New York City, Chicago, Detroit and St. Louis 
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Population 

1910 Census chp sw ape eb she kee weeeneeeus biehws 31,433 
S9DO CUD 6:65 6 05 6 0h00. 2060s esd 6bd0s6 0845454 48,374 
Bs i. Se Re went ee éip esc ek ee Nhs sehesewecee 48,374 
A. B. C. City and Suburban ....cccscvcccssese 134,754 
Chamber of Commerce, City ..........0.-++00: 55,000 
C. of Commerce, City and Sub. ...........0++- 150,000 
Native Whites .... 87.3% English Reading .. 95% 
ee ee 7% 

Foreign Born ..... 11% Home Owners 

Industrial Workers.. 32% (Families) ...... 11,851 

Banks 
State and Savings .... 3 Resources .. $8,013,341.45 


National 


Co-operative .......... 6 


Resources .. 10,181,245.29 
10,540,506.00 
Approximate total savings and commercial deposits 

of over $13,000,000. Clearings for eleven months last year 
s $£7,345,821.97. 


Resources 


Schools 


Public Grade ...,.... 18 PRE bovivewes 5, tS 
Intermediate ....ccc.ee 2 PUES csvaccccsnree 1,696 
OS err 1 PES ecw 6isdcdces 848 
Parochial ......0s0 oa. oe PUES. nctnsvesionne 670 


In addition to its repular public schools Jackson main- 
tains night schools which have an attendance of 1,470 
and a summer school with 265. Many of the public 
schools are equipped with modern play grounds and 
other gymnastic apparatus and swimming pools used by 
the pupils during the entire school year. 


Theatres 


There are two legitimate theatres each playing the 
best road shows, one motion picture and vaudeville 
theatre and seven strictly motion picture. The com- 
bined seating capacity of these theatres is 5,563. 





Location 


Jackson, the county seat of Jackson County, is situated 
in the south central part of Michigan 74 miles west of 
Detroit on the Grand River, in the midst of one of 
the greatest agricultural sections in the state. Jackson 
is located on four steam railway systems; Michigan Cen- 
tral, main line and three divisions; New York Central, two 
divisicns; Cincinnati Northern and the Grand Trunk Sys- 
tem. Two electric interurbans serve Jackson, the De- 
troit, Jackson and Chicago and the Michigan Railway 
Co. The ten transportation lines radiate in all directions. 
There are over 80 miles of railroad track with 63 pas- 
senger trains daily and 100 freight trains. 


Principal Industries 


Automobile and allied industries employ the greater 
part of labor in Jackson. The largest automob‘le and 
tractor wheel plant in the world is located in Jackson. 
Jackson is equally well known in the auto, world for 
its production of axles, springs, gears, shafts, forgings, 
rims, horns, radiators, fans, vacuum systems, tops, cur- 
tains, fenders, carbureters, bodies, spark plugs, trailers 
and motors. Other articles are boilers, bed springs, 
binder twine, bricks, belts, bicycle wheels, canned goods, 
charcoal, corsets, cement blocks, machinery, coil spr.ngs, 
candy, cement mixers, castings, chemicals, drills, drugs, 
dresses, floor lamps, flour, furnaces, farm implements, 
furniture, greases, gas engines, gas lighting plants, leather 
goods, marine motors, cil heaters, potato machinery, paper 
bags, pickles, paints, refrigerators, saw motors, show 
cases, shoes, underwear and wire fences. 








MANUFACTURES SUMMARY OF THE CITY 


Number of establishments . . 


ee gee ye ee 156 
Persons engaged in manufactures........... 11,205 
Proprietors and firm members ...........- 110 
Salaried employees ........cscccccccvccccs 1,475 
Wage earners (average number) ..........-. 9,620 
error errr tre ts $37,870,000 
ESTEE EID PE EE EET EE ys 13,644,000 
OR SCE ccc uve vn «5a dn 6 obese one ene 2,746,000 
a pe ee rir 10,898,000 
ai uae aGle wide ono Me ee eee 29,989,000 
Value of products ......ccscccccccescccccccs 49,518,000 
Value added by manufacture ..........0+00+5 19,529,000 





1922 


I 


Survey in Two Parts........... ...-Part 1 


JACKSON, MICH. 


City Classed as Industrial and Agricultural Center 





Suburban and Farm Residents 


The cities and villages in this territory are Albion, 
8,354; Concord, 535; Springport, 535; Charlotte, 5,216; 
Eaton Rapids, 2,379; Homer, 1,074; Union City, 1,258; 
Litchfield, 716; Jonesville, 1,274; Hillsdale, 5,476; Hud- 
son, 2,464; Manchester, 1,024; Leslie, 1,089; Chelsea, 
2,079; Stockbridge, 699; Parma, 564; Pinckney, 384. 


Special Information 


Jackson is the third city in Michigan in manbfacturing 
of automobiles and automobile accessories. It leads in 
manufacture of potato machinery. 


Records show a total of 11,655 gas meters in Jackson, 
and 11,300 electric meters, 10,750 of which were resi- 
dential meters. 


Two telephone companies serve Jackson and have a 
combined number of over 11,000 city subscribers. 


Jackson’s total assessed valuation is $80,509,980, of 
which personal property is $17,634,950. 


Two automobiles of national reputation are manufac- 
tured here, the Earl and Jackson cars. The Hayes 
Wheel Co, the largest automobile and truck wheel plant 
in the world is located in Jackson. Wages paid from 
Jan. 1, 1921 to Nov. 30, 1921, estimated $14,000,000. 


Churches 


Baptist, 6; Congregational, 2; Episcopal, 1; Evangeli- 
cal, 2; Free Methodist, 1; Lutheran, 1; Christian Science, 
1; Methodist Episcopal, 8;*° Presbyterian, 1; Roman 
Catholic, 4; Hebrew, 1; Misc., 8. 





NOTE—Facts and figures were secured from Chamber 


Oohe 


of Commerce, Supt. of Schools, Banks, Theatres, Business Men and other reliable sources. 








JACKSON CITIZEN PATRIOT 


Established over 50 years 


Circulation (A.B.C.) over 20,000 daily. 
City Circulation (A.B.C.) over 11,500 daily. 


More than double the circulation of any other paper in field. 
Eleven out of twelve families in Jackson subscribe for it. 


Only A. B. C. paper in Jackson. Rate for display 6c per line. 
Evening and Sunday—Full Associated Press. 


Eastern Representative 


I. A. KLEIN 


50 E. 42nd St., New York 





Western Representative 


J. E. LUTZ 


1100 Tower Bldg., Chicago 
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Survey i Pete cee é 2 
R@EDITOR & PUBLISHER pare sere ten ee 
MMe) SPACE BUYERS CHART~ (RE JACKSON. MICH 
. A » 
Wholesale Houses hotels, banks, theatres and big department stores. mated value of permits for new structures wer 
: , On East Main Street near the city limits is a par- $849,454.07 ; additions and repairs, $579,164.66 
Groceri€s .........+. _ Dry Goods ihe le th 1 ticularly well developed retail section extending 
BD di cwcaveticends 4 CGomfectiogs ...cciss 7 Suc shat a quarter mile. 
i Speer Pees epre ae Ree 1 Trading Area 
‘in > _ c e 
i ia hl i ee a Residential Features The trading area of Jackson is probably the 
Retail Section With six strong building and loan associations it most densely populated of the whole state. It is 
is but natural that Jackson would be a city of at least one of the most prosperous. The trading 
The principal shopping section of Jackson ex- homes. The census shows 11,851 families with territory is described as bounded on the south by 
tends on Main Street one mile, Cortland Street 10,565 dwellings. The average number of members Hillsdale and Hudson, southwest by Union City 
half mile and Pearl Street half mile. These three to each family is 3.89. The residence part of the including Homer and Litchfield, on the west by 
streets all run parallel to each other. The prin- city is lined with fine large shade trees, the homes Marengo, which is a few miles beyond Albion, 
cipal cross or intersecting streets are Francis have plenty of ground and civic pride helps to keep northwest by Charlotte, including Eaton Rapids, 
Street with retail business about a quarter mile, the property in excellent repair. The average north by Eden about half way between Lansing 
Mechanic Street, half mile, Jackson Street, quarter home is worth from $3,500 to $8,000. During and Jackson and on the east by Manchester, Chel 
mile. Within this section are located all principal 1921, 93 new dwellings were erected; total esti- sea and Pinckney. 

































Retail Outlets for Nationally Advertised Products 
Auto (Passengers) ......... 21 BPOTICACESGER 565 cecivaciccece — PNOINE Hac cecscaatateas eee, So Merchant Tailors ...... a a 
PRE CEVOERD 6 bids cnivecésnc 9 ee Pee ee 60 ee OEE RCP Ee OTS Pere ee 26 Milliners .... eae e aaa eee 
Auto (Tires) Agys.......... 16 DS ooo Da ets out ore 28 Ce os cha wee audeas 199 CeO ihc tire nek ents 
Auto (Parts) Agys.........:. 18 See CDE Giadeendusecwess 14 REGNUM Garidvcadenscn dacuos 9 PROUIMIOMMENS ice cicccndkea 9 
Teg he aa ae cee PE 25 Department Stores .......... 4 oe Bk ee 20 Pianos .. ccatueaeek teen 7 
RS er 20 DORE cigs dd Nie eare Bae Rik 10 De. mene pane beeen ee Restaurants FRAN RL EOL 48 
Closke am@ SHS: 666.0 caus 12 Sh ee ee Ee ne 7 Ra ee ee + Shoe Dealers ........ cee 
ee ry ee er ee 26 i EE eer 12 Beene SERCNOM oes ec icc 48 Sporting Goods ............. 3 
COMRCHRONES 80 565s hice k cs PUNE cic cwiase a Biwakes 13 Men’s Furnishings .......... 20 ee eee eee 5 
Evening Newspapers Morning Newspapers Sunday Newspapers 
4 7 Citizen- Patriot 
Citizen- Patriot News 5 
News 











The Jackson (Mich.) News and Where It Circulates 
95% EATON INGHAM LIVING S TON | 33:0, situated on 


@ Ho Michigan Central Railroad, 
WELL between Chicago and De 
/ g 
of Total CHARLOTTE SON 

34 


troit, is the most intensive 
Circulation market center in the State 
ae of Michigan 
Within 
This 


Territory 


4 vs ; ' 
1DS * Chere is no better dairy, 


"o2 stock and agricultural farm 
onsa STOCK BR ing territory in the United 
93 "84. 131 States than Central Mich- 












































igan, and Jackson is the geo 
graphical and trading center 
SPR Kiyes /54 of this rich field. 
89. JA G 50 WASH TENA W Jackson is one of the cities 
that make Michigan the 
RAVE CHELSEA 14. home of automobile pro- 
duction and with this im- 
portant industry coming 
ARMA city Q back to its own, the manu 
4 P 4452 m.centes Dos facturing and agricultural 
2A2 23 importance of this city can- 
> “a not profitably be overlooked 
CON, 
era 
ripen Foe. L In Jackson 
4, . 56 6. 
5 > ’ 
It’s 
taco] *® — 
LE AA 
; warer QuiAKy es 
18 Hh ALE Total circulation...... 11,400 
102 In Trading Territory. .11,100 
Practically no circulation 
wt D outside thirty mile radius. 
17 BRA NG H JILL VALE LENA WEF \ complete distribution 











in the city Tuesday and 
Foreign G. LOGAN ‘PAYNE co. PAYNE, BURNS & SMITH Friday of each week not 
Representatives Chicago Detroit St.Louis Los Angeles New York and Boston included in these figures. 
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BATTLE CREEK, MICH. 


City Classed as Industrial and Health Center. 






































Population Location Special Information 
1910  SPYPOrrTL) Tir Peri re yr et 5 ~ 2» i 
1920 — ee ees 36164 Battle Creek, situated at the confluence of the Battle an Gan . omg mF age Dmg ms 4 
nag ght lta peace rn eRe ee . creek and Kalam azoo rivers midway between Detroit regio over ner; ming, 1 ’ 
onl pte camgy nag a Py ee ostene — Chicago. It is on the main line of Michigan Central growing and truck gardening. The improved farm land 
Native Whites 87.6% F ish reading... 95% R. R., Detroit to Chicago, also the main line of the within a radius of 15 miles is worth 25 million dollars. 
ane .......... 30%, Englis owners (Fam.). 9, 347 Grand Trunk R. R. and on the New York Central Sys- The annual production of new wealth from the farms in 
Fou . ereeeneee 93% “$4 d d tem. The Michigan Railway Co. (interurban system) this region is Three Million Dollars. ‘. . 
[ew 29.000 “ 4 mnects Battle Creek with points in Michi i d ree as e larges , ‘ 
waa peg 4 siprvsscuss Begg —_ a connec Rattl reek with points in Michigan, Ohio and Battle Creek h the largest and best equipped sani 
Industrial workers... 26% transients ...12000-15000 “rele ret : Pes tarium in the world, whose patrenage is world wide. 
Banks Suburb nd F Resid 
uburoban a arm Kesidents 
POND » cnn dtiwe dus. wkan 1 Resources... $2,901,967.57 is ‘ ‘ = . vee. . 
Oe ak aad oak aiden aiiaade aay nee ene vite. 13762" Homer, 1074: Olives, S00 Bellevuer 1,038; 
| are 38,242 — accounts, with deposits amount- The leading industries of Battle Creek are breakfast Union City, 1,258; Galesburg, 692; Athens, 553; 
ing to $16,053,167. fany individuals have more than one foods, spaghetti, macaroni, vermicelli, steam pumps, agri- Tehonsha, 569; East Leroy, 110. 
account, some having an account in each bank. cultural machinery, threshing machines and tractors, de- 
Schools livery wagons, printing presses, carton ccntainers, fibre Wholesale Houses 
‘ . sei shipping cases, gas stoves and ranges, side wall registers, : 3 Shoe ale 
u tee see MS sew e wee seeee of he (rass goods, ractiona electric motors, stee anc wire oA 7 ames 
Public Grade 14 Pupils 6.715 b gia : ‘are 1 i i dates Caw ewale® : — PR sa sease 
ERIgh  covevccciccevers 1 eye 1,460 specialties, bread wrapping machines, bakers’ ovens, mat- I Ses rs cy 2 Dri Soe Lael eee 1 
Oe” Renee 2 OSS Sa eee 300 wee ; b Or a eee ‘ CUMS coceovececes eeee 
—F pl tresses, automobile accessories, twist drills, noiseless lawn Cigars and “tobacco. 2 Hardware p Pia 
} eg to = oes are three 9 conducted —— oe arin ann: Caney, | ee Ce Oe ee ee ee 
by the attle ree anitarium, namely e Norma’ " of the . P 
School of Physical Education, Nurses’ Training School, | °*°e*! *ecd center of the country. Retail Section 
and School of Home Economics. MANvuFACTURES SUMMARY OF THE CITY The shopping poction a at Main St. and Jefferson 
Number of establishments.............ceecee 118 Ave., extending on East Main St. three blocks, West 
Theatres Persons engoged in smamufactutes.. jase wv 8,346 Main St. four blocks, North Jefferson Ave 2 blocks and 
Battle Creek has one legitimate theatre that books only Proprietors and firm members............--+ 85 South Jefferson Ave. four blocks. At Jackson and State 
high class road shows, one combination motion picture : loyees 1,581 is a retail center ore block on each street. An Arcade 
r De CONE); 2... ceenkedlss ee eone : S 3 
and vaudeville theatre, and six theatres devoted exclu- Wage earners (average number)........... 6,680 extends a block from Main St. In the West End a 
sively to the silent drama. The total seating capacity Primary horsepower Fee ee Sa ete te Oak 22.432 well developed business section is on Washington Ave. 
of all theatres is 5,100. Capital ; : AIAN oc LCI IKER 8: 38,864,000 two blocks and West Main one block. 
aieen sera ind 9 vis sd alee = Bly on wiles . : 
Churches a 007" Residential Features 
RS iS te cn ih ln igh ia Sr etch mle at el 3,007,000 
Adventist 1, Baptist 4, Catholic 1, Congregational 1, NR 255 aad oad nas os be Dedlen vasa bape 8,668,000 One family’ homes predominate almost to the exclusion 
Disciples 2, Episcopal 1, Evangelical 2, Free Methodist Materials .. . ona lleiced seme witeaee 27,989,000 of all cther type of houses. There are 8,240 residences 
1, Lutheran 1, Methodist Episcopal 6, Presbyterian 1, WEEE MONNMOIS: 5 ioc sarc anacdvsncss veeanen 56,140,000 in Battle Creek, 5,160 of which are occupied by the 
miscellaneous 12. Value added by manufacture................- 28,151,000 owners. 
Retail Outlets for Nationally Advertised Products — 
" - . i a% radin rea 
Auto (Passengers) 22 Confectioners .... 35 Florists ......... 6 Hats and Caps... 12 Opticians ..... . 10 8 
Auto (Truck).... 10 Delicatessen ..... — Fruits ........... 15 Jewelry ......... 22 Photographers ... 12 oo ne a 7 of Battle Creek embraces a territory 
\uto (Tires) aR = Dress makers..... 74 Furniture ....... 7 Ladies’ Tailors .. 3 Pianos ......... 5 renen my: » as bg as rat eo 7 a 
volgen gs 19 Druggists ...... 22 Furriers ..... 4 Meat Markets ... 44 Restaurants ..... 51 including eceobell ‘ant derineuene, unde os far ne Nash. 
Cigar Sicces...... 49 Dry Goods ...... 12 Gafages ......... 29 Men’s Furnishings 21 Shoe Dealers ere ville, and west to include Galesburg. Trade in this direc- 
Cloaks and Suits. 3 Department Stores 7 Grocers .........151 Merchant Tailors. 29 Sporting Goods .. 4 tion is cut off because of the close proximity of Kalamazoo. 
Clothiers ...... 23 Electrical ....... 8 Hardware ....... SB DCE on ckcscc 19 Stationers ....... 2 
N¢ TE Facts and figures were secured from Chamber of Commerce, Supt. of Schools, Banks, Theatres, Business ——— N _ Newspapers 
NO *—— Men and other reliable sources. enquirer & News (Eve., Sun). 








Moon-Journal (Eve.). 























RESULT 


Not a Mass of Circulation Figures 
Enables the 


BATTLE CREEK MOON-JOURNAL 


to carry over six hundred thousand lines more local advertising each 


year than its competitor, 
the daily Enquirer-News. 


Battle Creek merchants in all lines of business rely on the 
Moon-Journal for the success of their advertising. 


They Know the Situation— 


Battle Creek Cannot Be Covered Without 
: THE MOON-JOURNAL 


3 out of every 5 homes in Battle Creek take the Moon-Journal by regular carrier 





Uniform local and foreign rates. 

















Foreign Representatives, STEVENS, GIBBS & BAUMANN, Inc., New York—Chicago 
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Red SPACE BUYERS CHART ~ 9 ” 
City Classed as an Industrial City with All 
the Attractions of a Summer Resort 
Population Location Special Information 
ae GME. ob 6. bs eemektecvias Ter ee te ae . - 
— meee os Pontiac is located in Oakland County about 25 miles Oaklat in which Pontiac is ated, has four 
1920 Census .....-. 20 cece eeeeeees teeter enone 34,273 north and west of the city of Detroit. The city is served hundred lal eaded as it is with good , its golf 
Py a re ae ee Pree er censncs “Gael by three lines of the Grand Trunk Railway, being con courses ner hetels by the dozen, it offers unusual 
A. B. C. City and Suburban » 85.000 nected with Detroit by the Grand Haven & Milwaukee attractions motorist and tourist. As an industrial 
<7 I f eee NP Teed oe Pi Division. The Pontiac, Oxfcrd and Northern Division und agricultural county it ranks very high. ‘The assessed 
Chamber Commerce, City .....+...eseeeees - $5,000 of the Grand Trunk runs northeast into the Thumb Dis- valuation of Pontiac is over $44,000,000. The number of 
Chamber of Commerce, City and Suburban .. 80,000 trict of Michigan and the Air Line Branch furnishes con- gas meters in use is 6,000, and it has about the same 
Native Whites ..... 83% Industrial workers... 24% necticns with east and west points. It also has direct number of electric meters. 
Menvees 1.8% CeaiteE ek tte 90% double track electric line connection with Detroit. 
NOQTOCB cccccccccce 8% eng eading ... C ‘ . 
Mraiin Sich ..... 1% * Baoan) 108 Princi ‘ Suburban and Farm Residents 
ail gh hata ; rincipal Industries 
ND 8? 9 oe 2.000 Summer residents .. 1,000 = 2 P The principal cities and towns included in the trade 
The General Motors Corp. has two large industries in territory are Rochester, 2,549; Oxford, 1,668; Birming- 
Banks the city, the Oakland Motor Car Co. and the General ham, 3,694; Milford, 1,088: Holly, 1,888; Fenton, ‘2,507; 
ent ‘ ' e378 ‘ Motors Truck Co., the Wilson Foundry and Machine Co. Farmington, 853; South Lyon, 615; Brighton, 800; Meta . 
BOGE | <b cdinececvccs Resources ..$16,375,607.83 is closely affiliated with the Willys-Overland Co. of mora, 71; Orion, 724; Dryden, 359; Romeo, 2,102 
ee ee eee 1 Resources .. 1,812,849.04 T edo. Other industries are largely allied to the auto- Roval Oak, 6,007; Utica, 588. 
mobile industry, making auto forgings, auto springs, ex- 
pansion plugs, accesseries of all kinds, bushings for jig “hole se. 
Schools machines of all kinds, shading pins, clay pipes, lock- Wholesale Houses 
Public Grade ........ 9 Pupils . Fs ta washers, power spraying machines, paint and varnish, Groceries 2 Cigars and Tobacco .. 2 
High ...... 1 Pupils 1.036 and axles, and springs. Meats ..... ee i Ae Confectioner ..... F l 
0 RPP eee l PO avdinides dete 780 MANUFACTURERS SUMMARY OF THE CITY PEER Saavedes P s 
Junior College......... 1 PRD os caesanaseus 750 Number of establishments ........... needs 78 Retail Section 
Persens engaged in manufacture .......... ‘ 9,167 Tt ‘ , ‘ , Sagi Ss 
Proprietors and firm members ............. 96 1¢ shopping district extends on Saginaw St. about one 
; Theatres Salaried employees .........csecceececeees 1,389 mile and on three cross streets for two blocks on each, 
Pontiac has one vaudeville theatre and four motion pic- Wage earners (average number) ..... keds 7,682 namely, Huron, Lawrence and Pike. A small but well 
ture houses. The total seating capacity is 3,720. Primary horsepower ...... ga Sy REE Or Ps 12.841 defined retail section has been built up on Oakland Ave. 
COREE cccccee (acccdetdectvcbias cadeaeeras 42,693,000 
WME uta taste n clades dexeets PO ee 13,337,000 Residential Feat 
Cherches Services 37, esidenti eatures 
DE. ocnbaccecvccceseuecesivescuctacee 2,456,000 - 
Baptist, 3; Catholic, 2; Christian, 1; Christian Science, Wages ..... wiv cwddwdendunkeskeakaaenda 10,881,000 Individual homes predominate. During 1919 and 1920 
1: Congregational, 1; Episcopal, 1; Evangelical, 2: Luth- Materials avs toate REE RESCES EERIE EL EER OS OSS 66,786,000 1,500 homes haga built, averaging five and six rooms. 
1: Methodi Selncouss : Pitel % 5 ees Value of products ... 66 de hececeseccdessces 104,990,000 About 60% of the occupants are home owners. The 
eran, 4; 3 Ag odist Episcopal, 4; resbyterian, 1; Naza- Value added by manufacture (value of prod country estates about Pontiac are conceded to be among 
rene, 1; miscellaneous, 5. ucts less cost of materials)............e0e- 38,204,000 the finest in Michigan. 
Retail Outlets for Nationally Advertised Products Treding Area 
Auto (Pass.) .... 34 Confectioners ... 21 Florists ......... 3 Hats and Caps .. 16 Opticians ....... 2 ‘ d , ‘ : . 
Auto (Truck) ... 9 Delicatessen ..... ae eer 3S 4 JGWGIED wn accscine 9 Photographers ... 6 The ~~ 5 ” bane geet CAy, inciuding Meta- 
Auto (Tires) Agys 13° Dressmakers .... 32 Furniture ....... S Ledles Tetlos .. 2 FROGS cccciicccs: 2 aa ie Ser Pete Spgs et gee paper ge Minas” Bey Secor 
Auto (Parts) Agys 13 . a Meat Mark -* = including Milford, to the south the area extends to the 
Taleere. ..... +s ~. g  Druggists ....... 14 Furriers ......... — Meat Markets .... 25 Restaurants 35 county line and includes Royal Oak. The trade in this 
Cigar Stores ..... 14 Dry Goods tetees & Garages edtekeune 26 Men’s Furnishings 16 Shoe Dealers 16 direction is shared with Detroit, Pontiac getting a large 
Cloaks and Suits. 10 Department Stores 3 OND se cceanas 81 Merchant Tailors. 14 Sporting Goods .. 3 share of it because of lower prices. On the east as far 
Clothiers ..+. 16 Electrical 4 Hardware acess ORY FRE sccccce BR «GRRE cacccis ‘4 is Utica, northeast to Romeo 
NOTE Vacts and figures were secured from Chamber of Commerce, Banks, Supt. of Schools, Theatre Managers, Newspapers 
1 4e It: siness Men and other sources. Preis. tee) 
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TO REACH THE CONSUMER 


In Michigan’s Fifth Largest County in Population 


use the one daily newspaper published in Oakland County 


THE DAILY PRESS 


PONTIAC, MICHIGAN 


Published Every Evening Except Sunday 





The Pontiac Daily Press stands exceptionally strong in its field, because of its 





extraordinary quality Editorially it has attracted national attention. The paper 
is essentially metropolitan and yet has a strong home flavor for its particular 
constituency. More thay ninety per cent of its circulation is city and suburban— 


compact and exclusive. 





It is not possible to reach its constituency by any possible combination of other 
newspapers It enjoys an exclusive reading that is truly unusual. Its compre 
hensive character, wide appeal and absolute reliability give it a hold on its readers 
that adds immeasurably to the value of any advertising which it carries 


OAKLAND COUNTY—Pop. 90,050, ranks 


3rd in number of automobiles owned in Michigan 
4th in assessed valuation in Michigan 
5th county in population in Michigan 


PONTIAC—Pop. 34,273, county seat Oakland County 








NEW HOME OF THE PONTIAC DAILY PRESS 


occupied exclusively by the various departments of this newspaper. The building 


is modern steel and concrete construction, strictly fireproof, and is one of the finest One of the state’s leading industrial centers. The largest and 
newspaper structures in the Central West. We have 21,000 square feet of floor space strongest automobile corporations are among Pontiac’s industries, 
utilized in the process of making this newspaper. The plant is essentially metre- General Motors—Ford Motor Co.—Willys-Overland. 


politan in every respect, with one of the finest mechanical outfits in the United Pontiac grew 135.8% in population in past ten years 
States. It has been pronounced a model by discriminating publishers who have 


visited Pontiac for the express purpose of studying the arrangements and the plans THE D ATLY PRESS is a membe r of the ASS¢ CI ATE D PR ESS 
In Pontiac, The Daily Press is looked upon as an institution, and possesses the receiving the full leased wire service also the N. E. A. feature service. 
respect and good will of its constituency in a measure realized by few newspapers 

in America. It is the only daily newspaper published in Oakland county, which RATE 4c. a line flat. Member A. B. C. 


has a population of 90,050 (1920 census) 


Circulation 14,768 for three months ending March 31, 1922. 
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to the silent drama. The seating capacity 1s 1,150. 


gEDITOR & PUBLISHER 


SPACE BUYERS CHART ~ 





Schools | knit-goods, suspenders, castings, phonographs, heavy 
instruments, drawing tables, condensed milk, canned fruits 
and 

filling 
electrical goods, 


Population 
SO RANE. uk opis baie eecnd.cb ae enema oso) BETOS 
PE AE nS kai diitseln a Cet ik pad Ro vive OS 11,878 | in 
ENS LE ES IRE TRI aR RCSA» 11,878 | 
A; Be. %. Cite’ end Saperes 265s cece cvvcess Mee 
Chamber of Commerce, City 
>, of Commerce, City and Sub.. Seine sees 58,000 
Native Whites ..... 92.4% Industrial Workers.. 19% Toledo 
ee 1.1% English Reading ... 97% 
Foreign Born ..... 6.4% Home Owners ‘i 
a ee 160 (Families) ....... 3,379 
Banks 
ee SEE EE a 3 Resources ...$5,741,631.33 
| a er 1 Resources . 1,460,304.08 | 
| 
Public Grade sete eeeee 6 Pupils ... oa 1220 | 
Junior and Senior High 1 Pupils ... .. 748 | 
Parochial .......seee» 2 Pupils veveccwcecss BOPIT 
Adrian College .....+- 1 PROMS sicnesscesthand See 
al ‘ , 
Theatres | Number 


Persons engaged in manufactures .. 
Proprietors and firm members .. 


Adrian has two theatres which are devoted exclusively 


Churches 


; Catholic, 2; Christian, 1; Christian Science, 





odist Episcopal, 2; Methodist Protest 
esbyterian, 1; United Brethren, 1; Misc., 2. 





Retail Outlets for Nationally Advertised Products 


Auto (Passengers) 14 Confectioners .... 10 Florists 

Auto (Truck) 7 Delicatessen ..... - Fruits . 

Auto (Tires) Agys 10 Dress Makers .... 28 Furniture 

Auto (Parts) Asys 19 Druggists ....... 5 Furriers 
4 


Se re Iry Goods ..... 5 Garages 
gar Stores .... ¢ Department Stores 2 Grocers .. 
} nd Suits + Electrical ..--- 2 Hardware 


TL I ts and figures were secured from Chamber 
nn a pees 


sources. 


Adrian, the judicial seat of Lenawee County, is located 


west 


12,000 | The city is served by four railroads; the Lake Shore and 
eo cccersecsscerccee os Michigan 
Central 


Toledo and Western 
Electric 


vice 
Indiana. 


Principal Industries 


products, including woven wire fence, automobile bumpers, 
automobile 


Services . 


nm 
wm 


| 
Evangelical, 1; Free Methodist, 1; | Materials : 
| Value of products 
! 
| 








1922 











ADRIAN, MICH. 


City Classed as Industrial and Agricultural Center 





Special Information 


Adrian the county seat of Lenawee County is also 
the trading center. Within the county are 47,767 people, 
5,080 farms, valued at $67,855,071, farm buildings valued 
at $17,000,000, implements $4,500,000, live stock over 
$8,000,000, dairy products $3,058,809, chickens and eggs 
$1,372,961, total all crops $12,385,131. 

Within a radius of 20 miles from Adrian are fine 
large lakes and over 30 smaller ones. The lakes are 


easily reached by improved trunk-line roads sand are 


easily accessible for longer vacations in the cottages on 
the shores of the lakes or for shorter outings. 


Suburban and Farm Residents 


The cities and towns in this area include Tecumseh, 2,432; 
Deerfield, 443; Morenci, 1,697: Hudson, 2,4641% Clinton, 
961; Britton, 383; Blissfield, 1,906; Clayton, 306; Brook- 
lyn, 611; Addison, 416; Weston, 275. 


Wholesale Houses 


Cigars and Tobacco .......... Z 2 
Contectioner veins 


Retail Section 


The main retail section centers on Maumee Street 
two blocks, Main Street two blocks and Winter Street 
two blocks. In the East End a business section extends 
on Tecumseh Street for four blocks, 


Residential Features 


Adrian is a city of beautiful homes and a very high 
percentage of the population own their own homes, 
Individual homes almost exclusively. 


Trading Area 


Adrian is the county seat of Lenawee County, ample 
railroads, bus service and good rcads have a tendency 
to centralize trade in Adrian. The area extends west- 
ward to Hudson, south as far as Fayette in Ohio in- 
cluding Morenci, Michigan, east as far as Petersburg and 
north nearly to Manchester. 


Newspapers ‘e'egram (Evening) 




















ESTABLISHED 1863 


THE ADRIAN DAILY TELEGRAM 








Only daily newspaper in Lenawee County 


The Telegram is a model newspaper in one of the model cities of Michigan, 
covering a field of 50,000 people—the richest agricultural county in Michi- 
gan and one of the richest in the United States. With full leased wire re- 
port and metropolitan equipment it endeavors to realize the highest 
standards of journalism, and the most perfect service both to readers and 


advertisers. 


The Telegram’s field is its own combined. Reaching 90% of the homes in 
a field where the purchasing power and standard of living are extraordi- 
narily high, it is particularly inviting for a “try-out” campaign. 








SERVICE CIRCULATION 


PRESTIGE 








MEMBER HE ASSOCIATED PRESS 


MEMBER OF THE A. B. C. D. 
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OWOSSO, MICH. 


City Classed as Industrial and ‘Agricultural Center 








™ . . . . . 
Population Location Suburban and Farm Residents 
Re MN 5s a tna han uns Va Ae Geneon cab eceN eee 9,639 | : . , 
x pis Owosso is located 28 miles northeast of Lansir “— | ncipal cities and towns in the trading area in 
BUee, COOUE. 0 Kec AKe as cedeccwebwd eeidekes cvcve Sagres , . ‘ ‘ Sen : , , ‘ -. 1 i Ag . 

. é . . Michigan Central Railroad, Grand Trunk System and the . ( nna, 71; Vernet 417; Durand, 2,6 B 

Chamber of Commiercé, Citys ic cic scccutscccceess 14,000 ; ; 7 oh - : M B ateead 2 
_ ‘ |} Ann Arbor Railroad. It is connected by interurban with : orrice, ungsburg, 095; Ov 
( t Commerce, City and Sub...... seedesvcee« Deen | . - | C1 2. 1 - dele] 

5 : Lansing giving connections to all parts of Michigan, Ohio lesal Z, 1,987 Oakley, 201; Gaines 
Native Whites..... 86.6% Indus rial Workers. 24% and Indiana Bus lines are maintained between Owosso Ilushing, 1,169; Henderson, 119; Bennington, 250 
Negrors 13.4% Fnglish reading.... 98% . 

IUCBTOCR sccccciccs 3.4% Scene. ciemare and Flint and Owosso and Sagina 
Foreign born less — (Families) ......3,245% ery ; 
than 1/10 of 1% Summer residents few Principal Industries Wholesale Houses 
0 | os — S peel . ae ( s 1 Cigar Te | 
Banks wosso has a varied line of manufactures including 
j : , a Meats pianeeced ae Produce aad ala | 
BO” cies weseserened 3 Resources ....$5,665,387.85 © shops, sugar factory, table manufacturing company, ‘ 
| engineering works, boiler works, iron malleable plant, car Buter cc cccccscccceas 1 
Schools ning tactory, cheese factory, tile plant, stores, furnaces, 
Didtie Grades sccece sade © Wietls 36.6006. Be caskets, cement blocks and three cigar factories. rr : 
High 1 Pupil ene ‘ Retail Section 
7 ag tt RS lala ae ee Se ee ee aoe : MANUFACTURES SUMMARY OF THE CITY , , a 
eS ee 3 PRIS Serscicertite ae rhe retail business section centers on Main St. for four 
tee of establishments........ eee eee ry 40 locks; Washington St. for five blocks and Exchange St 
Theatres ersons engaged in manufacture Dvscddeenaucad 2,043 e blocks. In what is known as the West End is a wel! 
Proprie‘ors and firm members.............. 31 : 

Owosso has one moticn picture and vaudeville theatre Solaried employees ..... ; 31 developed sectior n Main St, for about one and a lf 

and one strictly motion picture. The combined seatinz W ag earners (average number)......... a 1,781 Nocks. Stores are also scattered throughout the cit 
. Capita Ee eS ee eee ee $7,537,000 
apacity s Og ON peg NS ED ee, Soe aS ESSE CES ERS SED SASS SESE PERE A »I0/, 
capacity is 1,043 EUW Acad wasdalc coddudueuedesesucdceeacia De 
Salaries ea : [ivcehidedananneel 582,000 ‘ P 
Churches oe NS ice Sete he SON Fe . 2,221,000 Res‘dential Features 
> : “hei . . ee REO een atc wabca 5 290,06 , , 

Baptist, 2; Christian, 1* Congregational, 1; Episcopal, | Vv r vi : € products pend ye One family houses almost exclusively with plenty 
1; Evangelical 2 Lutheran, 1; Free Methcdist, 2: Value added by manufacture..... sidueccw« ie ground all around. The city has a system of five parks 
Methodist Episcopal, 4; Roman Catholic, 1; Seven Day The Ccunty of Shiawassee, in which Owosso is located, with an acreage of some 100 acres distributed in ad 
Adventist, 1. has the. second best highways of any county in the state vantageous parts of the city 

Retail Outlets for Nationally Advertised Products Tendi 
: fo 2 Trading Area 
Auto (Passengers).11 Confectioners ..... 7 Florists .... . > Hats and Caps - 3 Opticians : , 

Auto (Truck)..... 3. Delicatessen ay me. eee er 5 Jewelry ...... .. 3. Photegrapher 3 Owosso’s trading territory extends south to Oak Grove, 
Auto (Tires) Agys. 8 Dress makers......11 Furniture aites . 4 Ladies’ Tailors Pianos .... 2 west to a point about half between St. Johns and Ovid, 
Auto (Parts) Agys. 8 Druggists .. ; 6 Furriers ..... ... 3 Meat Markets.....10 Restaurants wth the area extend se fas ( rae 
EN ere 9 Dry Goods........ ge Se 5 Men’s Furnishings. 3 Shoe Dealers...... : 2 cain , oo esaming am 
Cigar Stores....... 5 Department Stores. 4 Grocers ..... 21 Merchant Tailors Sporting Goods » | east nearly to Flint rhis territory on the east is divided 
Cloaks and Suits.. 3 Electrical ......... S Tee cccctccs G ERRORS. cccscsesx 8 Stationers .. ad I een the t tie 
Clothiers ...cccese 


NOTE Facts and figures were secured from Chamber of Commerce, Supt. of Schools, Banks, Theatres, Busi- | 
+ 4 


Newspapers 
ness Men and other sources, 


Argus-Press (Evening) 




















When You Are Making Your Plans to Cover Owosso and Shiawassee 
County, You Must Use 


THE OWOSSO ARGUS-PRESS 


“Shiawassee County's Only Daily Newspaper’ 


Owosso is the home of sound industrial concerns, Shiawassee County is one of the richest farm regions 


employing many contented workers. A large percent- in the state of Michigan. The small towns and villages 
age of these workingmen own their homes and consti- of the county are prosperous in their varied industrial 
tute a high-grade class to which you can bring your and agricultural pursuits. Nearly everyone in the 
trade arguments. The 1920 census gave Owosso 3,050 county reads The Argus-Press, because of the excellent 
homes. The Argus-Press is distributing daily in news service this paper gives, carrying The Associated 
Owosso alone an average of 100 copies more than the Press Leased Wire Service, as well as covering its 


number of homes in the city. local field thoroughly. 


The Argus-Press circulation is concentrated, giving it dominance 


in its field. This territory cannot be covered by outside papers. 








Eastern Representatives Western Representatives 


PAYNE, BURNS & SMITH G. LOGAN PAYNE CoO. 
200 Fifth Ave., 100 Boylston St., Kresge Bldg., Tower Bldg 


>" 


NEW YORK CITY BOSTON, MASS. DETROIT, MICH. CHICAGO, ILL. 
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‘SPACE. BUYERS CHART ~ 


Population 
1910 Census ....... gs cae bienane th We kas hanes 12,706 
S9DD SIGE 6.605 hehe hos vos ch as ceennges deck ene 11,101 
Bs BB Te sks ik obs sha shires coe ak ot 11,101 
Bi Th a ae a ain 6 0 beh bde dies elas 25,000 
Chpmiber of: Commerce, NOG sos éi ddiccaveeeesecucc 13,200 
C. of Commerce, City and Butt... ccc cisitisscdcciecs 25,000 
Native Whites 85% English reading...... 97% 
a ee Pepe None Home owners (Fam.) 70% 
Foreign born ...... 15% Summer residents, 
eee oo Aver. 2,000 all summer 
Industrial workers... 17% 
Banks 
ROWMMES sn <3 Ssceaeea es Resources ....$4,439,732.44 
National bacbbseresene 1 Resources .... 2,655,448.13 
Schools 
Public Grade. .cccccccss 9 Pupils. 1,330 
eee eee re .4 | ee 371 
Parochial ..... ceciawined 4 PGs SS bcs seine SQEEO 
Parochial High......... 2 PONE. 5 6:55 beans ed 76 
Theatres 
One Moving Picture and Legitimate; seats, 953. One 


Moving Picture; seats, 268. 


Churches 
Baptist, 2; Roman Catholic, 3; Congregational, 1; Epis- 
copal, 1; Free Methodist, 1; Hebrew, 1; Latter Day 
Saints, 1; German Lutheran, 2; Norwegian Lutheran, 1; 
Methodist Episcopal, 1; Presbyterian, 1; Christian Science, 
1; Seventh Day Adventists, 1. 








Location 


Alpena is located on Thunder Bay, Lake Huron, and is 
the largest natural harbor for lake shipping on the Great 
Lakes. Has two railroads, the Detroit & Mackinac from 
the south, and Boyne City, Gaylord & Alpena, from the 
west. The city is in the center of the famous North- 
eastern Michigan territory, in which is located some of 
the best farming land remaining on the market. This 
land is being rapidly bought up and developed for farm- 
ing and grazing purposes. Farmers from the Central 
States are selling their holdings and coming to this sec- 
tion in large numbers. This has created a big retail mar- 
ket for all kinds of modern farm machinery, tractors, 
trucks, etc. 


Principal Industries 

Cement, leather, limestone, paper and paper bags, ex- 
celsior, are among the principal industries. The wrapping 
paper and bag plant of the Fletcher Paper Co. has oper- 
ated continuously during the reconstruction period, as has 
also the plant of the Huron Portland Cement Co. The 
latter has begun this year the enlarging of its plant and 
will redouble its capacity, which will make it one of the 
largest in the country. 

Unlimited quantities of limestone will make this section 
the center of the limestone, cement and chemical industry 
for all time. There are two large limestone quarries 
which supply stone for everything from making baking 
soda to fluxing iron, 

There are also a number of smaller manufacturing 
plants: Two foundries, two veneer mills, excelsior plant, 
three lumber mills, a branch factory of the General Cigar 
Co., and a garment factory, the latter two employing 
many women, 

Alpena has never experienced the large wages paid 
during and after the war. There were consistent ad- 
vances, conforming to the cost of living, so that when the 
general slump came it did not touch Alpena, with the re- 
sult that today the city is spoken of by traveling men as 


one of the brightest spots in the whole state. 


1922 





ALPENA, MICH. 


City Classed as Agricultural, Diversified Manufac- 
turing and Summer Resort 





Special Information 

Summer tourists visit Alpena by thousands every year. 
Situated on the Dixie Highway, during the summer 
months there is a stream of auto vacationists passing 
through the city constantly. Surrounding the city within 
easy reach over good roads are many ideal inland lakes. 
There are innumerable streams, which with the lakes 
abound in fish of all kinds. During the fall and winter, 
hunters of larger wild game come here in large numbers. 
At one end of the county is located the Turtle Lake 
Hunting & Fishing Club, and the Beaver Lake Clab, 


Suburban and Farm Residents 


Four modern stone roads lead in different directions 
into the city. Nearly every farmer is an auto owner and 
makes frequent visits to the city for pleasure as well as 
business. It is a generaly known fact that cut-over pine 
land is the best possible soil for the raising of dirersified 
crops. and the products of Alpena county farms are not 


excelled. Retail Section 


Second avenue, north and south, is the principal retail 
business street; Chisholm street, intersecting for a dis- 
tance of three-quarters of a mile, is thickly dotted with 
retail stores, while a substantial settlement of stores oper- 
ates at the limits in the west end of the city, with a 
branch of the Alpena County Savings Bank for a nucleus, 
Other growing cross streets are Water street, on which is 
the postoffice, in a federal building, and River street. 


Residential Features 


The homes of the professional and business men are 
medern and sightly. The big feature, however, is the 
hemes of the laboring men. These homes are kept up in 
an attractive manner, with well cared for lawns and in 
most cases productive gardens, which contribute greatly 
to lowering the cost of living to the wage earner, The 
great majority of the homes are owned by the workers, 
which accounts in a large measure fer the stability and 
contentment of the laboring people. 





Retail Outlets for Nationally Advertised Products 


Auto (Passengers) 14 Clothiers ........ 5 Electrical ........ 3 Hardware ....... 6 Milliners ....... « *® 
Auto (Truck).... 5 Confectioners .... 2 Florists ......... 3 Hats and Caps... — Opticians ........ 4 
Auto (Tires) Ags. 10 Delicatessen ..... Le. ee Pee SD RNY. cn ccsaace 3 Photographers vee 2 
Auto (Parts) Ags. 12 Dress Makers..... 12 Furniture ....... — Ladies’ Tailors... 1 mare MS etal 1 
Qe ree 4 Druggists ..... 8 Furriers ° 1 Meat Markets.... 8 aoc’ Tie abs H 
Cigar Stores..... 4 Dry Goods ..... 1 Garages ......... 15 Men’s Furnishings — porting Goods... 2 
Cloaks and Suits. 6 Department Stores 3 Grocers ...... . 60 Merchant Tailors, 4 ra 


Stationers 





NOTE Facts and figures were sccured from Board of Commerce, bank statements, city Manager, 





| 


2 | the only city or town in the county. 


Trading Area 

The retail trading area extends south to Spruce in 
Alcona county, 25 miles; west to Atlanta, including Hill- 
man, in Montmorency county, 25 miles, and north to 
Rogers City and Onaway, in Presque Isle, 40 miles. Semi- 
annual shopping weeks are conducted by the local mer- 
chants, which bring buyers from as far south as Tawas 
City and north from the Straits of Mackinaw. Alpena is 
There are several 
country groceries and general stores, but no villages of 
more than 100 people. 





secretary of public schcols and newspapers records, 

















ALPENA 


IS ONE OF MICHIGAN’S 
BEST SMALL CITIES 2 


THE ALPENA NEWS 


Is Northeastern Michigan’s Best Newspaper 


3,000 Subscribers— 
All Prosperous and Happy 





Neuspapers—Evening 
The Alpena News. 
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Rich Territory for Advertisers—Covered 
by a Single Medium 








. In Agriculture 


The Alpena District offers the best land obtainable and is being rapidly 
The hub of the famous Northeastern Michigan territory— 


developed. 
“The last good land at a low price.” 





HURON 


SY Ss 7 
AS SOS 

We = ry) 
“aN — 





Resorters’ Mecca 


Hundreds annually visit the many inland lakes, streams and health spots. 
On the Dixie Highway, traveled by thousands each year. 


Write for resort literature. 


Special Representative—S. C. Theis & Co. 
CHICAGO—837 Marquette Bldg. 


NEW YORK—366 Fifth Ave. 
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KALAMAZOO, MICH. Kalamazoo Retail Outlets for Nationally Advertised Products 
POR 1920 CU cbc cde ici ncdeacsccecses «++ 48,487 Auto. (Passenger) 29 Confectioners Be. Wee bess kices 10 Hats and Caps... 8 Opt ! ee 
POET GOO <aunds gavevdussrvoendésdeteeuacedes «- 39,437 Auto, (Truck).. 11 Delicatessen ae Oe , E Senay uaa oe SS ¢ FOWUS. San cecces 15 Photographers ... 12 ' 
Cham. of Com. Estimate, City and Sub............ 143,000 Auto. (Tires) Agys 27 Dress Makers. 75 Furniture ....... 18 Ladies’ Tailors.... 2 ... aH 5 ; 
4 Banks, Resources, $21,903,461. 19 Schools, Pupils, 11,804; Auto. (Parts) Agys 32 Druggists 27 Furriers ......... 5 Meat Markets.... 48 Restaurants ...... 36 q 
Theatres, 8; seats, 4,340. Trading Area—North to Allegan, DT sn ccnedée - 20 Dry Goods ...... tia” Seer 33 Men’s Furnishings 15 Shoe Dealers..... 22 } 
west to Lake Michigan, south to Centerville, east to Cigar Stores ..... 38 Department Stores 3 Grocers ......... 152 Merchant Tailors. 23 Sporting Goods... 4 f 
Augusta. Newspapers—Gazette (M.-S.). Cloaks and Suits.. 6 Electrical ..... $3 Tardwere ....cxs 10 Milliners ........ 16 Stationers ....... 5 i 
Clothiers ......-. 27 ' 
d 
BAY CITY, MICH. Bay City Retail Outlets for Nationally Advertised Products 
Paine --1GGD COG ono kd04k de ce bccsbacseencess 47,554 Auto. (Passenger) 14 Confectioners .... 30 Florists .. 4 Hats and Caps... 9 Opticians ........ 5 
8 RE OTE SRST Ta he ees eet ae eR 45,166 Auto, (Truck).. 8 Delicatessen ..... 1 Fruits 16 Jewelry -nenenqes 9 Photographers ... 10 
Cham. of Com, Estimate, City and Sub............ 130,000 Auto. (Tires) Agys 17. Dress Makers..... 78 Furniture ....... 4 Ladies’ Tailors... 4 Pianos .......... 4 
4 Banks, Resources $27,759,382. 34 Schools, Pupils, 11,285; Auto. (Parts) Agys 12. Druggists ....... 23. Furriers ......... 2 Meat Markets.... 49 Restaurants ...... 19 
Theatres, 11; seats, 7,450. Trading Area—North to Tawas BONGO secccceces 0. CO GR ccccce ae QR aicncacin 26 Men’s Furnishings 9 Shoe Dealers .... 31 
City, west to Midland, east to Caro. Newspapers—Times- Cigar Stores...... 17 Department Stores 4 Grocers ........ 213 Merchant Tailors. 28 Sporting Goods... 4 
Tribune (E.). Cloaks and Suits. 8 Electrical ........ 1 Hardware ....... 28 Milliners ........ 25 Stationers ....... 4 
Clotieiere cccccces 26 
MUSKEGON, MICH. Muskegon Retail Outlets for Nationally Advertised Products ° 
Population—1920 Census 36,570 Auto. (Passenger) 9 Confectioners .... 34 Florists ......... 6 Hats and Caps... 10 Opticians ....... 4 
E91G Comes ccccccccccceccescccssscose 24,062 Auto, (Truck).... 5 Delicatessen ..... te .. CCP 2. . ae 12 Photographers ... 9 
Cham, if Com, Estimate, City and Sub 125,000 Auto, (Tires) Agys 12 Dress Makers.... 36 Furniture ....... 19 Ladies’ Tailors... 3 Pianos .......... 4 
5 Banks, Resources, $12,843,304. 20 Schools, Pupils, 7,004; Auto. (Parts) Agys - Druggists ....... 26 «Furriers ......... 1 Meat Markets.... 41 Restaurants ..... 29 
Theatres, 7; seats, 4,713. Trading Area—North to Luding- Pere Dry Goods ...... 15 Garages ......... 24 Men’s Furnishings 10 Shoe Dealers..... 18 
ton, east to "Casnovia, south to Grand Haven, Newspapers— Cigar Stores .... 14 Department Stores 5 Grocers ......... 132 Merchant Tailors. 12 Sporting Goods... 2 
Chronicle (E.). Cloaks and Suits.. x Electrical ......¢. § Hafdware ....... 16 Milliners ........ 14 Stationers ....... 2 
{ CNOTS. co scccses 7 
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} PORT HURON, MICH. Port Huron Retail Outlets for Nationally 





Advertised Products 

































































































































Pabislatlew 1900 Commas coc onts savnescscsascvecses 25,944 ‘Auto, (Passenger) 18 Confectioners .... 22 Florists 8 Hats and Caps... 4 Opticians ........ 3 
TO EIR: co ccc adeackecnandeedceaenen ss 18,863 Auto. (Truck).... 8 Delicatessen ...... 1 IN 4 da dude ce te 12 Jewelry ......... 7 Photographers .... 9 
Cham. of Com. Estimate, City and Sub 110,000 Auto. (Tires) Agys 14 Dress Makers..... 50 Furniture ... «> 8 Ladies’ Tailors... 1 Piamos .... cece. 5 
3 Banks, Resources, $13,523,116. 17 Schools, Pupils, 5,961; Auto. (Parts) Agys 14 Druggiste ‘emadéee. Furriers .... 2 Meat gMarkets.... 24 Restaurants ..... 58 
Theatres, 5; seats, 4,200. Trading Area—North to Harbor DONE nccucecese 11 Dry Goods ...... 5 Garages 18 Men’s Furnishings 20 Shoe Dealers .... 16 
Beach, south to Marine City, west to Inlay City, on east Cigar Stores...... 25 Department stores 3 Grocers .......... 56 Merchant Tailors. 15 Sporting Goods... 3 
eut off by Canada and St. Clair River. Newspapers— Cloaks and Suits. 4 Electrical ccces © Hardware ccccccs 8 Milliners ........ 11 Stationers ....... 10 
Times-Herald (E.). Chetere cccccocse 25 
ANN ARBOR, MICH. Ann Arbor Retail Outlets for Nationally Advertised Products 
Pobulatiott—1905 Comte oocc cnsdiccccccctasscsesece 19,516 Auto. (Passenger) * Confectioners ... 22 oo ee eeTe 8 Hats and Caps... 12 Opticians ....... 3 
TINO GOMME ive aaec 660s 0besbtbies doceerecsccees er Auto, (Truck). Delicatessen ..... 1 WEE aaadhesace ER SNES” nkcanases 7 Photographers ... 9 
Cham, of Com, Estimate, City and Sub............ 8,000 Auto. (Tires) Agys 12 Dress Makers.... 50 Furniture ....... SSO. “Teas 2? De ca dosaa ace 5 
4 Banks, Resources, $14, 119, 817. 10 Schools, Pupils, 4,750; Auto. (Parts) “—. Druggists ....... 13 Furriers ........ 1 Meat Markets.... 24 Restaurants ...... 58 
Theatres, 7; scat 5,500. Trading Area—South to 450: Bakers Dry Goods ...... 5 Garages .s+eee+ 18  Men’s Furnishings 20 Shoe Dealers .... 16 
west to County line, north to Penskney, east nearly to Cigar Stores 25 Department Stores 3 Grocers ......... 56 Merchant Tailors. 37 Sporting Goods.. 3 
Ypsilanti. Newspapers—Times-News (E.). Cloaks and Suits. 4 Electrical ....... 6 Hardware ....... 8 Milliners ....... 11 Stationers ....... 10 
eT 15 
IRONWOOD, MICH. Ironwood Retail Outlets for Nationally Advertised Products 
Potulation—1920 Census ........cc cee cedecceeeeces 15,739 Auto. (Passenger) 9 Confectioners .... 12 Florists .......... 1 Hats and Caps... 14 Opticians ........ 
re CD 6 bbc oo sd bd ved adened secceanthear bepinns 12,821 Auto, (Truck).... 9 Delicatessen ..... ay DO edeckcacaes ee eee eee 10 Photographers ... 2 
Cham. of Com. Estimate, City and Sub............ 45,000 Auto, (Tires) Agys 14 Dress Makers..... 5 Furniture ....... ee UU” el ee. aE 4 
3 Banks, Resources, $3,325,890. 10 Schools, Pupils, 4,260; Auto. (Parts) Agys 14 Druggists ........ 3 Furriers ......... 1 Meat Markets ... 13 Restaurants ...... 5 
Theatres, 2: seats 1,850. Trading Area—About 40 mile pO rar Ss Dry Goods ...... O° GD ‘Seo cdouses 9 Men’s Furnishings 14 Shoe Dealers... 14 
radius. Newspapers—Ironwcdd Daily Globe (E.). Cigar Stores .... 12 Department — Dy CREE date ctes 26 Merchant Tailors. 8 Sporting Goods.. 3 
Cloaks and Suits. 7 Electrical ...... 3 Hardware ....... 6G BRUMMOPO .nccccce J Statlomere ..002.- 4 
B Clothiers’ .......s 13 
4 
i 
ESCANABA, MICH. Escanaba Retail Outlets for Nationally Advertised Products 
Population—1920 Census .....ccccccccccccccccccses 13,103 Auto, (Passenger) 5 Confectioners S. .e B dd cnend< 2 Hats and Caps.. 3 Opticians ... 2 
910. COMO 6 voce cccedsetcesccesusadecccoveess 13,194 Auto. (Truck).... 4 Delicatessen ..... am ( DD tucedanendce > Yc ncexencs 6 Photographers 3 
Cham, of Com. Estimate, City and Sub............ 17,000 Auto. (Tires) Agys 4 Dress Makers ... 8 Furniture ....... 4 Ladies’ Tailors. 1 Pianos ..... 3 
3 Banks, Resources, $6,429,360. 10 Schools, Pupils, 3, 815; Auto (Parts) Agys 3 Druggists ....... 7 Furriers ......... — Meat Markets.... 17 Restaurz ants eeaee 4 
Theatres, 4; seats, 1,490. Trading Area—Delta County. peer 5 DRY S200Oe ciscce 9° GREE Gc cds cdes 20 Men’s Furnishings 7 Shoe Dealers..... 9 
Newspapers—Daily Mirror (E.); Daily Press (M.-S.). Cigar Stores .. 8 Department Stores 1 Grocers ......... 32 Merchant Tailors. 7 Sporting Goods... 1 
Cloaks and Suits. 6 Electrical ..... bs, S. , ROOD. <icarie 6 Milliners ........ 6 Stationers ....... 2 
Gtothsere~ eccvecee' 7 
SAULT STE. MARIE Sault Ste. Marie Retail Outlets for Nationally Advertised Products 
Fy Pepi 1980 COmOes occ ccc nctddsbccvcesccosece 12,096 Auto. (Passenger) 9 Confectioners ....13 Florists ......... 2 Hats and Caps... 12 Opticians ..... 3 
} pO Perr rer errr eee 12,600 Auto, (Truck).... 4 Delicatessen ..... 3 DMR? cavadenhas G. Fee . oaccecese 4 Photographers 3 
> Cham, of Com, Estimate, City and Sub............ 50,000 Auto. (Tires) Agys 13 Dress Makers.... 8 Furnifure ....).. § Ladies Toellovs.....5 TFiaieesiccacic. oo 
& 3 Banks, Resources, $4,904,451. 9% Schools, Pupils, 3,150; Auto. (Parts) Agys 13 Druggists ....... 10 Furriers ......... 6 Meat Markets ... 14 Restaurants ...... 21 
| Theatres, 4; seats, 1,725. Trading Area—Radius 75 MS « thn due 7 Dry Goods ...... 15 CRONE ide cciaawe 10 Men’s Furnishings 14 Shoe Dealers..... 18 
| miles. Newspapers—News (E.). Cigar Stores ..... 10 Department mapas 3 CHOGGREE ccccincdcs 60 Merchant Tailors. 6 Sporting Goods... 3 
Cloaks and Suits. 4 Electrical ... 2 Hardware .......  -Teeee cass aia FG Kix vis 3 
Clothiers. ..ccoce. 12 
TRAVERSE CITY, MICH. Traverse City Retail Outlets for Nationally Advertised Products 
Populatiow—1920 Cemeus .. ceccoccecccanccocesdeces 10,92 Auto, (Passenger) 18 Confectioners .... 6 Florists ......... 2 Hats and Caps... 8 Opticians <satee. on 
oe ee er Pe ee ee 12,115 Auto. (Truck).... 31 Delicatessen ..... 1 ae ©. 5 NE  oidoacuneiin 4 Photographers 4 
Cham. of Com. Estimate, City and Sub............ 14,000 Auto. (Tires) Agys 16 Dress Makers ... 8 Furniture ....... 3 Ladies’ Tailors... If Piancs ......cc.. 2 
3 Banks, Resources, 6,594,051. 9 Schools, Pupils, 2,839; Auto. (Parts) Agys 22 Druggists ....... 7 Furriers ......... 2 Meat Markets.... 14 Restaurants 7 
Thetres, 4; seats, 2,800. Trading Area—About 30 mile OO eee 11 Dry Goods ...... 7 Garages «eseeee 19 Men’s Furnishings 8 Shoe Dealers a 
radius. Newspapers—Record-Eagle (E.). Cigar Stores .... 7 Department Stores 3 Grocers «+eeee+ 42. Merchant Tailors. 3 Sporting Goods... 2 
Cloaks and Suits. 7 Electrical ........ 2 Hardware ....... 6 Milliners ........ 6 Stationers 5 
Clothiers 8 
CADILLAC, MICH. Cadillac Retail Outlets for Nationally Advertised Products 
Pobuiation—1920 Cemeud ccciccck dv cectedssnccesicuce 9.750 Auto. (Passenger) 13 Confectioners .... 8 Florists .. «--- 2 Hats and Caps... 13 Opticians ...... 5 
1910 Census ..... oe cee cece ces ecesvceseecceccces 8,375 Auto. (Truck).... 4 Delicatessen ..... OBO  addeavceex eS  erreea 3. Photograp hers 2 
Cham. of Com. Estimate, City and Sub. eres Auto. (Tires) Agys 21 Dress Makers.... 12 Furniture ....... 2 Ladies’ Tailors.. S Pee ccmscivia 4 
3 Banks, Fesources, $4,025, 534. 9 Schools, " Pupils, 2,633; Auto. (Parts) Agys 13 Druggists ....... © Be: dvtdecce 3 Meat Markets.... 11 Restaurants ..... 13 
Theatres, 4; seats, 2,731. Trading Area—Twenty miles Bakers 5 Dry Goods ...... SS -GORRROED  cuveweces 11 Men's Furnishings 15 Shoe Dealers .... 12 
south and west, 30 miles north and east. Newspapers— Cc igar Stores .... 9 Department Stores 4 Grocers ......... 31 Merchant Tailors. 4 Sporting Goods... 5 
Evening News (E.). Cloaks and Suits. 8 Electrical .....0. 3 Hardware ....... 4 Milliners 5 Stationers : 4 
Clothiers ........ 12 
MANISTEE, MICH. Manistee Retail Outlets for Nationally Advertised Products 
Population—1920 Census ......ssececcecescecccnees 9,694 | Auto. (Passenger) 8 Confectioners .... 13 Florists ......... 3 Hats and Caps... 11 Opticians ........ 2 
1910 Census ........--+4, eeeceesescdceceseceuons 12,381 Auto. (Truck).... 4 Delicatessen ..... DD eturedsens 2 Jewelry ......... 2 Photogrs aphers + 
| Cham. of Com. Estimate, City and Sub............ 13,000 Auto. (Tires) Agys 6 Dress Makers .... 21 Furniture ....... 3 Ladies’ Tailors... 3 Pianos .........-. 3 
: 3 Banks, Resources, $7,227,821. 11 Schools, Pupils, 1,923; Auto, (Parts) Agys 8 Druggists ........ 6 Furriers ....... Meat Markets.... 15 Restaurants .... 5 
5 Theatres, 4; seats, 1,700. Trading Area—Forty mile radius. DD Addcdeeees 5 Dry Goods ca! Si nn coke ane 8 Men's Furnishings 11 Shoe Dealers..... 6 
‘4 New 'spapers—News ‘Advocate (E.). Cigar Stores .... 8 Department Stores 1 Grocers ......... 34 Merchant Tailors. 7 Sporting Goods... 6 
' Cloaks and Suits. 6 Electrical ....... 4 Hardware ....... 3 Méilliners ........ 4 Stationers ....... 
4 Clothiers ........ 11 
, 
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BENTON HARBOR, MICH. 
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Benton Harbor Retail Outlets for Nationally Advertised Products 


1922 




























































































Popilation-—19290 Cantttte «. scan cts tondsevawrecewsce 12,233 Auto. (Passenger). at Confectioners ..... 6 Florists ........ +e Hote, and Caps.. 3. Optieions 22 cess S 
OTD TORN noo Soo ewiee neces Hobe aed anees eaen|a'se 9,185 Auto. (Truck).. Delicatessen ...... EE. dotdvabacees 3 ROE Photographers 5 
Chamber of Com. Estimate, City and Sub............ 80,000 Auto. (Tires) Agys ‘ Dress makers...... iy OSS. cxdivece 5 dies Tailors.....—  FPIAMOS .occcctires 
4 Banks, Resources, $6,915,815. 9 Schools, Pupils, 4,147. Auto. (Parts) Agys 4 Druggists ........ BD PTE. 2 ites saves 1 Meat Markets..... 19 Restaurants .......12 
Ticatres, 4; seats, 4,720. Trading Area—North to South iD -“cccweseneen 9 a ee Ss sacnctnen 10 Men’s Furnishings. 7 Shoe Dealers...... 10 
llaven, south to New Buffalo, east to Dowagiac, cut off by Cigar Stores.......10 Department Stores. 1 Grocers .......... 48 Merchant Tailors.. 8 Sporting Goods.... 3 
Lake Michigan on the west. Newspaper—News-Palladium Cleaks and Suits... 8 Electrical ......... ®, BROOES | acesseex S BEMIS (cr isccases ae eee 4 
E). COPING | eeesccsss 9 
—— > _ SSS 
HOLLAND, MICH. Halland Retail Outlets for Nationally Advertised Products 
Populition-—1926 MCOMGUB <i... 055s cdeescbvvsersvevevs 12,183 Auto, (Passenger). 4 Confectioners ..... 13 DS: dx ccdnss oo. DS Ente amd Cape.....6 QOnptioiate .ccsccacde 
1910 Census ........0--0% seevcvcssvvevescvsesces 10,490 Auto. (Truck)..... Delicatessen ...... aw FRU so cicnddiecs q (EG cnwewkeews 4 Photographers .... 2 
Chamber of Com. Estimate, City and Sub.......... ... 40,000 | Auto. (Tires) Agys 3 Dress makers......14 Furniture ...... -- 3 Ladies’ Tailors....— Pianos ..... piwese Ss 
3 Banks, Resources, $6,154,000. 9 Schools, Pupils, 2,070. Auto. (Parts) Agys A eS eee PONS. oF siuncee — Mens Furnishings.. 6 Restaurants ...... 7 
Theatres, 2; seats, 1,040. Trading Area—South to Fenn- ee. eee EF Gens. o05<sccKF QRRRIRR 569065 0350 11 Meat Markets..... 5 Shoe Dealers...... 9 
ville, north to Agnew, east to Herps, cut off on west by Cigar Stores. . R Department Stores. ome GROORTB céc nev cess 34 Merchant Tailors...12 Sporting Goods.... 1 
Lake Michigan. Newspaper—Sentinel (E). ews and Suits.. 3 Electrical ........ eee © PERONSG cscicses © © Statiemess cccscese I 
WERIETS § cnccccsce 8 
MONROE, MICH. Monroe Retail Outlets for Nationally Advertised Products 
Population—1920 Census ....sssececscccesssoreee 11,573 | Aute (Passenger). 9 Confectioners .... 17 Fruits .......... 10 fender eseseeee 3 Photographers .. 2 
1910 Census ......,-ssseessccccnsccesvcccescecs 6,893 Auto (Truck)... 2 Delicatessen -. — Furniture ...... 2 omer teners,.: 1 POE suc esse 3 
Chamber of Com. Estimate, City and Sub.......... 37,000 Auto (Tires) Agys 18 Dress Makers.... 18 Furriers Meat Markets 5 Restaurants’...... 5 
3 Banks, Resources, $6,362,475. 10 Schools, Pupils, 2,070. Auto (Parts) Agys 18 Druggists ...... 5 Garages en’s Furnishings 5 Shoe Dealers 6 
Theatres, 4; seats, 2,500. Trading Area—South to Vienna, Bakers 6 éoscisscee 7 Dry Goods ...... Grocers Merchant Tailors. 3 Sporting Goods... 1 
north to Gibraltar, west to Petersburg, cut off on the east igar Stor 5 Department Stores — Hardware 4 Milliners ,..... - 3 Stationers ..... e 2 
by Lake Erie. Newspaper—News (Eve.). Cloak pone ly “Suits. S Electrical ......: 5 Hats and Caps... S$ Opticians %...... 3 
eee 9 FROriets 0.20008 00s 2 
MT. CLEMENS, MICH. Mt Clemens Retail Outlets for Nationally Advertised Products 
Populabion—1920 Ceneus ois sss. scciccdsecckesee 9,488 | Auto (Passenger). 6 Confectioners .... 8 Florists ........ 1 Hats pad Caps... 4 "RES onc<-s; 3 
1910 Census ...... Ne seeese 365 So spe ewe weesivce'ssee 7,707 Auto (Truck). 2 Delicatessen ..... om POUND Sccarcsens 6 Yt EES 3- Photographers ... 2 
Chamber of Com. Estimate, City and Sub.......... .- 20,000 Auto (Tires) Agys 10 Dress Makers .... 16 Furniture ....... 2 Ges ‘Tullors.. <= PMMes ccccdccss. 1 
3 Banks, Resources, $7,735,000. 8 @rhools, Pupils, 2,405. Auto (Parts) Agys Druggists ....... eS epee — Meat Markets ... 4 Restaurants ..... 12 
Theatres, 2; seats, 1,100. Trading Area—South to Lake- ae ee Dry Goods ...... 4 Garages ........ 12 Men’s Furnishings 4 Shoe Dealers..... 5 
shore, west to Utica, north to Richmond and northeast to Cigar Stores..... 8 Department Stores — Grocers ......... 10 Merchant Tailors. 5 Sporting Goods... 2 
Marine City. Newspaper—Leader (Eve.). Cloaks and Suits.. 3 Electrical ....... 2 eS eee 7 "RE er keds 4 GeeOners ..cue. 
CROSS . 'eks0.00% 4 
ALBION, MICH. Albion Retail Outlets for Nationally Advertised Products 
Population—1920 Census ......ccscccccccssssccece 8,354 | Auto (Passenger). 8 Confectioners .... 5 Florists ........ 2 Hats and Caps .. 4 Opticians ........ 4 
SL errr ee oer errr 5,833 Auto (Truck).... 4 Delicatessen .... i reer re WEE. Sas ta0ds Photographers .. 2 
Chamber of Com. Estimate, City and Sub........... 15,000 Auto (Tires) Agys 13 Dress Makers .... 14 Furniture ...... 2 dies’ Tailors... — MNO nds ana os 3 
2 Banks, Resources, $2,117,761. 6 Schools, Pupils, 1,698. Auto (Parts) Agys 7 Druggists ....... 5 (NE sarvvedena — Meat Markets Restaurants ..... 9 
Theatres, 2; seats, 1,500. Trading Area—East to N. Con- OS ree Dry Goods....... S: Geeeee: occas sua 8 Men’s Furnishings 6 Shoe Dealers .... 7 
cord, west to Rice Creek Station, south to Homer and north Cigar Stores..... 3 Department Stores — Grocers ....... +» 18 Merchant Tailors. 4 Sporting Goods .. 2 
to Springport. Newspaper—Recorder (Eve.). — and Suits. 3 Electrical ....... 3. Hardware ...sse 3 Milliners ...... oo 4 Giatoners 2.5.26. 3 
a ee 6 
YPSILANTI, MICH. Ypsilanti Retail Outlets for Nationally Advertised Products 
Population—1920 Census ......scsccccscccccsecces 7,413 Auto (Passenger). 5 Confectioners ... 14 Florists ......... Hats and Caps.... 6 Opticians ........ 2 
SORA EORROUE : 5. nicks sous aee er cneeeensviseiauese > 6,230 Auto (Truck).... 2 Delicatessen .... — Fruits .......... qoneiey oi ei artatace ite 4 Photographers ... 2 
Chamber of Com, Estimate, on OE DR. cieednacss 14,500 Auto (Tires) Agys 10 Dress Makers .... 19 Furniture y adies’ Tailors ... — Pianos ........+. 2 
2 Banks, Resources, $4,192,000. 6 Schools, Pupils, 2,050. | Auto (Parts) Agys 19 ee ee 5 Furriers aba Meat Markets 4 Restaurants ..... 11 
Theatres, 2; seats, 1,220. Trading Area—South to Whit- BASES we o0.0 6s 0:00 Dry Goods ...... 4 Garages Men’s Furnishings 6 Shoe Dealers..... 5 
taker, west to Geddes, north to Plymouth and east to | Cigar Stores..... 3 Department Stores — Grocers Merchant Tailors. 7 Sporting Goods... 2 
Canton, Newspaper—Ypsilantian Press (Eve.). Cloaks and Suits. 3 Electrical ....... Hardware BRAEES. cd cisccsce 4 Stationers ...... ss 
CISSBIETS: 5x0 esse a 
COLDWATER, MICH. | Coldwater Retail Outlets for Nationally Advertised Products 
Peek. 1908 ARS 5 oo ovo 6.0855 snteene 62n ne 6,114 | Auto (Passenger). 5 Confectioners ... 7 Florists Hats and Caps 3 Doptictans 2 ..ccsss 2 
SOG SS ho c0 55a x dhs cee aseakee Ssedee ss 5,945 Auto (Trucks)... 3 Delicatessen seam Tn Gudea seus Jewelry ssvccseces 2 Photographers ... 1 
Chamber of Com. Estimate, City and Sub........... 20,000 Auto (Tires) Agys 8 Dress Makers .... 15 Furniture Ladies’ Tailors... — Pianos .......... 1 
3 Banks, Resources, $3,360,000. 5 Schools, Pupils, 1,450. Auto (Parts) Agys 8 Druggists ....... 4 Furriers Meat Markets.... 4 Restaurants ...... 
Theatres, 1; seats, 750. Trading Area—Radius of about ee eee 2... MEF ASOGE: 9000.00 a) ee Men’s Furnishings 3 Shoe Dealers .... 4 
twenty-five miles. Newspaper—Reporter (Eve.). Cigar Stores .. 3 Department Stores — Grocers Merchant Tailors. 6 Sporting Goods... 1 
aoe and Suits.. 3 Electrical ..... oe Hardware Milliners ........ 4 Stationers ....... 1 
| Pee 3 
HILLSDALE, MICH. | Hillsdale Retail Outlets for Nationally Advertised Products 
es CUS: bone 660 ai cetiess isBea tes 5,476 Auto (Passenger). 6 Confectioners .... 7 Florists ........ -. &.. Bateend Cage s.. 3 Photoere séseeee’s 2 
Dt Sica, cds vh ab hath on abe eseeceken 5,001 Auto (Truck).... 2 Delicatessen ..... etme US oc cccwcecce 4 qonekey eeccccces 2 . otographers ... 2 
PO te of Com. Estimate, City and Sub........... 30,000 Auto (Tires) Agys 6 Dress Makers .... 13 Furniture ....... 2 adies’ Tailors as PMDOG 4560 85eeee 1 
3 Banks, Resources, $3,245,281. 6 Schools, Pupils, 1,441. Auto (Parts) Agys 6 Druggists ....... 4 Furriers ....csec — Meat Markets... 4 Restaurants ..... 9 
Theatres, 2; seats, 1,220. Trading Area—East to Hudson, OTS: 505 b- sis 000 2 Bey Goeds. ....-% 5 Garages .......+. 8 Men’s Furnishings 5 Shoe Dealers .... 4 
west to county line, north to Mosherville and south to Cigar Stores . 4 Department Stores — Grocers ......... 17. Merchant Tailors . 7 Sporting Goods .. 1 
state line. Newspaper—News (Eve.). Cloaks and Suits. . : Blectrical | ...6:0-s:0-0 2 Hardware ..... ee 3 Milliners ........ 3 Stationers ....... 


Clothiers 








DOWAGIAC, MICH. 


Dowagiac Retail Outlets for Nationally Advertised Products 












































} 
Population —1920 CeMGus. ....:.05ccccvccsececcedocoes 5,440 | Auto (Passenger). 10 Confectioners .... 4 Florists ......... 2 Hats and Caps... 4 Opticians ....... 2 
1910 Census ..ccecesecceseccccsesencsscccccses 5,088 | Auto (Truck) ... 2 Delicatessen ..... wees | PERIS 645i se c'c o's’ 1 ee, eee 2 Photographers 1 
Chamber of Com. Estimate, City and Sub........... 17,300 | Auto (Tires) Agys 10 Dress Makers ... 12 Furniture ....... 4 adies’ Tailors ... 1 TOMOE cic wcwecs 1 
2 Banks, Resources, $2,583,269. 6 Schools, Pupils, 1,414. | Auto (Parts) Agys ” Druggists ....... 3 Furriers © ..i.56.% — Meat Markets 6 Restaurants ...... 9 
Theatres, 2; seats, 1,700. Trading Area—North to De-| Bakers .......... Dry Goods ..... © 8 Garages ....0560. 10 Men’s Furnishings 4 Shoe Dealers .... 5 
cature, west to Eau Claire, south to Barron Lake and east Cigar Stores ... ; Department Stores 1 Grocers ........- 20 Merchant Tailors. 5 Sporting Goods .. 1 
to Marcellus. Newspaper—News (Eve.). Cloaks and Suits. 3 Electrical ....... 2 Hardware ....e++ 4 OS Gere 3 Stationers, ...... e 4 
Clothiers .iccscvs 7 
. ~ e » ° . . 
THREE RIVERS, MICH. Three Rivers Retail Outlets for Nationally Advertised Products 
Population—1920 Census .......-cececcccerccccces 5,209 | Auto (Passenger). 6 Confectioners .... 5 Florists ......... 1 Hats and Caps... 3 ee a eer 2 
See CURE aco kc cre seutsven Ubhekew es cece Beccs 5,072 | Auto (Truck) 3. Delicatessen .... — Fruits ........6. 4 Jewelry ......... 2 Photographers... 1 
Chamber of Com. Estimate, City and Sub........... 18,000 | Auto (Tires) Agys 6 Dress Makers ... 11 Furniture ....... 2 Ladies’ Tailors... — Pianos .........- 1 
2 Banks, Resources, $2,693,000 5 Schools, Pupils, 1,290. | Auto (Parts) Agys 6 pevegats ee owas ee... ree — Meat Markets... 4 Restaurants ..... 6 
Theatres, 1; seats, 550, ' Trading Area—East to Colon, Nes: S$ Dey Gees: +5... S. Gees: favcccas 6 Men’s Furnishings 3 Shoe Dealers .... 3 
south to White Pigeon; west to Corey and north to Cigar Stores .... 4 Department Stores 1 Grocers ........- 12 Merchant Tailors. 4 Sporting Goods .. 1 
Flowerfield Newspaper—-Commercial (Eve.). Cloaks and Suits.. 3 Electrical .....+. 2 Hardware ...... 3. BRUBRSS ccccone 3 Stationers ....... 1 
Cheters 6... eccece 3 
HOUGHTON, MICH. Houghton Retail Outlets for Nationally Advertised Products 
Population —1920 "Censue s..665 6 cba cbs sc oe sncdcveccedn 4,570 Auto (Passenger). 4 Confectioners .... 5 Florists ......... 1 Hats and Caps... 5 Photogra ade sees 
SOtG- MNS SS oa a4 On 32 35 oo cw ac oa woe 5,113 Auto (Truck).... 4 Delicatessen 2. WEARS 10.08 isn dccee 10 ewelry .. esses 2 Photographers .... 1 
Chamber of Commerce Estimate, City and Sub...... 6,500 | Auto (Tires) Agys 4 Dress Makers. 6 Furniture 1 dies’ Tailors.... 1 Pianos .......--- 1 
2 Banks, er es, $5,481,662. 4 Schcols; Pifpils, 2,435. Auto (Parts) Agys 6 Druggists 4 Furriers 1 Meat Markets.... 5 Restaurants ...... 5 
Theatres, seats, 1,700. Trading Area—Counties of | Bakers ........ .. 1 Dry Goods 4 Garages 5 Men’s Furnishings 6 Shoe Dealers..... g 
Houghton, -/ Wares n and Keweenaw. Newspapers—Min- | Cigar stores....... 12 Department on 3. Grocers 9 Merchant Tailors.. 4 Sporting Goods... 2 
ing Gazette (M-S.). Cloaks and Suits. 7 Electri Hardware ....... 2 MEMiners a. cc00s S Geaeeeiiiics.. ¢ 
* Clothiers 4 

















